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1. OBLIAA UH®OPMALIUA

Pabouas nmporpamma aucuumianHbl «MIHOCTpaHHBIA A3BIK» COCTaBIE€HA B COOTBETCTBUHU C
TpeOoBaHUSAMH  (eAepaIbHOTO TOCYAAPCTBEHHOTO 00pa3oBaTEeIbHOIO CTaHAApTa  BBICIIETO
oOpa3oBanuss — OakamaBpuaT 10 HampasieHuto moArotoBku 09.03.03  «Ilpuxmagnas
nHpOpMaTUKa», YTBEP)KIEHHOTO INpuka3oM MuHuctepcTtBa oOpa3zoBaHus M Hayku Poccuiickoit
Oeneparmu 19.09.2017 Ne 922, m yueOGHoro maHa HampabieHus moarotopku 09.03.03
«IIpuxnagnas nnpopmatuka», npoduib (mporpamma Gakanaspuata) «lIpukinagHas nHpopMaTHKa
B IIU(POBOI IKOHOMHUKE.

TpymoeMKoCTs AUCHUIUTHHBL: 16 3.e. / 576 akageMU4ecKuX 4acoB, B TOM uuciie 136 yacos
KOHTaKTHOM paboThl 1 404 4acoB CaMOCTOSITEIBHON PaObOThI 00yJarOIIMXCS.

PacnipenesieHne 4acoB AMCOMIIMHBI 10 CEMECTPAM M BHAM 3aHATHH (110 y4eOHOMY IVIaHy):

KoaundecTBO YacoB
Buj yueOHoii padoThl l?[ce%r}(:or;: Cemectper
y Y11 2 3 4 5167|819
IUIaHYy
KonTakTHas padora 136 17 36 3 36
(Bcero):
B Tom uncne:
Jlexuun
[IpakTHuyecKue 3aHATUSA 108 28 28 24 28
KoHnTpons caMmocTosTenbHON
pab6otsl (KCP) 28 4 8 8 8
CamocTrosiTeibHast padoTa 404 112 108 76 108
(Bcero):
Bujbl npoMe:KyTOYHOIM 3auer ¢ SK3aMeH
aTTecTalMu (9K3AMEH, 36 3auer . | 3aueTr
. OLIEHKOM 36

3auem, 3a4em c OYeHKol)
ObIIAA Yacer: 576 144 144 108 180
TPY10€MKOCTh

2. IEJA U 3AIAYM JUCIATITAHBI

JlaHHas1 TUCIMIUIMHA 110 CBOEMY XapaKTepy SBISICTCS KOMMYHHKATHBHOW U HalpaBJIcHA Ha
dbopMUpOBaHHE U PA3BUTHE PEUYECBBIX YMEHUH, (OPMUPOBAHHWE CIOCOOHOCTH HM TOTOBHOCTH
UCTIOJTb30BaTh MHOCTPAHHBIH SI3bIK KAK HHCTPYMEHT B CUTYaIlMH PEATbHOM KOMMYHUKAITHH.

JlucuuiuinHa UMeeT CBOeH Ieibio C(OPMHUPOBATH /WM Pa3BUTHh S3BIKOBBIE W pEYCBHIC
HAaBBIKM U YMEHUsSI B ayIMPOBAHHUH, YCTHOU pedH (AMaIOrMYecKOd M MOHOJOTMYECKOMN), YTCHUU H
MUCHME.

AKTYaJIbHOCTh JTaHHOW pabodeil MmporpaMMbl OOYCJIOBIIEHA CTPEMUTEIEHBIM Pa3BHTHEM U
BIIMSIHAEM IU(PPOBOW SKOHOMUKHM Ha (POpPMHpOBaHHE KIFOUEBHIX KOMIETCHIMH M TOJATrOTOBKY

BOCTPEOOBAHHBIX CIELUAIUCTOB B cepe NMPUKIATHON HHPOPMATHKU B COBPEMEHHOM MHUpE.




B ycroBusix mudposuzanuu BaxxHo GopMupoBaHue, MOAJIEpKaHUE U Pa3BUTHE HABBIKOB B
chepe UHDOPMANMOHHBIX M CKBO3HBIX TEXHOJOTHH i OakamaBpoB, 4YTO CHOCOOCTBYET
JOCTIDKEHUIO HEOOXOJMMOTO YPOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHHKOB Ha PBIHKE TpY.a,
6osee 2 (HeKTUBHON aanTaluy B HOBBIX YCIIOBHSIX.

B pesynprare ocBoeHus pabodeil MporpamMmbl JUCHUIUIMHBI OOydYaroluecs OBJIAICIOT
COBPEMEHHBIMU KOMIIETEHIIMSMHU, CPOPMUPOBAHHBIMHU IO/ 3arpochkl padoTojmaTeneil U ¢ y4yeTom
noTpeOHOCTe  IU(PPOBOl  SKOHOMUKH, HEOOXOOUMBIX B Oyaymed mnpodeccuoHalIbHON
NeSITeIbHOCTH BBIIYCKHUKAa B paMkax HampaBieHus «lIpuknagHas uHpopmaTuka B IU(POBOMH
HKOHOMHMKE».

Leab AMCHUIUIMHBI - TIOBBIIICHHE UCXOJIHOTO YPOBHS BJIAJCHHS WHOCTPAHHBIM S3BIKOM,
JOCTUTHYTOM Ha TpeAbLIyIIed CTymeHH oOpa3oBaHUs, W (OpMHpOBaHHE Yy OOyUYaIOMIUXCS
HEOOXOJMMOIO0 M JIOCTaTOYHOI'O YPOBHA KOMMYHUKAaTHUBHONH KOMIIETEHLIMH JJs PpEIIEeHUs
COLMAIbHO-KOMMYHUKATUBHBIX 3aJjad B Pa3UYHBIX OO0JACTSIX OBITOBOM, KyJIBTYpHOH H
npo¢eCCHOHATBLHOM AEATEIBHOCTH P OOIIECHUH ¢ 3apyOeKHBIMH MMapTHEPAMHU C HCIIOJIb30BaHHEM
MH(GOPMAIIMOHHBIX U HU(POBBIX HHCTPYMEHTOB, a TaKXke JUIsl ajdbHeHIero camooopa3oBaHusl.

BocnuraTreabHasi Hedb JUCHUILIMHBI UMEET KYJbTYPHO-TBOPUECKYHO HAINPABICHHOCTb U
HalleJIeHa Ha CO3/IaHHE MOCPEACTBOM MHOCTPAHHOI'O S3bIKa YCJIOBUH JJIS Pa3BUTHUS TBOPUYECKHUX
CHOCOOHOCTEH O00ydYaromuxcsi, BKIIOYEHHE WX B pazIUYHble BHUIBl COIMAIBHO 3HAYUMOM
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOXHOCTh ()OPMHPOBAHHUST OPUTHHATBHOCTH MBIIIIICHUS,
a TaKk)Ke peasn3aliy JMYHOCTHO OPUEHTUPOBAHHOI'O MOAX0/1a B IPO(eCCHOHAIBHOU cdepe.

3agayu AMCUUIUINHBI:

o ¢dopmupoBaTth y oOyyaroluxcs 3HaHMs, YMEHUS M HaBbIKM B 00JacTH YCTHOH H
MUCHMEHHOW MPAKTHUKU Pa3rOBOPHOIN U MPOopeCCHOHATBLHO-IETI0BOM pedr M MCIIOJIb30BaHUE
UX B IPOPECCUOHATILHOMN IEATEILHOCTH 110 HAIIPABIICHHIO MOITOTOBKH;

o O3HAKOMHUTH OOYYalOIIUXCA C OCOOCHHOCTSAMHU JICKCHUECKOM CHCTEMBI H3y4aeMOro
MHOCTPAHHOI'O 513bIKa, (PYHKIIMOHAJILHOW U CTHJIMCTHYECKON auddepeHnnanueil s3pIK0BbIX
CpeAcTB, Hanmbosee NPOIYKTHUBHBIMH CJIOBOOOPA30BATEIbHBIMU MOJEISAMHU H3y4aeMOro
WHOCTPAHHOTO S3bIKa, B TOM YHCJIE C UCIIOJIb30BaHUEM IIU(PPOBBIX CEPBHUCOB;

o COBEpPILEHCTBOBAaTh HABBIKM pACIO3HABAaHMs W IOHUMAaHMUA TpaMMaTHYeCKuX (GopM u
KOHCTPYKIIMH B OMOPE Ha pa3IMYHbIC IPU3HAKN TPAMMATHYECKUX SBJICHHUM, a TAK)KE HABBIKH
yHoTpeOJeHUsT TpaMMAaTHYECKUX KOHCTPYKLMH B Ppa3IUYHBIX pPEUYEBBIX CHUTyalUsIX C
ucnosib3oBaHueM HUppoBbIX HHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHHUKATUBHbIE KOMIIETEHIIMH, HEOOXOIMMOM I TBOPUECKOH 1eATeIbHOCTH

B TIOBCEHEBHOM OOIIICHUH, B OOIIECTBEHHO-TIOJUTUYECKON M HAYYHO-TTPOPECCHOHATBHON

chepax;



. puoOIaTh 00YyYaIOMUXCs K CAMOCTOSITEIbHOW HCCIIE0BATEIILCKON padoTe Hal S3BIKOM,
pa3BUBaTh y OOYYaIOIIUXCS aHATUTHYECKHM MOAXOA K M3y4aeMbIM SI3bIKOBBIM SIBICHUSM
IMyTECM COIMIOCTABJICHHUA UX C COOTBCTCTBYIOIIUMHU SABJIICHUAMUA POJHOTO A3bIKA.
3agaun BocnuTaTEIbLHOI PadoTHI:

° Pa3sBUTHUC Y 06yqa}0mnxc;1 IIOHUMAaHUus COL[HaHBHOfI 3HAYMMOCTH UHOS3LIYHOU KYJbTYpPhI B
Oyaymieli mpodecCHOHANBHOW JCSATENhbHOCTH HAa WHOCTPAHHOM  SI3bIKE, Kak IS
COBPEMEHHOT0 O0IIeCTBa, TaAK U IS JUYHOTO MPOPECCHOHATHHOTO CTAHOBIICHUS;

o CO3JIaHME YCIIOBHH JUISI OCO3HaHUS OOYyYaroIIMMHUCS CBOEro MecTa W poJid B Oymaymiei
npodeccroHABLHOM e TETHHOCTH;

o (¢bopMupoBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  TOCPEACTBOM  IPHUOOIIECHUS
oOyyaromuxcsi K MHOA3BIYHOW KyJIbTYpE M BOBJIEUEHHS B TBOPUECKYIO NEATENBHOCTH C
WCTIOJIH30BAHUEM HHOCTPAHHOTO SI3bIKA;

. pa3BUTHE KYJIbTYPhl MEKINIYHOCTHOTO MPO(GECCHOHATHHOTO B3aUMOICHCTBHUS.

3. MECTO JUCHUIIVIMHBI B YHEBHOM IIJIAHE

Vyebnas nucuurmiuHa «MHOCTpaHHBIM $3BIK» OTHOCUTCA K AMCIUIUIMHAM 00s3aTe€IbHOM
yacTtu 6soka Jucuumnuael (Moaynu). V3ydeHue naHHOW NUMCHUIUIMHBI Oa3upyeTcsl Ha MaTepHaie,
U3yYEHHOM B paMKax IMIKOJIbHOTO Kypca. JIMCUMIUIMHBI, NpU H3YYEHUH KOTOPBIX OyIyT
UCIIOJIb30BaThCS 3HAHMS, YMEHUS U HaBBIKU, TPUOOPETEHHBIE B PE3YIbTAaTe U3YyUCHHS TUCIUILIMHBI

«HOCTpaHHBIN A3bIK» - «II0ATOTOBKA MO aHTJIMICKOMY SI3BIKY».

4. TIJNIAHUPYEMBIE PE3YJIbTATBI OBYUYEHUA 11O JUCHUIIJIMHE J1JIA

®OPMHUPOBAHUA KOMIIETEHIIUI OBYUYAIOIIIUXCA

PesynbTatel ocBoeHus 00Opa3oBaTENbHOM IMPOrpaMMbl (KOMIIETEHIUH OO0YyYarouIuxcs)
YCTaHABIMBAIOTCA B COOTBETCTBUHM C (eAepalibHbIM T'OCYJIapCTBEHHBIM 00pa30BaTEIbHBIM
CTaHJapTOM MO  HAIMpaBJICHHUIO TMOATOTOBKM M  Mpo(eccCHOHANBHBIMU  CTaHJapTaMH,
COOTBETCTBYIOIIUMH MPOPECCUOHATBHON JIEeSTEbHOCTH BBITYCKHUKOB, a TakXe Ha OCHOBE
aHanmu3a TpeOoBaHMK paboTomareneld, TPenbsABIIEMBIX K BBITyCKHUKaM. [lmanupyembie
pe3yabTaThl 00yUYEHHUS MO JUCIHUIUIMHE (3HAHMS, YMEHHUS, HABBIKH) 00CCTICUMBAIOT JOCTIKCHUE
pe3yNbTaTOB OCBOCHHUS OOpPa30BaTENbHOW MPOrpaMMbl M (OPMUPYIOTCS B COOTBETCTBUU C

KapTaMu KOMIIETCHITUIH O6p330B3.T€J'ILHOI>i nporpaMmal.

HIndp n
HA3BANIE NuaukaTopsl I[lnanupyemble pe3yabTaThbl 00y4eHHs
KOMIIeTEeHIIUH no JUCIHUIJINHE
KOMIIETEeHI[MH
YK—4 3HaTh:

CriocobeH - CHCTEMY U CTPYKTYpPY HHOCTPAHHOTO
OCYLLIECTBIISATh SI3BIKA;

JIETIOBYIO - pa3JIMYHBIC ACTICKTHI sI3bIKA: (POHETUUECKHIA,




KOMMYHHUKAIT!
10 B YCTHON U
MUCHbMEHHOU

dopmax Ha
rocy/aapcTBEH

HOM SI3bIKE

Poccuiickoit

denepauyu u
MHOCTPaHHOM

(BIX)
s3bIKe(ax)

VYK-4.2. OcymecrtBiser
JIEJIOBYI0 KOMMYHUKAIIUIO B
YCTHOM U MUCbMEHHOU
(dhopmax Ha MHOCTPAHHOM
(b1X) s13BIKE (aX)

JIEKCUYECKUI, TPAMMaTUYECKHH, B T.4.
CTPYKTYpY MOCTpOEHHS Ppa3, MperaoxKeHHH,
BBICKA3bIBaHU, LIEIOCTHOTO TEKCTA,
- aJIeKBAaTHBIE S3BIKOBBIE CPEACTBA JIISI
peanu3ali OCHOBHBIX PEUEBBIX (DYHKIIHIA;
- COBPEMEHHBIC TEXHUKHU U CITOCOOBI IETOBOM
IIMCbMEHHOW U YCTHOM KOMMYHUKAIUY;
- KpUTEpHH, TIPEIbABIsIEMbIE K 0OPMIIEHHIO
JIEJI0BOM KOPPECIIOHICHLINN;
- OCHOBHBIE TPEOOBAHUS K CO3JJaHUIO
JIETIOBOM IIPE3CHTALNY;
- KYJbTYPY, CTHJIb KU3HU, HALIMOHAJIbHBIH
MEHTAJIUTET HOCUTENEH SA3bIKA JUIS
MPeIOTBPALECHHS] HETIOHUMaHUsI Ha
MEXJIMYHOCTHOM U NMPO(eCcCHOHATBHOM
YPOBHE;
- HHOCTPAHHBIN SA3bIK B 00BEME,
HE0OXO0IUMOM ISl MTOJTy4eHUs UH(OpMaLun
po(heCCUOHATILHOTO COJIEPKAHUS U3
UHTEPHET-UCTOYHUKOB: DBbC
ZNANIUM.COM, HOUMKOH, 5bC TAY,
OBC IPRbooks.
Ymern:
- IOHUMAaTh pe4b HOCUTEJISI/IeH A3bIKa B
YCTHOW M MUCbMEHHOH (popmax;
- aJIEKBaTHO BOCIIPOU3BOJIUTH HEOOXOAUMBII
Ha0Op KOHCTPYKLUH ¥ TEPMUHOB B
MOHOJIOTMYECKOU M TNaJOTHYECKON PEYH;
- IOHUMAaTh ayTEHTUYHbIE TUCbMEHHbIE
TEKCThI, UCIIOJIb3YS Pa3Hble TEXHUKU YTCHUS;
- U3BJIEKaTh HEOOXOAUMYIO MH(OPMAIIHIO U3
OpPUTMHAJILHOTO TEKCTa HA HHOCTPAHHOM
A3bIKE, AHATM3UPOBATH, 00001IaTh, AETaTh
BBIBO/JIbI;
- BECTHU JEJIOBYIO KOPPECIIOHACHIINIO;
- IOHUMATh Ha CIIyX pedb HOCUTEINEH SA3bIKa;
- ICTI0JIb30BaTh HH(OPMAIIMOHHO-
KOMMYHHMKATHUBHBIE TEXHOJIOTMH ITPU ITOUCKE
HeoOxoauMoi nH(OpMaLIUY C TPUMEHEHUEM
opaysepoB Google, Yandex B mporiecce
pelIeHrs KOMMYHUKaTUBHBIX 33/1a4 Ha
rOCy/1apCTBEHHOM M MHOCTPAHHOM SI3bIKaX.
Baangers:
- HaOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOAMMBIX
JUI pealln3alliy yCTIeITHOW KOMMYHHKAINH B
KOMAaH/JIE;
- HaBbIKaMU pabOTHI CO CIIPABOYHOM
JIUTEPATYpPOU U CIIOBAPSIMU;
- TEXHUKaMU apryMEHTalluu BeJICHUS
JUCKYCCHH B YCTHOM M IUCbMEHHOM BHJIE,
M0JIb3YSACh 3HAKOMBIM JIEKCUYECKUMU U
IrpaMMaTH4YECKUMH CPEACTBAMH SI3BIKA;
- TEXHOJIOTHEN CO3MaHUs IEJT0OBOM
MIPE3EHTALMY HA THOCTPAHHOM SI3bIKE;
- HaBbIKaMU (DMKCHpPOBAHUSI OCHOBHOU UJEH




U BTOPOCTEIIEHHBIX JI€TajJed B YCTHOU U
MIACbMEHHOW KOMMYHHKAIUW;

- HHOCTPAHHBIM SI3bIKOM B 00bEME,
He0OX0IUMOM ISl MTOJTy4eHUs UH(OpMaLun
13 3apyOEKHBIX HCTOYHHUKOB.

VYK-4.3. Ocymectiser
JIEJIOBYI0 KOMMYHUKALIMIO B
unppoBoH cpefe, MpUMEHsS

B TOM YHCJIE€ CPEJCTBA
BUJICOKOH(EPEHIICBSZH U

KOJIJIEKTUBHOW CETEBOM

paboThI

3HATh:

- CTWJIb JIEJIOBOTO OOIIEHHSI, OCHOBBI
myONIUYHON peyuu, MOATOTOBKY MPE3eHTALUH,
B T.4. ¢ nmomoinbko I1I1: PowerPoint, Google

Slides; nmpaBuia opopmieHHS JeT0BOM
MEPENUCKH, B T.4. ¢ moMoIpto: Grammarly,
Beewriter.

Ymers:

- UCTIOJIb30BAaTh MHOCTPAHHBIH A3BIK B
MEXJINYHOCTHOM OOILIEHUU U
poeCCUOHATILHOM 1€ TeIFHOCTH, B T.U. C
MIPUMEHEHHUEM TUIaT(opM [Tl TPOBEICHUS
BUJICOKOH(EPEHLINI 1 OpraHU3aLuU
coBMecTHOH padoTel Google Meet, Microsoft
Teams, Zoom, SAngexc Teaemoct.

Baanern:

- HaBbIKaMH paboThl B Google-nokymeHnTax
JUTIsl oOMeHa TpodeCCHOHATBHON
uHpopMalreil Ha THOCTPAHHOM S3BIKE;
HaBbIKaMU lepeBOa TEKCTOB, B T.4. C
MIOMOIIIBIO OHJIalH-croBapeil: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u nip.




5. CTPYKTYPA U OFBEM JJUCHUIIJINHBI

Cemectp u3yvenus: 1

Buabl yueOHoli padoTsI

IIpome:xy
KounrakTHas padora CamocrosiTesbHas padora TOYHAsA ®op
MBI
Paznen B yacax aTrecTalnu dopmupyem
’ IMoapa3snen, Tema ( ) TeKylIero pMupy
MOIYJIb sl B yacax ble KoMIIe
KOHTPOJIA
IMpakTnuec ¢opmbl opranuzanuu TeHIun
B Yacax .
Jleknun KHe KCP CaMOCTOSITeJIbHOM padoThI
3aHATHA
Tema 1.1. Globalization [ToBTOpEHME MPOHACHHOTO V oTHEL
MPAKTUKYM MaTepuasa, MoAroToBKa
(mp ym) puaina, oz ompoc, YK-4.2
Kynemypno-meopueckoe WH/IMBUYaIbHOTO BOKaOysipa
- 4 - 16 9 9 IIMCbMEHHBIE VK-4.3
socnumanue: 10 TIPOiiIeHHOH Teme, paboTa J— e
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOM JINTEPATYPOH U S
UHOA3LIYHOU KYIbIYPbl CJIOBapeM
Tema 1.2. Brands .
IToBTOpEHME MPONAEHHOTO
(mpakTUKyM)
Marepuaa, IIoAroTOBKa YK-4.2
Kynemypno-meopueckoe 4 YcrHbI
Paznen 1. WH/IMBUYaTBHOTO BOKaOyIsipa
gocnumanue: - - 16 9 . orpoc VK-4.3.
Global eACK IO 0 NpoiiieHHO# Teme, paboTa ’
Market | ° o e); cuoft Z o0 CO CTIPABOYHOM JIMTEPATYPOlt 1 TIHCEMCHHDIC
Y/
P y clIoBapeM AOMAIlIHHIC
gzaumooencmeue 3aaHus
IToBTOpEHKE NPONUIEHHOTO -
MaTepuasa, MoAroTOBKa
WHANBUAYATBHOTO BOKaOyIsipa YCTHBIH VK-4.2
Tema 1.3. Advertising 4 IO MPOWJICHHOW TeMe, paboTa ompoc,
B B 16 7 i NHACbMCHHBIC YK-4.3.
(TpakTHKyM) CO CIPAaBOYHOM JIUTEPATYPOH U
CJI0BapeM AOMAITHNE
3aJJaHusA
Paznen 2. |Tema 2.1. Employment - - 16 IToBTOpEeHNE MPONIEHHOTO - YK-4.2




(mpakTUKyM) VYcrHbIi
Kynomypno-meopueckoe Marepuaa, moJroToBKa orpoc,
socnumanue: 4 WH/IMBUYaTBHOTO BOKaOyJsipa MUCbMEHHBIC VK43
0CO3HAaHUe c80e20 Mecma 0 IpOoiiiIeHHO# Teme, paboTa JIOMaIIHUE e
u ponu 6 6yoyueti CO CIIPaBOYHOM JIUTEpaTypOH U 3aJlaHus
npogheccuonanbHou clloBapeM
desmenvHocmu
Tema 2.2. Trade IToBTOpEHME MPONAEHHOTO
(IpaKTHKYM) p p VcTHbIiH
MaTepuaia, oAroToBKa OIDOC YK-4.2
Kymomypno-meopueckoe WH/IMBUYaTBHOTO BOKaOyIsipa Pos,
gocnumaHue: 4 14 Hon Oﬁz’[eHHOﬁ Tene 23]60 12‘ IHCbMCHHBIC YK-4.3.
MEHCRYTOIMYPHOE co cnpaBOquﬁ JUTe :111“) ol 1 S
Business |#pogeccuonanvroe p patTyp 3azanus
. < clloBapemM
organiza gzaumooeticmeue
tion [ToBTOpEHME NMPONIEHHOTO .
MaTepHana, TOAr0TOBKA YerHbid VK-4.2
Tema 2.3. Organization VH/IMBHTy ILHOTO BOKaOyJIspa onpoc,
4 14 “ o MMHUCbMEHHBIE YK-4.3.
(MTpakTUKyM) 10 TIPONICHHOM Teme, paboTa
CO CIIPaBOYHOM JIUTEPATYPOH AOMAIIHHE
cl0BapeM 3afiaHns
IToBTOpPEHME MPOIIEHHOTO .
MaTepuaia, oAroToBKa Yerupid VK-4.2
Tema 2.4. Money MH/IMBHIyaTbHOTO BOKaOyJIsapa onpoc,
4 14 o o MUCbMEHHBIE YK-4.3.
(mpakTUKyM) 0 TpOoiiIeHHO# Teme, paboTa
CO CIIPaBOYHO# JTUTEPATYpOil 1 AOMAIHHUE
cloBapeM 3afaHmst
[Toaroroska k
MPOMEKYTOYHOM aTTECTAIlH B
3auer - 6 p Y e - -
(dhopMe UHIUBHUTYATBHON
MPE3CHTAINH
28 112 -
Hroro

144




Cemectp usyuenus: 2

Buabl yueOHol padoTsl

KonTakTHas padorta (B Tpomesxy
Pazaen qaca)?) CamocrositeibHas padora TOYHAas DopMbI Dopmupyem
b
MOIYJIb MMoapaszaen, Tema arrecranusi | TEKylIero ble
IIpakTn ¢hopmbI opranuzanuu yacax KOHTPOJIA |KOMIETCHIINH
Jlekuu B .
Yyeckue KCP CaMOCTOSATEIbHOM
u yacax
3aHATHSA padoThI
Tema 3.1. Ethics in IT [ToBTOpEHHE MPOHACHHOTO YcrHbri
sphere (mpakTukym) MaTrepuaa, oAroToBKa orpoc, YK-4.2
Kynomypno-meopueckoe WHAMBHUIYyaIbHOTO MUCbMEHHBIE VK43
socnumanue: - 4 10 BOKaOyJsipa 1mo JIOMaIllHHUE o
MEeNHCKYIbMYPHOe PO ICHHOH TeMme, paboTa 3a7aHus
npogheccuonanvroe CO CIIPaBOYHOM
s3aumooeticmsue JIUTEPATypPOMl U CIIOBapeM
B IToBTOpEHME NPOKIEHHOTO B
Marepualia, HOArOTOBKa YcerHBIN VK42
. WHIMBHUIYaIbHOTO orpoc -
caner 3: Tema 3.2. Change in IT - 4 10 Bi[)Ka6HJ}I/$I a 1o HI/ICI)NII)eHIEH)Ie VK-4.3
Strategy in IT | sphere (npaxTuxym) y YIAp e
sphere poieHHON Teme, paboTa JOMaITHHe
CO CITPaBOYHOM 3a7aHus
JUTEPATypOH U CIOBapeM
Tema 3.3. Strategy in IT - -
sphere (mpaxTuKyMm) [ToBTOpEHME MPOIiIEHHOTO Ve THLL
Kynemypro-meopueckoe Marepuaa, MoJroToBKa OHDOC VK-4.2
socnumatnue: 0CoO3HaHue WHIUBHUIYaIbHOTO poc, VK-4.3
MUCbMEHHBIE -4.3.
c80e20 Mecma u poiu 8 - 2 10 BOKaOyJIsipa 1mo
- . > JOMAaITHHe
oyoyweti poieHHON Teme, paboTa S
npogheccuonanbHou CO CIIPaBOYHOM
desmenvbHOCIMU JTUTEPATypPOH U CIOBapeM
Pasnen 4. Tema 4.1. Cultures - 4 - 10 |IToBTOpEHME MPOIIECHHOTO - VcrHBIN




(mpakTUKyM)

Kynomypno-meopueckoe

socnumanrue.

COYUANbHAS 3HAYUMOCTb
UHOA3bIYHOU KYIbMYpPbl

Marepuana, oAroToBKa
WHAMBUYaJIbHOTO
BOKaOyJisipa 1o
npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYpPOU U CIOBAPEM

Tema 4.2. Leadership

IToBTOpEHME MPONAECHHOTO

(mpakTUKyM) Marepuana, oAroToBKa
Kynomypno-meopueckoe WHJUBU]TyaJIbHOTO
socnumanue: 10 BOKaOyJsipa 1mo
Leadership MEAHCKYIbMYPHOE npoiiieHHo# Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPaTypoil U CIOBapeM
[ToBTOpEHME MPOKUIEHHOTO
MaTepuaia, oAroToBKa
o WHMBHUIYyaJIbHOTO
Tema 4.3. Competition AHBILY
10 BOKaOyJIsipa 1mo
(mpakTUKyM) . >
poieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEpPaTypOH U CIOBapeM
[ToBTOpEHME IPONIEHHOTO
MaTepuaia, oAroToBKa
o WHIUBHUIYaIbHOTO
Tema 5.1. Innovations in AHBIILY
10 BOKaOyJIsipa 1mo
IT sphere (mpakTuxym) . :
poieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOH U CIOBapeM
Pa3nen 5. .
Busi Tema 5.2. Business and
usiness . .
vision environment IToBTOpEHUE MPOWUACHHOTO
(IpakTHKyM) Marepualia, HOATOTOBKa
Kynomypno-meopueckoe VHIUBHYaJIEHOTO
socnumarue. OCoO3Harnue 10 Bo[(a6yn5{pa o

ceoeco mecma u pojiu 6

byoywetl

npogheccuonanbHou

oesmenbHocmu

IIpONEHHON Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYpPOH U CIOBApPEM

or1poc,
IINCBbMCHHBIC
JOMAIITHUE
3a1aHuUs

Ycrabi
orpoc,
MHUCbMEHHBIE
JIOMAaIlIHUE
3aJJaHMs

Ycraei
ornpoc,
MHUCbMEHHBIE
JIOMAaIlIHUE
3aJJaHMs

VcTHbIH
orpoc,
MMMCEMEHHBIE
JIOMAaIlHUE
3aJJaHUS

Ycrab
orpoc,
NMCbMEHHBIE
JIOMaIlIHue
3aJIaHus

VK-4.2
YK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHME IPOIIEHHOTO VYcrHblid
Tema 5.3. Franchising ) 10 MaTepuaia, oAroToBKa orpoc, VK-4.2
(MpaKTUKyM) WHAWBUYaTbHOTO NHUCbMEHHEIE VK-43.
BOKaOyJsipa 1o JIOMAIITHHE
Tema 3.4. Business [ToBTOpEHME MPONAEHHOTO YL
communication P pounn ompoc,
(IpaKTUKyM) MaTcpHaja, oAroToBKa IIMCbMEHHBIE YK-4.2
Kynemypro-meopueckoe 4 10 Hiiﬁzgiizgz};fo H:aMaHIHHe VK-4.3.
socnumatue: . J JaHUs,
MeNCKYTbmypHOE MIPONCHHON TeMe, Ea60Ta BBLIIOJIHEHHE
npogheccuonanvioe C0 cHpaBovHON KOHTPOJILHBIX
@zaumodeiicmeue JUTEPaTypOoH U clIoBapeM 3a1aHMi
ITogroroska k
IIPOMEKYTOUHOM
aTTectanuu B hopme
3a4er ¢ OLEHKOIH - 8 WH/IMBH Ty aTbHOH 3 i
Mpe3eHTAINH,
BEITIOJTHCHUE
KOHTPOJIbHBIX 3a/IaHUH
28 108 -

Hrtoro
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Cemectp nzydenus: 3

Buabl yueOHoii padboThl

dopmupye
KonTakTHas pabdora IIpomesxy DopMbI pMupy
CamocrosiTesibHast padora MbIe
Pasznen, moayan IMoapa3znen, rema (B yacax) TOYHAS TeKyllero KOMIICTEH
Jlexun | IlpakTnyeckn| KCP B (¢opmbl opranuszanuu | aTTeCTalld |  KOHTPOJIA -
U e 3aHATHS yacax CaMOCTOSITeIbHOM s B yacax
[ToBTOpEHME MPONAEHHOTO -
Marepuaa, oAroToBKa YcTHbII YK-4.2
Tema 6.1. The nature of VHJIUBUYaTbHOTO onpoc, YK-4.3.
management - 2 - 6 BOKaOyJIsIpa 1o UCbMEHHbIE
(mpakTUKyM) poieHHON Teme, paboTa JIOMaIlHHE
CO CIIPaBOYHOM 3a/laHus
JINTEPATYPOIl M CIIOBapeEM
Tema 6.2. Management [ToBTOpEHME MPOIiIEHHOTO -
Styles (mpakTuKym) MaTepuaia, MoAroToBKa YeTHbiit onpoc,
Kynemypno-meopueckoe WH/IIBH/yaIbHOTO [UCHMEHHBIE VK-4.2
gocnumanue: - 2 - 6 BOKaOyJIsIpa 1o JOMaIIHHE YK-4.3.
MENHCKYIbMYPHOe MpoIeHHON TeMe, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
Pasnen 6. é3aumooericmeue JUTEpPaTypOi U CIOBapeM
Insights Into - —
o OBTOPEHHE MPONUIEHHOTO -
Management  |Tema 6.3. Team Building MaTepHana nlz)z[rf)[TOBKa 5
(IIPaKTHKYM) p 5 VYcerHbIl ompoc, 42
MH/IUBUAYAJIHOTO IUCbMEHHBIE YK-4.
Kynomypno-meopueckoe
- 2 - 6 BOKaOyJIsipa 1mo JOMAIITHUE YK-4.3.
gocnumaHue: . :
MpoiiIeHHON TeMe, paboTa 3a/1aHus
COYUANbHAS 3HAYUMOCTb <
. CO CIIPaBOYHOM
UHOSI3bIYHOUL KYTIbINYPbl .
JUTEPATypPON U CII0BapeEM
IToBTOpPEHME MPOUIEHHOTO -
Marepuajia, moAroToBka VY CTHBIT ompoc,
o WHIUBUIYaJIHEHOTO MHACHMEHHBIE VK-4.2
Tema 6.4. Risk in IT AMBIILY
- 2 - 4 BOKaOyJIsipa 1mo JOMAITHUE VK-4.3.
sphere (mpakTuKym) . >
poieHHON Teme, paboTa 3aJ[aHusA

CO CITPaBOYHOM
JUTEPaTYpOHl U CIIOBapeEM




Tema 6.5. Crisis
management
(mpakTUKyM)

[ToBTOpEHME MPOHIEHHOTO
MaTepuaia, MoAroToBKa
VHAMBUYaJIbHOTO
BOKaOyJIsipa mo
IIPONEHHON TeMe, paboTa
CO CITPaBOYHOM
JIATEPATYypPOM U CIIOBapeEM

Pazpgen 7.

Communication

in Business

Tema 7.1.
Communication
(TpaKTUKyM)
Kynemypro-meopueckoe

gocnumaHue:
COYUANLHAS 3HAYUMOCTb
UHOSI3bIYHOLL K)TIbINYPbl

IToBTOpPEHME MPOIIEHHOTO
MaTepuaia, oAroToBKa
WHAUBHUIYaIbHOTO
BOKaOyIspa 1o
MpOICHHOH TeMe, paboTa
CO CITPaBOYHOM
JINTEPATYPOIl M CIIOBapeM

Tema 7.2. E-commerce
(mpakTUKyM)

[ToBTOpEHME MPOHIECHHOTO
MaTepuaia, MoAroToBKa
WHAMBUYyaJIbHOTO
BOKaOyJIsipa 1mo
IIPONEHHON TeMe, paboTa
CO CIIPaBOYHOM
JIATEPATYPOM U CIIOBapEM

Tema 7.3. Customer
service (IPaKTUKYM)
Kynomypno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeaue

IToBTOpPEHME MPOIIEHHOTO
MaTepuaia, oAroToBKa
WHAMBHUIYaIbHOTO
BOKaOyJIspa 1o
MO ICHHO TeMe, paboTa
CO CITPaBOYHOM
JIUTEPATYypOMl U CIIOBapeM

Tema 7.4. Writing report
(mpakTUKyM)

[ToBTOpEHME MPONIECHHOTO
MmaTepuaa, oJAroToBKa
WHAMBUYaJIbHOTO
BOKaOyJIsipa 1mo
IIPONEHHON TeMe, paboTa

YcrHbIM onpoc,
IIMCBbMCHHBIC
JIOMaIlHuE
3a/laHus

YcTHBIN ompoc,
[MUCHbMEHHBIE
JIOMaIllHue
3aaHuUs

YceTHBIi onpoc,
[MMCHbMEHHBIE
JIOMaIIHHe
3aJlaHUs

YeTHBIH omnpoc,
NIACbMEHHBIE
JOMaIITHHAE
3a1aHUs

YcTHbIM onpoc,
IIMCbMCHHBIC
JIOMAIllHNE
3a/IaHus

YK-4.2
YK-4.3.

VK-4.2
VK-4.3.

YK-4.2
VYK-4.3.

VK-4.2
VK-4.3.

YK-4.2
VK-4.3.




Paznen 8. Global
Companies

Tema 8.1. Globalization

IToBTOpEHME MPONUAEHHOTO

and Global Marketing Marepuana, moAroToBKa Yernsiii onpoe, | YK-4.2
(TpakTUKyM) WHIUBUTy TBHOTO [IHCHMEHHBIE YK-4.3.
Kynomypno-meopueckoe BOKaOyJIsipa 1mo JIOMaIlHKIe
gochumanue: poieHHON Teme, paboTa 3a/1aHusl
COYUANbHAS 3HAYUMOCTb CO CIPaBOYHOM
UHOSI36IYHOUL KYTIbIYpbl JUTEPATYPOH U CIIOBApEM
IToBTOpEHME MPOIIEHHOTO VK42
MaTepuana, MoAroToBKa Vermbit onpoc, yK_-4:3_
Tema 8.2. Coca Cola MHIUBUY ATbHOTO IHChMEHHBIC
BOKaOyJIspa 1o JOMaIlHAEe
Company (pakTHKyM) . >
PO ICHHO TeMe, paboTa 3a/laHus
CO CITPaBOYHOM
JIUTEPATYpPOl U CIIOBapeM
Tema 8.3. Success in IT IloBTOpEHME PONAECHHOTO
sphere (TpakTUKyM) Marepuala, moJroToBKa Y cTHBII onpoc,
Kyasmypro-meopueckoe VHIUBHUIYaJIbHOTO MHUCbMEHHBIC VK-4.2
gocnumanue: BOKaOyJIsipa 1o JOMaIlHAe YK-4.3.
MEJICKYIbMYPHOe npoieHHOH Teme, paboTa 3aJaHus
npogeccuonanvroe CO CIPaBOYHOMU
83aumooeticmaue JTUTEPATypPOH U CIOBapeM
[ToBTOpEHME MPOIHIEHHOTO
MaTepuaa, moJAroToBKa YerHbiii onpoc,
Tema 8.4. General UHJIUBUYaJIEHOTO [HCHMCHHBIC VK-4.2
Motors Company BOKaOyJIsIpa 1o JOMaIlHAe YK-4.3.
(TpaKTUKyM) PO ICHHON TeMe, paboTa 3a7aHus
CO CITPaBOYHOM
JTUTEPATypOH U cIoBapeM
IToBTOpEHME MPONAEHHOTO YcTHbI
MaTepuana, moAroToBKa orpoc, YK-4.2
Tema 8.5. Failures WHIMBUTYTBHOTO machMenmpie | 43
BOKaOyJIsipa 1mo JIOMaITHHIe
(TpaKTUKyM) . >
PO ICHHON TeMe, paboTa 3a/TaHus

CO CIIPaBOYHOMN
JIUTEPATYypPOMl U CIIOBapeEM




IToBTOpEHME MPOIIEHHOTO

. VK-4.2
Marcpuajia, moAroToBka VY CeTHBIT orpoc, VK-4.3
. HHIUBUYaJIbHOI'O IMMCBMEHHBIE T
Tema 8.6. Microsoft AMBEAY
1 4 BOKaOyIspa 1o JOMaIlHAe
Company (pakTHKyM) . >
MO ICHHOH TeMe, paboTa 3a/laHus
CO CITPaBOYHOM
JIUTEPATYypOMl U CIIOBapeM
[ToBTOpEHME PONAECHHOTO
MaTepuaia, MoAroToBKa VcTHBIIH onpoc, VK42
Lo MHIUBU]TyaJIbHOTO [IUCHEMEHHBIE o
Tema 8.7. Virgin Group VK-4.3
1 4 BOKaOyJIsipa 1mo JOMAIITHUE -
Company (pakTUKyM) . :
IIPONEHHON TeMe, paboTa 3a/laHusA
CO CIIPaBOYHOM
JIUTEPaTypOH U CIIOBAPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME MPOHACHHOTO
(IpaKkTHKyM) MaTepHana, MOArOTOBKA Yernprit onpoe, | YK-4.2
Kynomypno-meopueckoe WHAUBHUIYaIbHOTO [HCbMEHHBIC YK-4.3.
gocnumanue: 0CoO3HaHue 1 4 BOKaOyJIs1pa 1o JOMaIlHAe
c80e20 mecma u poyu 6 IpoiiieHHOM TeMe, paboTa 3a/laHus
oyoyweti CO CIPaBOYHOMI
npogheccuonanbHou JUTEPaTypOi U clIoBapemM
desmenvHOCMU
[Toaroroska k
MPOMEKYTOYHOMN
3auer - 2 aTTecraiuu B popme - -
WUHAUBUAYATbHON
MIpE3eHTalUN
24 76 -
Hroro
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Cemectp nzyuenust: 4

Buabl yueoHoii padoThbl Ipomesxy
TOYHAasI
KonTakTHas padora arrecra | @opmbl Popmipy
Pa3nes, Mogyib IMoapa3nen, Tema (B yacax) Camocrosrennnas pagora Hi B TeKYIIero CMPpIC
yacax KOHTPOISI KOMIIETeH
10011
Jlek |IIpakTHyeckn KCP | ® yacax dopmer opraHusalu
110701 e 3aHSITUS CaMOCTOATECIBHOU
Tema 9.1. Computers — [ToBTOpEHME MPOHAEHHOTO -
friend or foe? (mpakTuKyMm) Marepuaa, MmoJaroToBKa YcTHbIi YK-4.2
Kynemypno-meopueckoe WHJIUBULYJIIBHOTO onpoc, YK-4.3.
socnumanue: - 4 - 12 BOKaOyJsipa mo MMUCbMEHHBIE
MeAHCKYIbMYPHOEe poHIeHHON Teme, paboTa JIOMAIIHUE
npogeccuonanvroe CO CITPaBOYHOM 3a/laHus
83aumooelicmaue JUTEPATYPO U CIIOBAPEM
IToBTOpEHME MPOHAEHHOTO - YcTHbli
. MaTtepHalia, IIoaroToBKa onpoc,
g:ﬁf{ibggﬁi ;E:)r (video) - 2 - 10 HHWBUIYATBHOTO IUCBEMCHHBIC | YK .42
BOKaOyJIsIpa 1o JIOMAIIHAC | YK.4.3,
IporIeHHON Teme, paboTa 3a/aHuA
Paszen 9. English IToBTOpEHME MPONIEHHOTO - YV CTHBI
i Communications MaTepuana, MmoAroToBKa ompoc,
lsn Tema 9.3. Computer ] 5 ] g MH/IMBHIYaIbHOTO mucemennse | YK-4.2
ystems architecture (mpakTUKyM) BOKaOyJ1spa 1o AOMANIHHE YK-4.3.
poiIeHHON Teme, paboTa 3a/1aHusA
CO CIIPaBOYHOM
- VcTHBI
Tema 9.4. System computer orpoc, YK-4.2
_ o) _ 8 - NUCBMEHHBIC | VK -4.3.
software (mpakTukyMm)
JOMAIIIHUEC
3aJaHuA
- VYcTHbIi
ormpoc,
Tema 9.5. Operating i ) i ] i IHCBMEHHBIE | YK-4.2
systems (IIpaKTHKyM) JIOMAlHKE | yK._4.3.
3adaHuA




IToBTOpEHME MPONIEHHOTO

YcrHbli
MmaTepuaa, moJAroToBKa ompoc,
Tema 9.6. Multimedia 10 MH/IUBUJYaIIbHOTO nucbmennpie | YK-4.2
(IpaKTHKyM) BOKaOyJIspa 1o nomamnne | YK-4.3.
IpoiiieHHOM TeMe, paboTa 3aaHus
CO CIIPaBOYHOU
Tema 9.7. Computers and H .
OBTOpPEHHE MPOIIEHHOTO
work (IpakTUKyM) P Poua Y eTHEIH YK-4.2
MaTepuasa, MoAroToBKa
Kynomypno-meopueckoe ompoc YK-4.3.
UHIWBUYAJILHOT'O ’
eocnumarue. OCo3Hdrue IUCHbMEHHBIC
e 10 BOKaOyJIsipa mo
c80€20 Mecma u ponu 8 . 2 5 JIOMaIlHKIEe
. npoiieHHo# Teme, pabota
oyoyweti POHA > P 3a/1aHus
. CO CITPaBOYHOM
npogeccuonanvrol -
JUTEPATYpPON U CIIOBApEM
OoesimenvbHOCMU patyp P
IToBTOpEHME NPONIECHHOTO .
Matepuaia, MoAroToBKa ¥ CTHEIA VK-4.2
ompoc, -
. UHAUBUAYATHHOTO
Tema 9.8. Teleworking AMBAILY mucsmennble | YK-4.3.
8 BOKaOyJsipa mo
(mpakTUKyM) . : 6 JOMAITHUE
NpofifeH o Teme, paboTa S—
CO CIIPaBOYHOM
JUTEPaTypoil U clioBapemM
[ToBTOpEHME MPOMIEHHOTO 5
MarepHaa, MoAroTOBKa YeTHBIH VK-4.2
orpoc, -4
UHAUBUAYAIbHOTO
Tema 9.9. Networks A Ay IIHUCbMEHHBIC VK-4.3.
8 BOKaOyJIsIpa 1mo
(mpakTUKyM) . z 5 JOMallIHHE
NpofifeH o Teme, paboTa S —
CO CIPaBOYHOM
JINTEPATYPOMl U CIOBapeEM
YcTHbIiM
orpoc,
;Felv;a 9.10. "l;he Internet 10 i IUCBMEHHBIE | VK -4.2
MIPaKTUKYM
p Y JOMaIHue VK-4.3.

3a1aHns




Tema 10.1. The Future of IT TTOBTODEHHE MPOIICHHONO - VeTHbli
(NpaxTHKyM) MaTepHana HI())JIFOTOBKa orpo
Kynomypuo-meopueckoe HHI; HBHJ; ATEHOLO [IHCBMCHHBIC | YK.-472
Paznen 10. The B80CNUMAHUE. OCO3HAHUE Y AOMAMIHAC | Y43,
—_— - 4 - 12 BOKaOyJIsipa 1o 3a/1aHus,
Future of IT c680€20 mecma u poiu 8 N >
. poieHHON Teme, paboTa BBITIOJTHEHHE
oyoywetl .
. CO CIIpaBOYHOU KOHTPOJIbHBIX
npogeccuonanbHol N -
TUTEPaTypOH U CIOBapeM ol
oesamenbHoCmu
[ToaroToBKa K 36
MPOMEKYTOYHOMN
arrectanuu B hopMme
9K3aMeH - - - - H (bop - -
IPYIIIOBOM NPE3CHTALNH,
BBIIIOJIHEHHE
KOHTPOJIBHBIX 3a/IaHuI
Wroro - 28 8 108 - 36
180
- | 108 | 28 | 404 - 36
Bcero




6. COAEP)KAHUE JUCHUIIJIMHBI

Pazgen 1. Global Market

Tema 1.1. Globalization

OOyuaromuecs wu3y4aroT Temy [nmoOanm3arus. CrnocoObl W METOJIBI, NPHUBOIAIIME K
I'mobanm3amuu. M3ywaroT Jekcuky mo teme. [lomoxuTenbHbIE M OTpHUIIATENbHBIE MOCIEACTBUS
nporiecca riodanu3anuu. M3yq4aroT TepMUHOIOTHIO TIPOBEACHUS Telle(hOHHBIX NIEPErOBOPOB, B TOM
9HCIIe C HCIIOJIb30BAaHHEM ITU(POBBIX CEPBUCOB..

Kynomypno-meopueckoe socnumanue: noHumauue COYUATbHOU 3HAYUMOCMU UHOSAZLIYHOU
KYAbMYpPbl NPOUCX00UM Y 00YYAIOWUXCS NOCPEOCEOM AHAIU3A U OAlbHelue20 00CYHCOeHUs Ha
UHOCMPAHHOM A3bIKe meMbl 2100anu3ayuy, ee 3aKOHO8, a maKdice O0COOEHHOCMU Be0eHUs
MENCOYHAPOOHBIX NEPe2o8OpPO8.

Tema 1.2. Brands

OOyuaromiyecs 3HAaKOMATCS ¢ TeMOI Ha npumepe MupoBbIx Mapok: IBM, Coca-Cola, Disney.
OO6cyxaaroT mpobIeMbl, CBSI3aHHBIE ¢ TMPATCTBOM M MYTH MX pelIeHus. V3ydeHne TepMUHOIOTHH,
HEOOXOIUMOM I TPOBEJIEHUS IEJIOBBIX MIEPETOBOPOB U COOpaHUl MEXTyHAPOIHOTO YPOBHSI.

Kynomypno-meopueckoe eocnumanue: noHumanue 0coOEHHOCMEN_MENHCKYTbIMYPHO2O
npoheccuoHaIbHO20 83aUMOOCCNBUSL NPOUCXOOUM ) 00VUAIOWUXCA NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKe C Yelblo 00CYHCOeHUst NPOOIeM, CBA3AHHBIX C UMEHAMU POa 2100ANbHbIX
KOMNAHUU, U nymeu ux peuleHus.

Tema 1.3. Advertising

OOyuaromecs 3HAKOMATCS C pa3IMYHBIMU BUAAMU PEKJIaMbl, METOJIAMH PEKJIAMHPOBAHUS.
VYyarcsi, Kak NMPaBWJIBHO NMPOBOJUTH PEKIAMHYI0 Kammnauuio. M3ydaioT ¢pasel, HEOOXOIUMBIE IS
MOCTPOCHUA YCHeHIHOI\/’I MMpEe3CHTAIN. I/IHJII/IBI/I)IyaJ'II)HaSI MMpEe3CHTAMA IO TEME.

Pa3znea 2. Business Organization

Tema 2.1. Employment

OOyuatonrecss HM3y4arOT HaumOosiee BaKHbIE (DAKTOpbl, HEOOXOAMMBIE MJs TOJYYCHHUS
paboTel. M3ydaroT cmocoObl yCHENIHOTO MPOXOXKACHHUS W TMpOBeAeHUs cobecemoBanus. M3ywaror
TEPMHUHOJIOTHIO, HEOOXOIUMYIO [IJIsl MPOBEIEHUSI COBELIaHHM BHYTpU KOMMaHMHU. Buisl pestome.

O6yqa}01u1/1ec;[ ydaTcs COCTaBJIATh PE3OMCE.

Kynomypno-meopueckoe 6ocnumanue: oco3nanue ceoe2o mecma U poau 6 Oyoyujerl
npogheccuoHanbHOU O0essmenbHOCMU  OCYWeCMBIsIemcs. nymemM aHaIu3a o0coOeHHocmell NOUcKa
pabomul, 6e0eHUsL NEPe20BOPO8 HA UHOCPAHHOM A3bIKe, NPOBEOEHUs. COBEUJAHUI.

Tema 2.2. Trade

OOyuaromecss 3HAKOMSTCS C PA3JIMYHBIMM BUAAMU TOpProeiau. M3yuaioT ocobGeHHoCTH
BHEIIHEH W BHYTPEHHEH TOProBiu. 3HAKOMATCA C MpaBUiIaMH OQGOPMIICHHUS aKKpPEeIUTHBA.
CoBepILIEHCTBYIOT HAaBBIKUM BEACHMS MEPETOBOPOB, M3YYAIOT Pa3jIMuYHbIe MPHUEMbI IS TOCTHKEHUS
Haubosnee 3(pQexkTUBHOrO pe3yibTara, B TOM 4YHClIe ¢ nomoislo Zoom, (Google-moKyMeHTOB,

Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OUOIHOTEK.



Tema 2.3. Organization

OOyuatonyecss 3HAKOMSTCS C BHIAMH KOMOAHWK. V3y4arOoT mpHeMBbl, CIIOCOOCTBYIOIIHE
CO3/IaHHI0 OJaronpusTHON pabouel cpeabl. 3HAKOMSTCS C MPaBWJIAMU U CTPYKTypamu OOLIeHHs B
chepe OusHeca.

Kynomypuo-meopueckoe  gocnumanue:  ¢opmuposanue  NOHUMAHUS ~— OCODEHHOCMell
MEJNHCKYTILIMYPHO2O NPODECCUOHATLHO20 B3AUMOOCUCMBUS  NPOUCXOOUM  NOCPEOCMBOM  AHANU3A
PA3IUYHBIX MUNO8 KOMNAHUL, O0COOeHHOCmel 6blCmpaueaHus Npasul U CmMpyKmypbl 0eni08020
0Owenus 6 npogheccuonanbHol cepe.

Tema 2.4. Money

3HaKOMCTBO ¢ ()MHAHCOBBIMU OTHOIICHUSIMH B SKOHOMHKE U UX I'pa)UUeCKUM OTPAKCHHUEM.

OOyueHne COCTaBJICHUIO U HAITUCAHUIO OTYETOB.

Pasnean 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HAKOMCTBO C 3TUKOM B cdepe OuzHeca U MHPOPMAIIMOHHBIX TEXHOJIOTUHA W PAa3IUYHBIMU
HOpMamH 3THKeTa. OOcyxaeHue mpobieM Koppymnuuu u 00prObl ¢ Hel. OOydJaronuecss U3y4aror
TEPMHUHOJIOTHIO TI0 JAaHHOW TeMe, I HaX0XKICHHUS BBIX0/a U3 CJIOKHBIX IKOHOMUYECKUX CUTYaIUH.

Kynomypno-meopueckoe gocnumanue: MedHCKYIbmypHOe npogeccuonanvbrHoe
83auMoOelicmsaue npouUcxooum 6 CO3HAHUU 00yYarwuxcsa 01azo0aps auaiusy u OalbHeuemy
00CYHCOCHUIO MAKUX NOHAMUL, KAK IMUKA, KOPPYNYUA, IKOHOMUUECKAs Cumyayusi U cnocoovl ee
VAYYULEHUSL.

Tema 3.2. Change in IT sphere

OOyuJarommecs: y9arcsi BHIpakaTh CBOM MBICTH 10 TeMe u3MeHeHus. O0CyXIar0T, HACKOIbKO
4acTO M3MEHEHUs KacaloTcs cdepbl MHGOOPMALMOHHBIX TeXHONOruid. Kak B MoOBCceHEBHON >KU3HH,
Tak u B cpepe Ou3HEca U B cucTeMe MH(POPMAIIMOHHBIX TEXHOJOTUH. Ydarcs mpaBuiiaM HalHCaHUS
oTueToB. COBEpHICHCTBYIOT HAaBBIKM TPOBEJICHUS COBELUIAHUM 1O TeMaM, KacCaroIUMCs
WH()OPMAITMOHHBIX TEXHOJIOTHM.

Tema 3.3. Strategy in IT sphere

OOyuaronuecs 3HaKOMSTCS ¢ TepMHHOM «CTparerus» B 1eiaoM. M3ydaroT BUIbI cTpaTeruil u
TaKTUK, HEOOXOIUMBIX ISl JOCTHKCHHUSI, TTOCTABIICHHOM 11eH. V3yJaroT pa3nudusi MeXIy TEPMUHOM
CTpaTervus W TaKTUKA; TPOCHUPYIOT CBOM 3HaHWUS Ha chepy HHPOPMAIMOHHBIX TEXHOJIOTHH.
Pa3BuTne ymeHMi1 1 HAaBBIKOB IPUHATHS PEIICHUH.

Kynomypno-meopueckoe gocnumanue: 0co3Hanue ceoeco Mecma U poau 8 Oyoywel
npogeccuonanvHol oeamenbHocmu Qopmupyemcs y o6y4arowmuxcs yepe3 NOHUMAaHue u pasiuieHue
NOHAMUL, NPOeYUPOBAHUI) CB0€20 NOHUMAHUSL 8 OMHOWIeHUU NpOpecCUOHATbHOU  cghepbl
0essmenbHOCMU, OCO3HAHUIO CILOXCHOCIU NPOYECca NPUHAMUS PeueHU.




Pasnen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJIbTYpaMU Pa3HbIX CTPaH, MOBEJACHUEM JIIOICH, UX TPATULIUSIMH U OObIYAsIMH.
OleHKa 1 aHaJIW3 UX BIMSHUA Ha BeJAcHHE OM3Heca. 3HAKOMCTBO ¢ 0COOEHHOCTIMH BeIeHUs OM3Heca
C BOCTOYHBIMH JIEIOBBIMH MapTHepaMu. Pa3paboTka COOCTBEHHBIX CTpaTeruil B JaHHOH cdepe.

Kynomypno-meopueckoe 6ocnumanue: coyuaibHas 3HAYUMOCMb UHOAZLIYHOU K)IbMypbl
dopmupyemcs 6 coznanuu obyuarowe2ocs 01azo0aps aHaiuzy u OdaivHeluiemy 00CYIHCOeHUI
ocobeHHocmell KyIbmyp pAa3HblX CMPAaH, Ux pasiuduil U nonvimke camocmosmenbHo pazpabomams
C6010 cmpame2uio 6e0eHUst OU3Heca 8 UHOAZLIYHOM NPOCMPAHCMEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMH JIMJACPAMU B IIOJIUTHKE W 3SKOHOMUKCE. 060y>1<11eH1/Ie Ka4yeCTB
Jnacpa, pacliupCeHUC JICKCUKHU I1I0 TEMCE. O6yqafoumecs; MMOJIy4aroT HOpEACTAaBJIICHUC O HaBbIKAX
YHOpaBJCHUA KPYIIHBIMA, MUPOBBIMU KOMITAHUSIMU.

Kynomypno-meopueckoe socnumanue: ¢opmuposanue HOHUMAHUA O MENCKYIbMYPHOM
npoghecCUOHAIbHOM  83AUMOOCUCMBUL  OCYUeCMBIsiemcss 01a200aps aHaIu3y HA UHOCMPAHHOM
A3bIKE YCHeWHOCMU MUPOBLIX TUOEPO8 U 2NI0OATIbHBIX KOMNAHULL.

Tema 4.3. Competition

OOyuaromiecss 3HAKOMSTCA C 3KOHOMHUYECKMM TEPMHUHOM «KOHKYPEHIHS» M €€ BUAAMHU.
HSyanOT BJIMAHUC KOHKYPCHIHWHU Ha COCTOSAHHC PA3JIMYHBIX PBIHKOB. PaCCManI/IBaIOT OCHOBHBIC
CTpaTernu JIOCTHIKEHUS  KOHKypeHTocmocoOHocTu. OOyuwaromuecss  pa3palaThiBalOT — CBOM
COOCTBEHHbBIE CTpaTernyeckue NEHCTBUS ISl MPEOAOICHHS MPETSITCTBUNA B PEIICHUN MOCTaBICHHBIX
3ajay.

Pa3nes 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyuaronuecs 3HAKOMSITCS ¢ Pa3IUYHBIMU H300peTeHusIMU. OOCYKIat0T HEOOBIYHBIE
n300peTeHus], NCIOb3Ys JEKCUKY 10 JaHHOU TeMe. PaccMaTpuBaloT mpenMyIecTBa MHHOBAUN B
cdepe priHKa HHOOPMAIIMOHHBIX TEXHOJOTHH. M3y4aroT METOIbI YCTIEIITHOTO MPEICTABIICHUS
uHpopMaluu B popMe npe3eHTauuid, B Tom uncie ¢ nomoursto I1I1: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OO0yuaromuecs: u3y4aroT MOHATHE OKPYXkAIoIasi cpeia BO B3aUMOCBS3HU C BEJICHHEM OU3Heca.
BnusiHue pa3nuyHbIX KOMIIAHWNA HA COCTOSTHHE OKpY’Karolled cpelbl. 3HAKOMSTCS C pa3IMYHbIMU

KOMIIAHHUAMU, KOTOPBIC BHOCAT BKJI4Jl B COXPAHCHHUEC Oprmammeﬁ CpCabl.

Kynomypno-meopueckoe gocnumanue: 0co3Hanue ceoeco Mecma U poau 6 Oyoywel
npogheccuoHanbHol 0essmeabHOCmMU NPOUCXO00UM NOCPeOCMBOM AHAIU3A USMEHeHUll 8 OusHec-cjhepe
noo 8o30elicmauem usMeHeHull, NPOUCX0OAWUX 8 OKPYHcarowell cpeoe.

Tema 5.3. Franchising

O6yqa}01unec>1 3HAKOMSTCA ¢ TCPMHHOM (((1)paHI_HI/ISI/IHl"Z Bblga4da KOMIIaHHEH JUIOCH3HMHN Ha

NPOM3BOJICTBO WM MPOJaXy ToBapa mnoJ ee Mapkoil (¢ppanmmusel)». M3ydaoT HeoOX0AHMYIO


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

TEPMHUHOJIOTHIO HAa TpUMEpax pa3iNuHbIX MEXIYHApOAHBIX KoMmaHud. Haxomsat mpumepsl Ha
PoccuiickoM peIHKE.

Tema 5.4. Business communication

OOyJarommecs: 3HAKOMSTCS ¢ TSPMHHOJOTHEH W TIOHATHEM OW3HEC ITHKETa, JUIsl BEICHUS
JIEIOBBIX TIEPETOBOPOB. YIIydIlIal0OT CBOM HABBIKH OOIIEHUS B I€JIOBOM Cpeie.

Kynomypno-meopueckoe socnumanue: ¢hopmuposanue HOHUMAHUA O MENCKYIbMYPHOM
npoghecCUOHAIbHOM  83AUMOOCUCMBUL NPOUCXOOUM HA NpuUMepe COBEPULEHCNBOBAHUS HABLIKOG
KOMMYHUKAYUU HA UHOCMPAHHOM 53bIKE C YEblo YCNEeUH020 8e0eHUsl 0el08bIX Nepec08opOs.

Pa3zgea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuatomnriecss 3HAKOMSTCS C TOHATHEM MEHEKMEHTa, ero 3HaueHueM. OOydaromuecs
3HAKOMATCA C TepMHHOHOFHeﬁ, HGO6XOJII/IMOI7[ IJI1 OMMMCAaHUA YCPT IMOJOXUTCIIBHOTO H
OTPHLIATEJILHOTO yIpaBJIEHIIA.

Tema 6.2. Management Styles

YT0 MOKHO M YEro HENb3s AeaTh MEHeKepaMm. Tpu CTHIIS ypaBiIeHUS.

WHTEpBBIO C JKCIEPTOM MO CTWISAMH yrpasieHus. KaudecTBo ympasinenus. Kak oneHHTh
00paTHYIO CBA3b OT COTPYJHUKOB, YTOOBI YIYUIINTh CTUIIN YIIPABICHUS.

KVJZbWIVDHO-WIBODLIQC'KOe eocnumaHue. I’lOCp@()CWl@OM aHaiuza HaA UHOCMPAHHOM A3blKe
PA3IUUHbLIX  8UO06 UHMEPEbIO, CMUNel YApasleHus, Kaiecmed npoucxooum @opmuposanue
NOHUMAHUA MEINCKYIIbNTYPHOCO l’lp0¢€CCHOHCUZbH020 83aUMO0elCmEUsl.

Tema 6.3. Team Building

OOyJarommecs: M3y4aroT CIOCOObI pabOThl B KOMaHAE, OOCYXKIAIOT HJECH, KaK CO3/aTh
yCHEUIHy0 KoMaHay. M3y4daroT IEKCUKY IO TeME.

Kynomypno-meopueckoe eocnumanue: ghopmuposanue coyuanbHou 3HAUUMOCMU UHOAZbIYHOU
KYIbMypul RPOUCX00Um HA npumepe uoet hopmuposanusi KOMano, onpeoeienus poieil 8 KOMaHoe,
VCHeWHOCMU U Pe3yIbMamuHOCMU KOMAHObL U KAXCO020 ee UeHd.

Tema 6.4. Risk in IT sphere

OO6yuaromuecs: 00CyKIal0T BUIBI IOBCEIHEBHOTO PHCKa U pucka B OusHece. PUCK, KOTOpbIit
MOYKET OBITh IOJIy4EH B XO/I€ Tpoliecca rI1o0ann3auu.

Tema 6.5. Crisis management

OOyuaromuecss 00CYyJalOT BOMPOCHI O TEeME KpPU3HC B YIPABICHUU. 3HAKOMSTCS C
Pa3IMYHBIMH CUTYAallMsSMHU, BBI3BIBAIOIIUMHU Kpu3HcC. M3ydaloT myTu pelneHusl BHIXOAA U3 KpH3uca.
I/IsyanoT MMPUCMBI 3allpallinBaAHUSA HH(i)OpMaI_[I/II/I B CJIOKHBIX SKOHOMHUYCCKHUX CUTyallUdX U I'PaMOTHO
OTBCYATH HAa MMOCTABJICHHBIC BOIIPOCHI.

Pa3zpen 7. Communication in Business

Tema 7.1. Communication

OOyuaronuecss U3y4aroT Ka4ecTBa XOPOIIEero codeceHrKa, (haKTOphl BaXKHBIE B OOIICHUU U

¢dbopMbl 001IeHUs (BUABI MUCHbMEHHOTO U YCTHOTO 00mieHus). M3yueHne u TpeHUHT HOBOM JIEKCHKHU



no Tteme. COBEpIIEHCTBYIOT CBOM KOMMYHUKAaTHBHbIE HaBbIKM. 3yuaioT Buabl mnpoliem, ¢
KOTOPBIMHU OHM MOTYT CTOJIKHYTHCS B ITPOLIECCE OOILIEHUS.

Kynemypno-meopueckoe ocnumanue: coyuanbHas 3HAYUMOCMb UHOSA3LIYHOU K)JIbMYpbl
Gopmupyemca y 0byuarowuxca nocpeocmeom uzyieHus U008 npodiem, ¢ KOMopviMu OHU MO2YM
CMOJIKHYMbCS 8 NPOYECce UHOAZLIUHO20 NPOPeCCUOHANbHO2O 00UeHUsL.

Tema 7.2. E-commerce

OOyuatonriecss HM3y4arOT BHIBI PUCKA, KOTOpbIE MOTYT OBITh TOJYYEHBI B pe3yJbTare
TOPTOBJIM B HWHTEpHETE. BUIBI MPOIYKTOB W yCHyr, MPENOCTaBIseMbIX B HHTEpHeTe. M3ydaror
TEPMHHBI IO TeME€ TOProBisl. M3ydaroT MeToabl MocTpoeHus 3(QGEKTHBHOW NPE3CHTALMU IS
YCIIEUIHOM NMPOJa’ky CBOET0 MPOIYKTa CBOMM MOTEHIIMATIBHBIM ITOKYTIATEIISIM.

Tema 7.3. Customer service

OOyuatonuecss HM3y4yalOT HOBbIE HJed B cdepe oOCIy UBaHUS KIUMEHTOB. M3ydaroT
JOCTOMHCTBA M HEJOCTATKH PAa3HBIX BUJIOB OOWIeHUs ¢ KiaueHTaMu. OOywaromyecs ydaTcs MUCATh
nUCbMO-kao0y. COBEpILICHCTBYIOT HAaBBIKH ayIMPOBAHMS [0 JAHHOM Teme.

Kynomypno-meopueckoe  6ocnumanue:  ocosnanue — YCHEWHOCMU — MENCKYIbIMYPHO20
npogheccuoHanIbHO20 83aUMOOEUCBUS NPOUCXO0UM Yepe3 YCMHbIL 0OMeH HA UHOCMPAHHOM S3bIKe
uoesaMU U MbICIAMU NO NOBOOY CMuiel NPoheccCUoOHaIbHO20 U ObIMO0B8020 00WjeHUs O peuleHus
npoodIemM KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuJatonriecss M3y4alOT CTPYKTYpPY HAmUCaHUs OTYETa, HEOOXOAUMYIO TEPMHHOJIOTHIO.
3amuTa UHIMBUYaTbHBIX OTYETOB.

Pasnean 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OO6yuarommecs: n3ydaroT Temy «[mobammzanus». CrnocoObl W METOABI, MPUBOIAIINE K
I'mobanuzanuu. M3yuarorT nekcuky mo teme. [lomoxkurenbHble M OTpHUIATEIbHBIE MOCIEACTBUS
npoiiecca riaodanu3ai. MeToibl BXOXKIEHUS B MUPOBOM PBHIHOK.

Kynomypno-meopueckoe gocnumanue: ¢opmuposarue noHUMAHUs_COYUAIbHOU 3HAYUMOCIU
UHOSA3LIYHOU KYAbMYPbl NPOUCXOOUM 8 NPOYecce AHAIU3A U 0OCYIHCOeHUsT NOCIeOCMEULl npoyecca
2nobanuzayuu, 0coOenHocmel MexcoOyHapoOH020 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuyaroniecss 3HAKOMATCS C MCTOPHEH CO3MaHHUA KOMIIAHMH, C €€ OCHOBATeJsIMHU.
OO0cyXalT MPEeUMyIIeCTBa U HEAOCTATKU 3TON KOMITAHHH.

Tema 8.3. Success in IT sphere

M3yuaror nexkcuky mo TemMe «Ycmex», ocobeHHo kacartenbHO IT. 3Hakomsrcs ¢
TEPMUHOJIOTUEN HA MpPUMEpPE YCHEUIHbIX KOMNaHUK U Jrojield. COBEPIICHCTBYIOT HABBIKM BEICHUS
neperoBopoB. M3y4aroT kauecTBa, KOTOPhIMU 00JIa/1aeT yCIEUTHBINA YeTIOBeK, padoTatonuii B cdepe
WH()OPMAITMOHHBIX TEXHOJIOTHM.

Kynomypno-meopueckoe —@ocnumanue: noHuMaHue 0COOEHHOCMEU  MENCKYIbMYPHO20
nPoheccuoHanbHO20 83AUMOOCUCMBUS NPOUCXOOUM HA NpuUMepe aHAIU3a YCHeUHOCMU 6e0eHus
nepe2o8opos Ha UHOCMPAHHOM A3bIKe, YCNEeUHOCU Yel08eKd, KaK TUYHOCMU U KaK OU3HeC eOUHUYbI.




Tema 8.4. General Motors Company

Wzydator ucCTOpHI0O KOMIAHMM, 3aHUMAaeMOE€ MECTO Ha MHpPOBOH apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE U (OpMYITy ycIiexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbIHKE.

Tema 8.5. Failures

OOyuaromecss M3y4aloT MPUYUHBI Kpaxa KommaHuid. IlyTm BeIXOoga M3  CIOXKHBIX
HKOHOMHYECKUX cUTyarid. O030p PHIHKOB, KOTOPbIE 00aHKPOTHIIUCH.

Tema 8.6. Microsoft Company

OOyuaromiyecs M3ydaroT MCTOPUIO KOMIIAHUH, 3aHHMMAaeMO€ MECTO Ha MHPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpMyIly ycrexa, MecTo, 3aHuMaemMoe Ha Poccuiickom pbiHe.

Tema 8.7. Virgin Group Company

OOyuJatoniecss U3y4arOT HCTOPUIO KOMIIAHWHW, 3aHUMAaeMOE€ MECTO Ha MHUpPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTb Ha PhIHKE U (JOpMyIly ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom pbIHKe.

Tema 8.8. Future of the Business in IT sphere

OOyuaronuecst U3y4aroT MPUINHBI, TT0 KOTOPHIM KOMITAHUN CTAHOBSITCS TI00anbHBIMH. [TyTH
ux pacmmpeHus. [IpITaloTCsI CIIPOrHO3UPOBATh SKOHOMHYECKOE COCTOSIHHE CTpaHbl B OyayIlieMm, a
TaKXe U3MeHeHHe cepbl HHPOPMALIMOHHBIX TEXHOJIOTHH.

KVJle’IVDHO-WZBODHQC‘KOe esocnumanue. nymem o6cy9fcdeHu;z HA UHOCMPAHHOM A3blKe
B03MOMNCHBIX HANPAGLEHUL PA36UMUA IKOHOMUKU CIPAHbL U OU3Heca, y 00yuarowuxcsa popmupyemcs
0CO3HAHUe c80e20 Mecma u poiu 8 Oyoyuel npogheccuonanrbHoU 0esmenrbHOCHU.

Pa3nen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OOyuaromuecss pa3MBIIUISIOT HaJ BOMPOCOM OE30MACHOCTH WM BPakIeOHOCTH BIUSHUS
KOMITBIOTEPHBIX TEXHOJIOTHI Ha YeJIoBeKa, OU3HEC.

Kynomypno-meopueckoe socnumanue. Ha npumepe 06cy9fC0€H1/lﬂ no3umueHoco U

He2amueHo20 6IUARUA pA36UEATOUUXCA KOMNbIOMEPHBLLX mexnoao2uil Ha yejnoeeka, y 06)/'-161]011414)(?6'}1
Gopmupyemcsa noHuMaHue 0cobenHocmeri MeCKy1bmypHo20 npopecCcuoHaIbHO20 83aUMO0eUCmEUs

Tema 9.2. Computer (video) games

O6yanOHII/IeC${ O6CY}KI(aIOT BUbl U TUIIBI KOMIIBIOTCPHBIX UIP, UX BJIUAHUC Ha PA3BUTHC
4eNoBeKa, a TaKyKe BO3MOXKHBIE BAPUAHTHI UX UCIIOJIb30BAHMUS.

Tema 9.3. Computer architecture

OOyuaronuecss M3y4aroT AHTJIMICKUE SKBUBAJICHTHI 1O 0003HAaYeHHOU Teme. OOCYX)mTaroT
IUTOCH 1 MUHYCBI Pa3JIMYHBIX BUJOB KOMIIBIOTEPHON apXUTEKTYPHI.

Tema 9.4. System computer software

OOyuaronuecst U3y4aroT BUABI IPOTPAMMHOTO 00eCTIedeH I, COOTBETCTBYIOIIYIO JIEKCHKY.

Tema 9.5. Operating systems

OOyuJarommecs: pacCMaTPUBAIOT PA3TMYHbBIE BUIBI ONIEPAIMOHHBIX CUCTEM, CPABHUBAIOT HX.



Tema 9.6. Multimedia

OOyuaromuecs: U3y4daroT JEKCUKY MO TeMe «MYJIbTUMEIUWHBIE YCTPOUCTBa», OOCYXKIAIOT,
HACKOJIBKO CHJIBHBIMH OBLUTH U3MEHEHUSI B 3TOM CCKTOpC.

Tema 9.7. Computers and work

OOCyX/1al0T JOCTOMHCTBA U HEJAOCTATKU KCIIONH30BAHMS KOMITBIOTEPHBIX TEXHOJOTHUH Ha
paborte.

Kynbmypno-meopueckoe socnumanue: 0cO3HaAHUe C€60€20 Mecma U poau 6 Oyoywel
npogheccuoHanbHol 0esmenrbHOCMU NPOUCXOOUM 80 8PEMsL 0OCYIHCOeHUs 00YUAIOWUMUCS HIOAHCO8
UCNONIb308AHUSL COBPEMEHHBIX KOMNBIOMEPHBIX MEXHOIO02ULL HA UHOCPAHHOM A3bIKe.

Tema 9.8. Teleworking

Beenenne B Temy ymaneHHoW pabotel. OOydvarommecs 0OCYXKTAIOT CMBICT W 3HAUYCHUE
MOSIBJICHUS JJAHHOTO HampaBiieHUs B cepe NHPOPMALMOHHBIX TEXHOJIOT .

Tema 9.9. Networks

OOyuaromuecss 00CYXIAlOT 3HAYMMOCTh TOSIBICHUS PA3IMYHOTO POJa «CeTeil»; pazHHUIly
Mem;[y HHUMH; OTHOLICHUEC pa3HBIX HOKOHGHI/Iﬁ K I—)TOMy.

Tema 9.10. The Internet

OOyuaromuecs: yriayOJsOTCs B H3yYeHHE TEPMUHOJIOTHH cdepbl HHPOPMAIMOHHBIX
TEXHOJIOTHI1; 00CY AT MOJIOKHUTEIbHBIC U OTPHUIIATENbHBIC aclieKThl IHTepHeTa.

Paznen 10. The Future of IT

Tema 10.1. The Future of IT

OOyuarommecs: 00CYXXIal0T T€ U3MEHEHHs, KOTOphIe TpeTeprienia chepa MHPOPMAIMOHHBIX
TexHonoruil. OOydarmuecs TMPOTHO3ZUPYIOT BO3MOXKHBIE W3MEHEHHS U pPa3BUTHE Cdepbl
MH(POPMALMOHHBIX TEXHOJIOTHI B CIIEAYIOIIEM BEKE.

Kynomyprno-meopueckoe nanpasienue 8ocnumameibHoU Da6OI’I1blZ 4cpe3 MOHMMAHUE CYTHU

U3MEHEHHH B cdepe MHPOPMALMOHHBIX TEXHOJIOTHH, OOMEH HIESMH U MBICISIMH HAa MHOCTPAHHOM
A3bIKe, y OOyYaromuxcs TMPOUCXOIUT OCO3HAHUE C80e20 Mecma U poau 6 ux Oyoyweu

npogeccuoHanvbHoll dessmenbHoCmu

7. CAMOCTOSATEJIBHASI PABOTA OBYYAIOIIIUXCS

B pamkax naHHOW y4eOHOW MTUCHUIUTMHBI 00YYaroUIHecs BHIMOIHIIOT CAMOCTOSATEIBHYIO PadoTy
B BUJIC IOBTOPEHUS MPOMICHHOTO MaTepHaia 1Mo BCeM M3y4aeMbIM TeMaM JIECATH Pa3zesioB, YCTHO U
IIMCBMEHHO (HI/ICI)MeHHI)Ie JOMalIHUue pa6OTI)I) OTBCYAIOT Ha BONPOCHI IJIA MOATOTOBKU K TCKYIIEMY
KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KEe TOTOBATCS K HMHAWBHIYAIbHBIM WU TPYIIIOBBIM
Npe3eHTaMsIM JUTS IPOXOXKICHUS TIPOMEKYTOYHOM aTTECTAMH IO JAUCIMIUIMHE C UCTIOJIb30BaHUEM
UQPOBBIX TEXHOJNOTHH, B ToM uucie ¢ nomouipio [II1: PowerPoint, Google Slides, slidesgo.co..
[ToMmuMo 53TOrO, OOYYAFOIIMIICS OCYIIECTBISET IMOATOTOBKY WHAMBUIYyAJIBHOTO BOKaOymspa Mo

MpONIEHHON TeMe; paboTy CO CHpPaBOYHON JUTEpaTypoll M cioBapeMm; paboTy Hal omHOKamu



OImMOKaMu € HUCHONB30BaHUWEM IU(GPOBBIX HHCTPYMEHTOB. (Multitran.ru, DIeKTpOHHBIN ClIOBaph
#ABBYY Lingvo 11 cnoBaps 6 s3eikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.;ZNANIUM.COM: snektponHo-Onbnmoreunas cuctema. HOUKOH:

apXuB HaY4YHBIX JKypHaJOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT'MHU

Ha kaxxoM 3aHATHM KaXXJI0W TEMBI BCEX Pa3JeiOB HAPALY C TPAOULIUOHHBIMHA IIPUMEHSETCS
TEXHOJIOTHS MTPOOJEMHOI0 00yUEHHsI, a HMEHHO KaXk10€ 3aHATHE MPOBOAMUTCS B (GOpMe IPaKTHKyMa
C  WCIOJIb30BAaHMEM IU(PPOBBIX HMHCTPYMEHTOB [UIS  PCIICHHWsS  ITOCTABJICHHOW  3aJlayu:
UHTEIIEKTyalbHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipy w3ydyeHWW [aHHOW JWCIMIUIMHBI HMCIOJB3YIOTCS — Cieayromue o0pa3oBaTelbHbIE

TEXHOJIOTHH:
Tema 3ansTus Bup oGpa3oBaTesbHOM ®opma npoBeaeHUs 3aHATHS

TeXHOJIOTHH

Pa3nen 1. Global Marketing Humepaxkmusnas Henosas / ponesas uepa

Tema 1.1. Globalization MexXHON02Us.

Kynomypno-meopueckoe

socnumanue:

COYUANLHASA 3HAYUMOCTb

UHOSI3bIYHOLL K)TIbIYPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop

Kynomypno-meopueckoe MexXHON02Us. KOHKPEMHbIX CUMYayutl)

socnumatue:

MEHCKYTbMYpHOe

npogheccuonanvHoe

g3aumooeticmsue

Tema 1.3. Advertising Hnmepaxkmusnas Henosas / ponesas ucpa
MexHOoI02Us. Case Study (pazbop

KOHKDEMmHbIX CUmyayutl)

Pasnea 2. Business Organization | Tpaduyuonnas mexnonocus Ilpakmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexnonocus IIpakmuueckoe 3anamue

Tema 2.3. Organization Tpaouyuonnas mexnonocus Ilpaxmuueckoe 3ansmue

Tema 2.4. Money Tpaouyuonnas mexnonocus Ilpaxmuueckoe 3ansimue

Pa3nen 3. Strategy in IT sphere Humepaxmusnas Case Study (pazbop

Tema 3.1. Ethics in IT sphere MexXHON02Us KOHKDEMmHbIX CUmyayutl)

Kynomypno-meopueckoe

socnumatue:

MEHCKYTbMYpPHOe

npogeccuonanvroe

83aumooeticmsue




Tema 3.2. Change in IT sphere

Tpa()uquHHa;z MexXHOoJI02uA

Hpaxmuttecxoe 3ansamue

Tema 3.3. Strategy in IT sphere
Kynomypno-meopueckoe
socnumManue. 0CO3HaHUue c80e20
Mecma u ponu 8 byoyuell

TpaduquHHaﬂ mMexHoJl02uA

HpaKlil€CKO€ 3anamue

npogheccuonanvHou

desmenvHoCcmu

Pa3nen 4. Leadership Humepaxmusnas Henosas / ponesas uepa

Tema 4.1. Cultures MexHOoI02Us. Case Study (pazoop

Kynomypno-meopueckoe KOHKDEMMbIX CUMYayutl)

socnumanue:

COYUATLHAS 3HAYUMOCTb

UHOSA3BIYHOU KYIbMYPbl

Tema 4.2. Leadership Hnumepaxkmusnas Case Study (pazoop

Kynomypno-meopueckoe MEXHOI02UsL KOHKDEMHbIX CUMYayutl)

socnumanue:

MEJNHCKYTIbIMYPHOE

npogheccuonanvroe

83aumooeticmsue

Tema 4.3. Competition Humepaxmusnas Henosas / ponesas uepa
MexHOoI02Us. Case Study (pazbop

KOHKDEMHbIX CUMYayuil)

Pa3zngea 5. Business vision
Tema 5.1. Innovations in IT
sphere

TpaaMMMOHHa}l MEXHOJI02UA

HpaKmull€CKO€ 3anAamue

Tema 5.2. Business and
environment
Kynomyprno-meopueckoe
BOCNUMAHUE: 0OCOZHAHUE C80E20
Mecma u poau 8 6yoyuel
npogeccuonanvbrol
oesameslbHOCmU

Tpaduuu()HHaﬂ MEXHOJI02UA

HpaKmull€CKO€ 3aHAamue

Tema 5.3. Franchising

Tpaduuuozmaﬂ mexXHoJ102UA

Hpazcmuuecxoe 3anamue

Tema 5.4. Business
communication
Kynomyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumodoelicmeaue

HUnmepaxmusnas
MexXHON02Us

Case Study (pazoop
KOHKDEMMbIX CUMYayutl)

Pa3nex 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpa()I/tI/}MOHHCL‘Z MeXHOoJI02UA

Hpakmuqecme 3anamue

Tema 6.2. Management Styles
Kynemypno-meopueckoe
socnumanue:
MENCKYIbMYpPHOE
npogheccuonanvHoe

Tpaduuuouﬁaﬂ mexHoJjocus

HpaKmull€CKO€ 3anAamue




g3aumooericmeue

Tema 6.3. Team Building
Kynomypno-meopueckoe
socnumanue:
COYUATLHAS 3HAYUMOCTb
UHOSA3BLIYHOU KYIbMYPbl

Tpaduuuonuaﬂ MeXHOo102UA

Hpaxmuqecme 3ar”amue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuiL)

Tema 6.5. Crisis management

Tpaduuuouﬁaﬂ MEXHOJI02UA

Hpaxmul{ea{oe 3anAamue

Pazgen 7. Communication in
Business

Tema 7.1. Communication
RV]meVDHO-m@ODUeCKOe
gocnumanue:

COYUANIbHAA 3HAYUMOCMb
UHOSI3bIYHOU KYIbIYPbL

TpaduquHHaﬂ MmMeXHOoJIo2UA

Hpaxmuttecxoe 3anamue

Tema 7.2. E-commerce

TpaaMZ/}MOHHCl}Z mexHoJlocus

HpaKmull€CKO€ 3anamue

Tema 7.3. Customer service
Kynomyprno-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

Tpadub;uonﬂa}z MexXHo102UA

Hpaxmuuecme 3ar”amue

Tema 7.4. Writing report

Tpaduuuonuaﬂ MeXHOo102UA

Hpaxmuqecme 3aramue

Pa3nen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kynomypno-meopueckoe
socnumanue:

COYUATLHASL 3HAYUMOCTD
UHOA3LIYHOU KYIbMYPbl

Tpaduuuonnaﬂ MexXHOoJI02uA

Hpakmuqecme 3ansamue

Tema 8.2. Coca Cola Company

Tpaduuuouﬁaﬂ MEXHOJI02UA

Hpaxmul{ea{oe 3anAamue

Tema 8.3. Success in IT sphere
Kyiemypno-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanvHoe
83aumooeticmsue

Hnmepaxmusnas
MexXHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayull)

Tema 8.4. General Motors
Company

Tpa()ub;ummaﬂ MeEXHOJI02UA

Hpaxmuuecxoe 3aramue

Tema 8.5. Failures

Tpa()uquHHa;z mexHoJlI02uA

HpaKmull€CKOe 3ansamue

Tema 8.6. Microsoft Company

Tpac)uquHHa;z MmexXHOoJI02uA

Hpakmuuecme 3ansamue

Tema 8.7. Virgin Group

Tpaduuuonnaﬂ MEXHOJI02UA

Hpakmuqecme 3aHAmue




Company

Tema 8.8. Future of Business in
IT sphere
Kynomyprno-meopueckoe
60CNUMAHUE: 0OCOZHAHUE C80€20
Mecma u poau 8 6yoyuel
npogeccuonanvbroll
oesimenbHOCmU

Hnmepaxmusnasn
MexXHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayuiL)

Pasnen 9. English in
Communications Systems

Tema 9.1. Computers - friend or
foe?

Kynomypno-meopueckoe
socnumanue:

MEINHCKYTIbIMYPHOE
npogheccuonanvHoe
s3aumooelicmsue

Tpadub;uonﬂaﬂ mMexXHoJ102UuA

Hpakmuqecme 3aramue

Tema 9.2. Computer (video)
games

Tpaduuuonnaﬂ MexXHOoJI02uA

Hpaxmuttecxoe 3anamue

Tema 9.3. Computer architecture

TpadumeHaﬂ MEXHOJI02UA

HpaKmuquKoe 3aHAamue

Tema 9.4. System computer
software

TpaaMZ/}MOHHCl}Z mexHoJlocus

HpaKmull€CKO€ 3anamue

Tema 9.5. Operating systems

Tpadub;uonﬂa}z mMexXHoJl02UA

Hpaxmuuecme 3ar”amue

Tema 9.6. Multimedia

Tpaduuuonuaﬂ MeXHOo102UA

Hpaxmuqecme 3aramue

Tema 9.7. Computers and work
Kynomypno-meopueckoe
8OCHUMAHUe: 0CO3HAHUE C80E20
Mecma u poau 8 6yoyuel
npogheccuonanvbHoll
desmenvHocmu

Tpadub;uonﬂaﬂ MexXHo102UA

Hpakmuqecme 3araAmue

Tema 9.8. Teleworking

Tpaduuuouﬁaﬂ MEXHOJI02UA

Hpaxmul{ea{oe 3aHAamue

Tema 9.9. Networks

TpadumeHaﬂ MEXHOJI02UA

HpaKmuquKoe 3aHAamue

Tema 9.10. The Internet

Tpa()ub;ummaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3aramue

Pa3zneua 10. The Future of IT
Tema 10.1. The Future of IT
Kynomyprno-meopueckoe
BOCHNUMAHUE: OCOZHAHUE CBOE20
Mecma u ponu 8 byoyuell
npogeccuonanvroll
oessmeslbHOCmu

Tpadub;uonﬂa}z MexXHoJ102UA

Hpaxmuuecme 3ar”amue




9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTH U IPOMEXXYTOYHAS ATTECTAILIUS
O AMCIITJIMHE

9.1. ®opMbI KOHTPOJISI IO AUCIHUTLINHE

Texkyuuii KOHTPOJIb.

B nponecce uzyuyenus: yueOHON TUCIMILIMHBI 00yUaloIMecss y4acTBYIOT B YCTHBIX OIpOcax,
BBITNIOJHAIOT MUCbMEHHBIE JIOMAIIHUE M KOHTPOJbHBIE 3a7aHMsl. Pe3ynabTaTbl BBIIIOJIHEHUS JAHHBIX
BUJIOB pabOT SBISAIOTCS OCHOBAHMEM JUIsl BBICTABJICHHS OLIEHOK TEKYIIEro KOHTPOJS MO y4eOHOM
TUCIUIUIMHE. BrpiMonHeHne Bcex 3alaHui SBISETCS 00SM3aTENbHBIM JJIs BCEX O0O0yYarommxcs.
OOyuaromyecsi, He BBINOJHUBIINE B IOJHOM OObEME BCE 3a/aHusi, HE JOMYCKAIOTCA K chaue
HK3aMEHOB, 324E€TOB U 3a4E€TOB C OLIEHKOM MO JAHHON Y4eOHOH IHUCLUIUIMHE.

I[Ipome:xyTouHas aTTecTALMA.

Jlis KOHTpOJds ycBOeHHUs OOydYaloIMMUCS AaHHOW AMCHUMIUIMHBI y4eOHBIM IJIAHOM
npeaycMoTpeH 3aueT B 1 u 3 cemecTpax OOy4eHHS U 3a4eT C OLEHKOW BO 2 cemecTpe,
POBOIUMBIE B (hOpME MHIMBUAYAIBHBIX MPE3CHTAIMK MO0 M3YYEHHBIM T€MaM, U 3K3aMeH B 4
ceMecTpe, MPOBOAMMBIN B (opMe HEMOATOTOBIEHHOI'O MOHOJOTMYECKOTO BBICKA3bIBAHUS I1O
OJIHOW W3 MPEUIOKEHHBIX TE€M, OTBETOB Ha BOMPOCHI MAPTHEpPA WIM IPENOAABATENs MOCIe
IIPEJICTAaBIEHHOIO0 MOHOJIOIa, IPYNIIOBOM AENOBOW Ipe3eHTauuu. [Ipy BbICTaBI€HUN UTOTOBBIX
OTMETOK YYWUTBHIBA€TCSI AKTUBHOCTh OOYy4aloLIerocs B paMKaX KyJbTYpHO-TBOPUYECKOIO

HaIpPaBJIEHUS! BOCIIUTATEIbHON PaOOTHI.

9.2. OueHoOYHbIE MATEPHAJIbI (OLIEHOUYHbIE CPEICTBA) AJIsl TEKYIIEero KOHTPOJIS

YCneBaeMoCTH U l'lpOMe)KYTO‘lHOﬁ aTTeCTAallMi MO0 JUCHHUIIJINHE

Texkymmii KOHTPOJIb.

O1neHOYHBIC MaTEPHAIIBI ISl TEKYIIET0 KOHTPOJIS 10 TUCIMITIMHE: B TEYCHHUE CEMEeCTpa
OCYIIECTBIISCTCS TOYPOYHBIH KOHTPOJb YCTHBIX OTBETOB (JHAJIOTOB M MOHOJIOTOB),
ayJMpOBaHUs, YTEHUS U NMHUCbMEHHBIX (ayJAUTOPHBIX U JOMALIHKUX) padoT (3amanuii). OueHka
BBICTABJISIETCS 32 pa0dOTy Ha KaXKJIOM 3aHSATHH, YIYHTHIBAIOTCS BCE BUIbI PEUEBOH NESATEILHOCTH
(aymmpoBaHue, TOBOPEHHE, YTEHUE, TIMCEMO), a TAK)KE YMEHHE aJIeKBAaTHO, IO TeMe, OTBETUTh
Ha BONPOCHI B paMKaxX YCTHOTO ONpOCa, BOMPOCHI KOTOPOTO MpeACTaBieHbl HIbke. OleHka
BBICTABJISIETCS] COOTBETCTBEHHO KPUTEPHUSAM OLICHUBAHUSI.

Cnucok BONPOCOB /ISl MOATOTOBKH K TeKylIeMy KOHTPOJII0 B 1 cemecTpe:

@opmynHpoBKa BOMPOCOB K TEKyIIEeMy KOHTPOIIO B | cemecTpe IOJHOCTHIO
COOTBETCTBYET HANMEHOBAHHIO U COJICPKAHUIO 3asBJICHHBIX TEM.

l. What is Marketing?

2. What are characteristics of Marketing?



What is branding?

Why do we need brands?

What steps should a company take to create a new brand?

What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnucok BONPOCOB /ISl NOATOTOBKH K TeKylIeMy KOHTPOJIIO BO 2 ceMecTpe:

@opMyIUpOBKAa BONPOCOB K TEKYIIEMY KOHTPOJIIO BO 2 CEMECTpPE IIOJHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHHNIO U COACPKAHUIO 3asIBJICHHBIX TEM.

1.

2
3
4.
5

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?



10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What are the results of corruption for a country? Name and characterize 3 of them._

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONPOCOB /ISl NOATOTOBKH K TeKylleMYy KOHTPOJII0 B 3 cemecTpe:

@®opMyJIUpOBKa BOIPOCOB K TEKYLIIEMY KOHTPOIIO B 3 CEMECTpe IIOJIHOCTBIO

COOTBCTCTBYECT HAMMCHOBAHHIO U COACPKAHUIO 3asIBJICHHBIX TEM.

1.

2
3.
4

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in

its product?



A A

11.
12.
13.
14.

15.
16.
17.
18.

19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign
ones?

Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why
not?

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of
this style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnucok BONPOCOB /1Jis MOATOTOBKY K TeKYIleMY KOHTPOJIIO B 4 cemecTpe:



@opMyIUpOBKAa BONPOCOB K TEKYIIEMY KOHTPOJIIO B 4 CEMECTpE IOJHOCTBHIO

COOTBCTCTBYCT HAMMCHOBAHHIO U COACPKAHUIO 3asIBJICHHBIX TCM.

1. Computer addiction: myth or truth?

2. Are computers friends or foes for people, companies?

3. Computer games: professional fraud. Do you agree?

4. Dwell on any computer genius.

5. How is computer architecture characterized?

6. What is a purpose of main parts of computer architecture?

7. What is computer software?

8. What computer software is the best? Why? What are criteria?
0. What is operating system? How many of them do you know?
10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?
12.  How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15.  What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?
27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.

31.  Computer technologies in foreign languages learning.

32.  Whatis news in IT sphere?

33.  Dwell on any successful computer geek.

34.  What failures did the IT sphere suffer from?



35. What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpome:xyTOUHASI aTTECTALMSA 1O UCUMILIMHE.

Jis OneHKM pe3yibTaToB OOyuYeHHs MO JAUCHUIUIMHE Y4YeOHBIM IUIAHOM B IEPBOM
CeMecTpe MpPeayCMOTPEH 3ayeT, MPOBOJMMBIA B (hopMe HHIMBUAYAILHOW IMPE3CHTAIH 10
teme: “Company History”.

Jnis oneHku pe3ynbTaToB OOyuYeHUsS MO JUCHUUIUIMHE Y4YeOHBIM IJIAHOM BO BTOPOM
CeMeCTpe TMpelyCMOTPEH 3adeT C OIEHKOW, NPOBOJUMBIA B (QopMe MHIUBHIYaTbHON
npe3eHTanuu no Teme: “Product Presentation”.

Jnst omeHKHM pPe3ysbTaTOB OOYYEHHS IO IUCHUIUIMHE Y4YEOHBIM IUTAHOM B TPEThEM
ceMecTpe MpeIyCMOTPEH 3adeT, MPOBOAMMBIN B (popMe HHIMBUIYATbHOW MpE3EHTAIUU IO
teme: “Bank Presentation (Finance)”.

Jlnist olleHKH pe3ysibTaTOB OOYyYEHHUS MO AMCUUIUIMHE YYeOHBIM IUIAHOM B YETBEPTOM
ceMecTpe MpeayCMOTPEH IK3aMEeH, IPOBOIUMBII B popme

1) HEMOATrOTOBIEHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAHUS TI0 OJIHOM U3 MPEANIOKEHHBIX
TEM MPOJOJLKUTENBHOCTHIO 1-2 MUHYTHI;

2) orBeta Ha BOMpOCHI (3-5) mapTHepa WU TMpernoAaBaTeNsl MOCJE MPEACTABICHHOTO
MOHOJIOra;

3) rpynmoBoii 1enoBoi npe3eHTaruu no reme “‘Multinational Company” (3-5 yenoBek).

10. PECYPCHAS COCTABJIAIOLIASA

Jlia nmpoBeneHHs 3aHATUA CEMMHAPCKOTO TuMa (MPaKTUYECKUX 3aHATHI) 1O JaHHON
JTUCIUTIIINHE UCTIONB3YIOTCS ayIUTOPHH C y4eOHON MeOenpio U Meaua-o00pyaoBaHueM (IIPOEKTOP,
dKpaH, HOYTOYK).

Jdns  camocrosTenbHOM  paOoThl  OOy4aroOmIMXCsl — UCHONb3YeTCsl  MOMEIIeHHe  JUis
CaMOCTOSITENIHOH ~ paboThl  OOYYaIOUIMXCS, OCHAIICHHOE KOMIIBIOTEPAMHU C HEOOXOIUMBIM
NPOTPAMMHBIM OOECIIEYeHHEM W JOCTynoM B MHTEpHET U DIIEKTPOHHYIO HH()OPMAIMOHHO-
o0pa3oBaTeNbHYI0 Cpe3y By3a.

Jns  mpoBeieHUS KOHTPOJSL  CaMOCTOSITENbHOM paboThl MO JAaHHOW — JUCLMIUIMHE
UCTIONB3YIOTCSl ayIUTOPHH C Menua-o0opyaoBaHHEeM (IIPOEKTOp, JKpaH, HOYTOyK) M y4eOHOM

MeOebIo.



Jns mpoBeieHHs] TEKYLIEro KOHTPOJISI YyCHEBAEMOCTH W MPOMEXKYTOYHOM aTTeCTallu MO
JAHHOM NUCIUIUIMHE HWCHOJB3YIOTCA ayIUTOpUM € y4eOHOH MeOenpio W Meana-o0opydoBaHHEM

(poekTop, 9KpaH, HOYTOYK).

HepequL JIMIICH3UOHHOI'O IMTPOTrpaMMHOTO obecreueHust

Ne
u/n HaumenoBanue Tun pecypca
1 Microsoft Office .HI/ILIGHBI/IOHHQC coramienne Mi(irosoft - Qpen
Value Subscription qist pemenuii Education
Solutions NeV 8265046

Cy6munen3uonnsiii torosop AO «CodrJlaitn
Tpeiin» Ne /131 ot 10.07.2020. Cpok neiicTBus
JIOTOBOpa — OECCPOUHBIi

2 Microsoft Windows

OnekTpoHHBIH ciaoBaps #ABBY'Y 00O "ABU Co¢taep" TII OOO" [Iporpam-e
3 Lingvo 11 crnoBaps 6 s361k0B Volume texHosoruu" Ne88 ot 31.10.2005 (mocTosTHHO-
License Concurent (21-50) #ABBYY JercTBytromas auieH3us). Cpok 1elcTBUs
Lingvo 11 ciioBaps 6 sI36IKOB JIUTICH3UH - O€CCPOYHBII
CIIC Koncynbrantllmtoc - cipaBouno- | JIJI OOO "Koncynbsrant" gor. Ne 251 ot
4 [IpaBOBasl CUCTEMA OTEYECTBEHHOI'O 01.01.2024 ¢ IC Ne 5, 6. Cpoxk neiicTBus
IIPOU3BOJICTBA JIoroBOpa - OecCpOUHBIH
Antusnpyc Kacniepckoro 10 s
Windows Workstations (Kaspersky | Cyomunensnonnsiii noropop AO «CodtJlaiin
5 Endpoint  Security gna 6usneca — | Tpeita» NeTr0009472170t1 04.12.2025

Cranpaptabiii Russian Edition. 250-499 | cpok nefictBus 10.02.2026 - 11.02.2028.
Node 2 year Educational Renewal | Tun nunensuu - nponpuerapHas
License)

IlepeyeHb ¢cBOOOAHO PACTIPOCTPAHSIEMOIr0 NPOrPAMMHOI0 O0ecreYeHus:
1. LibreOffice - maker o¢ducHBIX TporpaMM, pacrpoCTpaHSeMbIX Ha OECIIaATHOH OCHOBE U
MMEIOIIMX OTKPBITHIN UCXOIHBIN KO
2. Foxit Reader — Russian — 6eciuiaTHoe NMpUKIagHOE POrpaMMHOEe obecrieueHue Ui MpocMoTpa
JJIEKTPOHHBIX TOKYMEHTOB B crangapre PDF
3. Windows Media Player - cranmapTHBIi TpOHWTpHIBAaTENh 3BYKOBBIX M BUACO(ANIOB st

OTepalMOHHBIX cucTeM cemerictBa Windows

B cootBerctBuM ¢ IlonokeHreM 0 co3AaHUM CHEUUATBHBIX YCIOBHHA sl MHBAJIUIOB U JIUIL C
OB3 wuH}pOpMAIMOHHO-TEXHOJIOTHYECKass 0aza 00pa30BaTENILHOTO TIpollecca MpPEAyCMaTpUBAET
HCIIOJIB30BAHUEC MATCPUATIbHO-TCXHUYCCKUX CPCACTB C YUCTOM PA3IMYHBIX HO30JIOTHH HWHBAJIMJAOB U

jur ¢ OB3.



11. JUTEPATYPA

11.1. OcHoBHas 1UTEpaTypa

Ne
n/n

KoanuectBo
Bubauorpaguyeckoe onncanue Tun B
OndIMOTEKE

Cotton, D. Market Leader: Pre-Intermediate Business English

1. Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - y4eOHUK 114
Slovakia: Pearson, 2012. - 176 p.

5 Cotton, D. Market Leader: Intermediate Business English :

" |Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - y4eOHHK 76
[China]: Pearson, [2013]. - 176 p.

3 Market Leader : Elementary Business English : Course

" |Book / D. Cotton [u ap.]. - New ed. - Slovakia : Pearson y4eOHUK 22
Education, 2011. - 160 c.

ManbkoBcKast, 3. B. AHIIIMIICKHI SI3bIK B CUTYAILUSX

4 [TOBCENHEBHOTO JIENOBOrO obmienwus : yue0. mocobue / 3. B.

" [ManbkoBckas. - Mocksa : Mudpa-M, 2023. - 223 ¢. - ISBN | yueGHOE mocoOue 9bC
078-5-16-105422-2 (online). - OBC 3nannym. - URL:
https://znanium.ru/catalog/document?id=422429
DummaHn, JI. M. Professional English : yue6. mocobue / JI.

5. M. ®umman. - Mocksa : Uadpa-M, 2022. - 120 c. - ISBN 4ebH0e HocoGHe SEC
078-5-16-106828-1 (online). - OBC 3nannym. - URL: y
https://znanium.ru/catalog/document?id=399260
11.2 lonojiHUTe/ILHAS JIUTEPATYpa

1. Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed. -
Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.

2. Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed. -
Slovakia : Pearson, 2010, 2013. - 96 p.

3. Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

4.  Jlexamuny, 0. I'. LHudpossie Texnonoruu. (Digital Technologies) : yue6Hoe mocobue / 1O. T
Hexamunu, S. I'. HacuneBuu. - Pocros-nHa-/lony : PUHX, 2024. - 82 c. - ISBN 978-5-7972-
3290-2. - ObC 3nanuym. - URL: https://znanium.ru/catalog/document?id=465773

5. 3abmomkas, O. A. English for it : yue6HOe mocobue / O. A. 3abnoukas, O. A. CunenbHuk, A. A.
Omnpsiko ; moa. pea. I'. A. KpacnomekoBoil. - Poctos-na-/lony ; Taranpor : OOV, 2023. -
185 c. - ISBN 978-5-9275-4588-9. - 9BbC 3HaHUYM. - URL:
https://znanium.ru/catalog/document?id=453091

6. Canbnas, JI. K. English for Information Security : yue6nuk / JI. K. Canbnas ; mon pen. I'. A.

KpacnomiekoBoii. - Poctos-na-/lony : U3a. IOV, 2019. - 154 c. - ISBN 978-5-9275-3344-2. -
OBC 3nannym. - URL: https://znanium.ru/catalog/document?id=357449



https://znanium.ru/catalog/document?id=357449
https://znanium.ru/catalog/document?id=453091
https://znanium.ru/catalog/document?id=465773
https://znanium.ru/catalog/document?id=399260
https://znanium.ru/catalog/document?id=422429

A i

Tropuna, C. FO. The World of Computers and IT : yue6noe nmocobue / C. ¥O. Twopuna, E. b.
CrapoBepoBa. - MockBa : Un¢pa-Umkenepus, 2024. - 79 c. - ISBN 978-5-9729-1729-7. -

Texkcr : anexTponHsblit. - URL: https://znanium.ru/catalog/document?id=451728

Ilepuoauyeckue M3IaHus:
AKTyanbHbIe TPOoOJIeMbl (PUIOTOTUU U METOJAUKH MPENOJaBaHUSI MHOCTPAHHBIX S3BIKOB :

Hay4HbIl KypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

HNHocTpaHHbI€ SI3bIKM B BBICILIEH IIKOJIEC: HAYYHBIN KypHAJ. —

URL: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/

COBpeMCHHLIe HCCICIOBAaHUs B obmactu npenoaaBaHrsl HHOCTPAHHLBIX A3BIKOB B HCA3BIKOBOM

By3e: HayuHbIi )xypHaiL. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

Teopust 1 MpakTHKa HUHOCTPAHHOT'O SA3bIKA B BBICIIEH IIKOJIE: HAYYHBIN XKypHaJ. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

Teopus s3bIKa U MEXKYJIbTypHasi KOMMYHUKALIUS: HAYYHBIH U TPo(eCcCHOHANBHBIN KypHAT. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHHblIe npo¢ecCHOHATBHBbIE 0a3bl JTAHHBIX, MH(POPMAIIMOHHbIE CTIPABOYHbIE
CHCTEMBI, 3JIEKTPOHHBIE OUOJINOTEeYHbIEC CHCTEMBbI:

Znanium: 3MeKTpOHHO-O0ubmoTeynas cucrema. — URL: http://znanium.ru.

eLIBRARY.RU: nayunas snextponnas oubnuoreka. — URL: https://elibrary.ru/.

Hudposas 6ubnmoreka IPRsmart. — URL: https://www.iprbookshop.ru/.

KoncynbranT mioc: cnpaBouno-mpaBoBas cucrema. — URL: T:\consultantplus\cons.exe.
YBJ] UBUC. — URL : https://eivis.ru/basic/details.
OnextponHas oubnmuorexka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.

12. METOAUYECKHUE YKA3AHUS VIS OBYYAIOLIUXCSI IO OCBOEHUIO
TV CHUTIIMHBI

OcBocHre 00yYaOIMUMCS JUCIUTUIMHBI MPEoaraeT MOCeHICHHe MPAKTHUYSCKUX 3aHATHH,

BBINIOJTHEHUE MPAKTUYECKUX 3aJaHMM, BBIIIOJHEHUE 3aJaHUil A caMoCTOsATeNbHON paloTsl. Ilpu

MOJTOTOBKE K MPAKTHUYECKOMY 3aHATHIO OOydaromeMycsi HeOOXOIHWMO TOBTOPUTH MPOMIEHHBIH

MaTepHuall 1o HSy‘IaeMOﬁ TEME, C LCIIBIO OBITh TOTOBBIM K YCTHOMY OIIPOCY, a TAKKEC IMPEAOCTABUTH

BHITIOJTHEHHBIE TMHCHMEHHBIC JOMAlHHE 3aJaHus. B pamkax naHHOW Y4eOHON TUCITUTUIMHBI

BBIJCTIACTCA ocobas POJIb 1 3HAYCHUC CaMOCTOSATEIbHON JACATCIIBHOCTH 06yqa101uer0csi B IIpouecce

OBJIaJeHHS sI3bIKOM. Ha Bcex aTamax oOydeHust oOpamiaeTcsi BHUMaHUE Ha 00ydeHHe 00yJaronuxcst

METOJAHKEC CaMOO6paSOBaHI/I${, KOTOpaA MMO3BOJISICT UM OBJIAACTL IPUEMaMHU U3BJICUCHUA I/IH(I)OpMaLII/II/I

U3 TCKCTOB, 3HAKOMMUT CO criocobamu ee nepeaaun Kak B YCTHOM, TaK U B IMCbMCHHOM BH/JIC, 4 TAKKEC


http://83.234.207.58/MarcWeb2/Default.asp
https://eivis.ru/basic/details
https://www.iprbookshop.ru/
https://elibrary.ru/
http://znanium.ru/
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918
https://znanium.ru/catalog/document?id=451728

B (opMe JEIOBOTO MUChbMA, YCTHBIX OKJIAJ0B, COOOLICHUH M MpPE3CHTAlMi C HCIOJIb30BaHUEM
U(PPOBBIX UHCTPYMEHTOB JUIsl PELICHHUsI IOCTaBICHHON 3a1a4H..

OcBoeHMe NUCUUIUIMHBI MPeIoiaraeT BBIMOJIHEHUE MPAKTUUYECKUX 3a/laHui (IPaKTHKU) BO
BpeMsl KOHTAaKTHOW paboThl ¢ MpemnojaBaTeneM JHOO B 4Yachl CaMOCTOSTENbHOM paboThl. Bce
IIPAKTUYECKHUE 3aJaHus AUCLUIUIMHBI MPENOCTABIIAIOTCS IPENOJABATENSIMU BO BpPEMS 3aHATUH U
pasMemaoTcsl B JIOKAIBHOW ceTh AKaJeMUH W 3JEKTPOHHOW HH(POPMALMOHHO-00pa30BaTEIbHOM
cpene. BrimonHeHHBIE MpakTHYEeCKHEe pabOThl CHAIOTCS Ha MPOBEPKY IPENOAaBaTEN0 OJHUM U3
CIIEYIOIIMUX CIOCOOOB: TMPEJOCTaBICHUE BBITOJIHEHHOTO [OMAIIHEro 3aJaHusl JTUYHO B PYKHU
IIpenoAaBaTesto, OTIpPaBKa MPENOJaBaTEN0 HA MOYTOBBIM sAmuK. [Ipu oTmpaBke mpenopaBaTesto
BBITIOJIHEHHON paboTHI MO MoYTe 00ydYaromeMycsl cleayeT 00eceuuTh JTHYHYI0 HACHTH(PHUKAIHIO.
Kax mpaBuiio, B TeMe WM TEKCTe MUChbMa yKasbiBaeTcs Kypc, PO olyuaromierocs, TUCIUIIINHA,
TeMa, 1O KOTOPOH BBIMOIHEHA paboThl. OTeNbHbIE MPAKTUYECKHUE PabOThl MOTYT OBITH MPOBEPEHBI
IIpenoaaBaTesieM HEMOCPEICTBEHHO B ayIUTOPHUH.

Jnist 3aKperieHns MpuoOpPETeHHBIX 3HAHUH, YMEHHI U HABBIKOB, JUIS Pa3BUTHS CIIOCOOHOCTEH
K €caMOOOYYEHHUIO0 B JUCIUIUIMHE MpPelyCMOTpPEHa caMocTosTeNbHass pabora. CamocTosiTenbHas
paboTa MOXKET BBIMOJHATHCA OOYYAIOUIMMCS JOMa WM B ayJIUTOpPUSAX AKaJeMUH, CHEIHATIbHO
OTBEJICHHBIX [UI CaMOCTOSITENbHON pabOThl M OCHALICHHBIX HEOOXOAWMBIM TEXHUYECKHM H
nporpaMMHbeIM obecriedeHreM, pgoctynmoM k OWOC wu OBC. [l yCHemHOro BBIOJHEHUS
CaMOCTOSITENIbHOM padoThl O0yyaroniemMycss peKOMEHIYeTCsl 3apaHee O3HAKOMUTHCA C IEepeuHeM
3aJaHuil U rpa@uKoM ee BbIMoJHEeHUs. [loaroToBKka K MPakTUUYECKUM 3aHSATHSIM C IMOCIETYIOIINM
y4acTUEM B YCTHOM OIPOCE MPENIOJIaracT: CUCTEMATUYECKOE U3yUYE€HNUE ayTEHTHMYHOIO0 MaTepuasia
U3 y4eOHMKOB M MCTOYHHKOB JIOTIOJIHUTENFHOW JUTEPATyphl; MOATOTOBKY WHAWBUAYAIBHOTO
BOKaOyJsipa 10 MPOMIEHHON TeMe; paboTy CO CIPaBOYHOM JIMTEPATypOW M CIOBapeM; paboTy Haj
omunbkamu. B pamkax naHHON y4eOHOM NUCHUIUIMHBI 00yYaromIecs: BHIOTHSIIOT CAaMOCTOSATENbHYIO
paloTy B BHJIE MOBTOPEHUS MPOHAEHHOTO MaTepuaia Mo BCEM M3y4aeMbIM TeMaM JECSTU pa3zelioB,
YCTHO ¥ MUCHMEHHO (TMMCHMEHHBIE JOMAaIIHNE pa0dOThl) OTBEYAIOT Ha BOMPOCHI JJISl MOJATOTOBKH K
TEKyIIeMy KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpPE, a TAKXKE€ TOTOBSITCS K MHAUBUAYAIbHBIM WIH
IPYNIOBBIM MPE3EHTALUSAM IJIs TPOXOKACHUS TPOMEKYTOUHOM aTTeCTAllH 110 AUCLIUTIIHNHE.

JU1s1 BBITIOJIHEHUSI TPAKTHUECKUX 3aJIJaHU CaMOCTOSITENbHOM paboThl IO JaHHOM JUCIUILIMHE
B JIOMAIIHUX YCJIOBHSAX (3a mpenenamu AkajeMun) OOyYaromeMycss HEOOXOIUM TePCOHATbHBIMN
KOMIbIOTEp (MJIaHIIeT) W mnporpammubii maker Microsoft Office ne Hmxe 10 Bepcum.
CamocTtosiTenbHass paboTa COMPOBOXKAAECTCS METOIWYECKUMHU YKa3aHUSIMHU, pa3MEUICHHbIMU B
JOKaJbHOM ceTH AKaJeMMH U  DIEKTPOHHOM HMH(POPMAaLMOHHO-00pa30BaTEIbHOW  cpele.
Mertoanyeckne yKa3aHHA ~coiepkarT (OPMYIHMPOBKY 3aJaHUs, MPUMEPHYI0 TEXHOJIOTHIO
BBITNIOJIHEHMS, (popMat cjaur BhIMOJHEHHON paboThl. [IpenonaBarens Bo BpeMs ay ITMTOPHBIX 3aHATHI

3apaHee 060y>KI[a€T C 06y‘laIOH_II/IMI/IC$I 3aJaHucC CaMOCTOSITEILHOMN pa6OTBI " MOopAIOoK €€ CIOavu.



KoHcynbTanuy mo BBITOJIHEHUIO CAMOCTOSITENBHBIX paboT, 00CYX /JAeHHE OTMETOK M JOMYIEHHBIX
OmMOOK, 3alUTa OTACITHHBIX BUIOB CAMOCTOSTENBHBIX padoT ocymiecTBisieTcs Bo Bpems KCP Ha
kadenpe mnpukiagHOW HHDOPMATUKM WJIM B ayauTOpud 1o pacnucaHuio. KoHcynbTanuu
MpernoAaBaTesiss MO BBIIOJHEHUIO CAMOCTOSITENFHOM paboThl MOTYT OCYIIECTBISITHCS MOCPEICTBOM
acuHXpoHHOTO (1outa, SMOC) 1 CHHXPOHHOTO (ZOOMm, CeTH) KOMMYHHKAIIMOHHOTO B3aUMOICHCTBUS
[0 MPEIBAPUTEIBHON JOTOBOPEHHOCTH C IpenojaBareiaeM. DBbINONHAEMbIE CaMOCTOSITENIbHbIE
paboThI SABJIAIOTCS 3JIEMEHTAMH TEKYLIETO KOHTPOJIS U OLIEHUBAIOTCS MpenojaBaTeneM. [lomydyeHHble
OTMETKH YUYHMTBIBAKOTCS IIPU BBICTABJICHUH 3a4€Ta, 3a4e€Ta C OLEHKOMW, IK3aMEHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4€T, 3aU€T C OLIEHKOMW, 3K3aMeH. 3adeT,
MPOBOIUMBIN B (hOpME HHIUBUAYATFHON MPE3CHTAIMH 110 U3yUYE€HHOH TeMe, BBICTABIIICTCS B IEPBOM
U TpeTbeM ceMmecTpax oOydeHwus. [ OLleHKH pe3yJbTaToB OOY4YEHHs MO IUCHUIUIMHE Y4eOHBIM
IUTAHOM BO BTOPOM CEeMecTpe TMpeAyCMOTpeH 3adeT C OLIEHKOW, NpOBOIUMBIM B dopme
UHIUBUAYalIbHOM Tpe3eHTallMd IO U3y4yeHHOH Teme. B derBepromM cemecTpe oOyueHHS
NPEeIyCMOTPEH JK3aMeH, TPOBOAMMBIA B  (OpME HEMOATOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAHUS 10 OJHOW M3 MPEAJIOKEHHBIX TeM MPOJOJDKUTENbHOCThIO 1-2 MHHYTBI; OTBETa Ha
Bonpockl (3-5) mapTHepa WM TMpernojaBaress MOcjie MPEACTaBIEHHOTO MOHOJIOTa; TPYMHIIOBOM
JIEIIOBOM IIPE3EHTAllMKM MO0 M3y4yeHHOW TeMme. Kpurepuu BBICTaBJIEHHs 3a4eTa, 3a4eTa C OLIEHKOH,

OK3aMCHa O3BYYUBAIOTCA nmpenoagaBaTeiicM Ha MEPBLIX 3aHATUAX 10 JAUCIHHUITIIINHE.



13. IMCT COI'JTACOBAHUA

CocTaBwi:

3aBeayromnuii Kadenapoit HHOCTpaHHBIX S3BIKOB W
H.A. Kopneesa, K.I1.H., IOLEHT “

(moamucs)

3aBeayronuil BeIMMycKaromei kageapoi

H.b. Crpexanosa, [1.11.H., TOUEHT

(moamucs)

Hupexrop BUK i/
O.B. banakuna

(TIO/IIHCE)

Havaneauk OOVII
A.D. Ounk

(moamuce)
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	.

	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
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	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	В соответствии с Положением о создании специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи..
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
	13. ЛИСТ СОГЛАСОВАНИЯ


