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1. OBIIAA NTH®OPMALUA O JUCIUIIJINHE

Pabouass mporpamma muctuiuimHbl «VHOCTpaHHBIA S3BIK» COCTaBJICHA HAa OCHOBAHHH
benepatbHOTO TOCYAapCTBEHHOTO O0pPa30BAaTEIBLHOTO CTAaHAApTa BBICIIETO OOpa30BaHUS IO
HampaBiaeHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakajaBpuaTa),  YTBEPKICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHMS Poccuiickoit denepanuu
ot 13.08.2020 r. Ne1015 u y4yeOHoro miana HamnpasieHus noarotoBku 54.03.01 dwuzaiin, npoduib
(mporpamma GaxanaBpuara) «I'paduueckuii qu3aitey.

TpynoeMKocTh AUCIUIUTMHBL: 16 3.e. / 576 akageMHUYecKUX 4acoB, B TOM ducie 396 yacoB

KOHTaKTHOU paboThl U 144 yacoB caMOCTOSITENBHON pabOThl 00YUYaAIOITHXCA.

Pacnpenesienne 4acoB THCHHMIUIMHBI MO0 ceMecTPaM M BHJaM 3aHATHil (M0 yueOHOMY

IJIaHY)
KoJunuectBo yacos
Buj yueOHoii padoThl Beero o Cemecrpet
yaeouomy | 2 3 4 |5|6|7]|8
IJIaHy
KonrakTHasi pa6ora (Bcero): 396 96 104 88 108
B Tom umncne:
Jlekuun
[TpakTHueckue 3aHsATH 380 92 100 84 104
KoHTpoIIb caMOCTOSTENBHON
pabotsl (KCP) 16 4 4 4 4
CamocrosiTesibHasi padoTa 144 48 40 20 36
(Bcero):
Buabl npoMexxyToYHOM 3auer SK3AMCH
aTrrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLIEHKOM 36

3a4eT ¢ OLEHKOil)
OBIIAA Yackr: 576 144 | 144 | 108 | 180
TPYA0E€MKOCTh

2. HOEJIA U 3AJAYU JUCHHUITJINHBI

JlaHHas AUCIUIUIMHA 110 CBOEMY XapaKTepy SBIAETCS KOMMYHMKATHBHOW M HalpaBlieHa Ha
dbopMHpOBaHWE W pa3BUTHE PEUYEBHIX yMEHUU, (PopMUpoBaHHE CIMOCOOHOCTH W TOTOBHOCTH
UCIOJIb30BaTh NHOCTPAHHBIN SI3bIK KAK HHCTPYMEHT B CUTyalluu PeaIbHOM KOMMYHUKAIIUH.

JlucuuiiuHa UMeeT CBOeH IeNbl0 chOopMHUPOBATh U PAa3BUTH SI3BIKOBBIE M PEUEBBIC HABBIKU
U YMEHHUS B ayJIUPOBAaHUHU, YCTHOM peun (AMAIOrMYE€CKOM M MOHOJOTUYECKOW), YTEHUH U MUCHME

JUTSL OCYILIECTBIJICHHUS YCIEITHOM KOMMYHHUKAIIUHU, B TOM 4KCIie (B KOMaH/€) HA HHOCTPAHHOM SI3bIKE.




AKTyanbHOCTh JJaHHOM pa®ouell mporpaMmbl 00YyCJIOBIEHA CTPEMHUTEIbHBIM Pa3BUTHEM U
BIMSIHUEM LU(POBOH SKOHOMUKHM Ha (POPMHUPOBAHHE KIIFOUEBBIX KOMIETEHIMH U MOJATOTOBKY
BOCTPEOOBAHHBIX CIIEIIUAMCTOB B cpepe Tu3aiiHa B COBPEMEHHOM MUDE.

B ycnoBusx nugpoBuzanuu BaxxHo (GOpMHpPOBAHUE, TOAJEPKAHNE U PA3BUTHE HABBIKOB B
chepe HMHDOPMAIMOHHBIX W CKBO3HBIX TEXHOJOIMM aisi OakanaBpoB, 4YTO CHOCOOCTBYET
JOCTH)KEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTHM BBITYCKHMKOB Ha DPBIHKE TpPYAA,
6onee 3(hpeKTUBHOI aganTayuy B HOBBIX YCIOBHUSX.

B pesynprare ocBoeHus pabodel MporpamMmbl JUCHUIUIMHBI OOy4Yaroluecs OBIAJCIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMUA, CPOPMHUPOBAHHBIMU IOJ 3alpockl paboToaaTesiell U ¢ y4eToM
norpeOHocTel  mU(POBO  SKOHOMHUKH, HEOOXOAMMBIX B Oyaymed mnpodecCHOHaTbHON
JeSITeTIbHOCTH BBIITYCKHUKA B paMKax HarpaBlieHUs «J{n3ain.

Ilegb AMCHMIUIMHBI - MOBBIIIEHWE UCXOJHOTO YPOBHS BJIAJCHHUsSI MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha HpeIblaylled cTyneHu oOpa3oBaHus, W (QOpMHUpOBaHME Yy OOydaromuxcs
HEOOXOIMMOTO U JIOCTaTOYHOTO YPOBHSA KOMMYHUKATHBHOM KOMIIETCHIIMH ISl PEHICHUS
COLMAIbHO-KOMMYHUKATHUBHBIX ~3a/lad B pa3IMYHBIX 00JacTsAX OBITOBOH, KYyJIbTYPHOH U
npo¢eCCHOHATIBHOM 1eATEIHOCTH MPU OOLIEHUHU C 3apyOeKHBIMH NMapTHEPAMH, C UCIIOJIb30BaHUEM
UH(POPMALIMOHHBIX U IU(PPOBBIX HHCTPYMEHTOB, a TaKXe JUIi JajJbHeHIero caMmooopa3oBaHusl.

BocnurareabHas Hedb JUCIUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HAIPABICHHOCTh U
HalleJIeHa Ha CO3/IaHUE TOCPEACTBOM HHOCTPAHHOTO SI3bIKA YCIOBUH ISl PAa3BUTUS TBOPYECKHUX
crocoOHOCTeH OO0ydJaromuxcs, BKIIOYEHHE HUX B pa3IUYHble BHJBl COLMAIBHO 3HAYMMOMN
JeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOXKHOCTh (POPMUPOBAHUS OPUTMHATILHOCTH MBILUIECHUS,
a TaKk)Ke peasm3auyl JMIHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B MPO(eCCHOHAILHOU cdepe.

3agauu AUCHMILINHBI:

. ¢dopmupoBaTh y oOOyyarolIMXCs 3HAaHUS, yYMEHUS M HaBbIKM B 00JacTH YCTHOH H
MUCHbMEHHOW TMPAKTHUKU PA3TOBOPHON M MPO(ECCHOHATLHO-JIEIOBON PEUH U MCIIOJIB30BaHNE
UX B IPOEeCCHOHATBLHOM IeSTETFHOCTH 110 HAIIPABICHUIO MOJITOTOBKH;

o O3HAKOMHUTH OOYYalOIUXCAd C OCOOCHHOCTSMU JIEKCHYECKOM CHCTEMBI H3y4aeMOro
MHOCTPAHHOTO 513bIKa, (PYHKIIMOHAIBHOW U CTHJIMCTHYECKOW MudQepeHmanueit s3pIKk0BbIX
CpeAcTB, HanOojee NPOIYKTHUBHBIMH CJIOBOOOPA30BATEIbHBIMU MOJEISIMU H3y4aeMOro
WHOCTPAaHHOTO $3bIKa, B TOM YHCIIE C UCIIOJIh30BaHUEM U (PPOBHIX CEPBUCOB;

o COBEPIIECHCTBOBATh HABBIKM PACIIO3HABAHUS M TOHWMAHHS TpaMMaTHYecKHX (opM H
KOHCTPYKIIMH B OMOPE Ha pa3IMYHbIC IPU3HAKHA TPAMMATHYECKUX SBIICHHIA, a TAK)KE HABBIKU
yIOTpeONeHUsI TPaMMATHUECKUX KOHCTPYKIMHA B pa3IMYHBIX PEUEBBIX CHUTYalMsX, C
UCIIONIb30BaHUEeM LUQpoBbIX uHcTpymeHToB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



. pa3BUBaTh KOMMYHHKATHBHBIC KOMITIETCHIINH, HEOOXOIUMOM ISl TBOPUECKOU EeITEITLHOCTH
B TIOBCEIHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJUTUYECKOW M HAy4YHO-TIPO(PECCHOHATBHON
chepax;

° mproOIIaTh 00YYAIOIINXCS K CAMOCTOSTEIBHOM HCCIIEeIOBATEILCKONH padoTe Hal SI3BIKOM,
pa3BUBATh y 06yanOH_[I/IXC$I AHAIUTUYECKUN noaxoJ K M3ydaCMbIM SA3BIKOBBIM SABJICHHUAM
IIyTECM COIIOCTABJICHHUA UX C COOTBECTCTBYIOIUMMU SABJICHUAMHA POJHOTI'O A3bIKA.
3ajauM BOCIMTATEIbHON PAadOTHI:

. pa3BUTHE Yy 00YYAIOMIMXCSl TOHUMAHUS COITMAIBbHONW 3HAYMMOCTH WHOS3BIYHOM KYJIbTYPHI B
Oynymed mnpodeccHOHaTbHON JEATEIBPHOCTH HAa HWHOCTPAHHOM  S3bIKE, Kak JUIs
COBPEMEHHOTO OOIIECTBA, TaK M ISl IMYHOTO MPO()ECCHOHATLHOTO CTAHOBJICHUS;

. CO3/IaHHE YCIIOBUH JUISI OCO3HAHUS OOYYAIOIIMMUCS CBOETO MECTa M POJHM B Oymymiei
npodeccHnoHABHOM IeATEIIBHOCTH;

. (dbopMHUpOBaHHE  BCECTOPOHHE  Pa3BUTOH  JIMYHOCTH  TMOCPEACTBOM  MPHOOIICHUS
06yan01uch;1 K HWHOS3BIYHOU KYJbTYpC U BOBJICHCHHA B TBOPYCCKYHO ACATCIIBHOCTH C
HCIOJIb30BaHUEM MHOCTPAHHOTO SI3BIKA;

o Pa3BUTHUC KYJIbTYPbl MCKIIMIHOCTHOI'O HpO(beCCI/IOHaJ'IBHOI‘O B3aUMOJCHCTBHUS.

3. MECTO JMCUOMIIJIMHBI B YYHEBHOM IIJIAHE

VYuebnas nucuumiauHa «VHOCTpaHHBIA SA3BIK» OTHOCHUTCS K Onoky 1. JlucuumianHb
(Monmynn). bazoBas yacte. M3yueHue TaHHON TUCHMILIMHBI Oa3upyeTcs Ha MaTepuaie, U3y4eHHOM
B paMKax WIKOJBHOTO Kypca. J[MCHUIUIMHBI, MpU H3YYEHHM KOTOPBIX OYIYT HCHOJIb30BaThCS
3HaHMSI, YMEHUS U HaBBIKU, IPUOOPETEHHBIE B PE3YJIbTATE N3YUEHUS AUCIUILINHBI « THOCTpaHHBIN

sI3BIK» - «lloaroroBka mo aHFHHﬁCKOMy A3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS 1O JUCIUIIJIMHE JJIsA
®OPMHPOBAHUA KOMIIETEHIIMIA OBYYAIOIIIUXCHA

PesynbpTatel OCBOeHHsSI 00pa3oBaTENbHON MpOrpaMMbl (KOMIETEHIIMH O0y4YaromIuXxcsi)
ompeensoTcs TpeOoBaHUAMHE (elepalbHOTO TOoCyAapCTBEHHOTO (eaepaabHOro craHiapra o
HaIpaBJICHUIO TOATOTOBKM U (HOPMUPYIOTCS B COOTBETCTBUM C MAaTpPHUIEH KOMITCTCHIIMNA
obOpasoBarenbHON Tporpammbl. [lmanupyemsie pe3ynbTaThl OOy4YeHUsS TO TUCUUIUIAHE (3HAHMUS,

YMCHUA, HaBBIKI/I) o0ecneynBaroT AOCTHIKCHUC PC3YJIbTATOB OCBOCHUSA o6pa30BaTeJle01”4

MIpOrpaMMBl.
In ) |
Ha3B(£EI/Ie NuaukaTopsl I[lnanupyemMsble pe3yabTaThbl 00y4eHHU s
KOMIIeTeHIHH 10 JUCIUILINHE
KOMIIeTeHIHH




YK-4

Cnocoben
OCYIIECTBIISITh

i 0:3%
KOMMYHHKAITUIO B
YCTHOM U
MMAUCbMEHHOU
dbopmax Ha
roCyJJapCTBEHHOM
A3BIKE
Poccuiickoit
®denepauuu U
WHOCTPAaHHOM
(pIX) s13BIKE(aX)

YK-4.2.
OcyuiecTBisieT
JIEJIOBYIO
KOMMYHHKAIUIO B
YCTHOW U MMCbMEHHOMN
dhopmax Ha
MHOCTPAaHHOM (BIX)
s3bIKe (aX)

3HaTh!

- CUCTEMY U CTPYKTYpPY MHOCTPAHHOTO S3bIKa;

- pa3JIMYHbIC ACTIEKTHI SI3bIKA: (POHETUYECKUH,
JIEKCUYECKHUH, TPaMMaTUYECKUM, B T.4. CTPYKTYpPY
noctpoeHus (pas, IpeI0KSHHI, BEICKA3bIBAHUS,
LIEJIOCTHOI'O TEKCTAa;

- aJICKBaTHBIC SI3bIKOBBIE CPEJICTBA [T pealin3aliin
OCHOBHBIX PeueBbIX (DYHKIIUNH;

- COBPEMEHHBIE TEXHUKHU U CIIOCOOBI JIEITIOBOM
MICbMEHHOW U YCTHOW KOMMYHHUKALIUH;

- KpUTEPHH, TIPEIBIBISEMBbIC K O(OPMIICHHUIO
JIEJI0BOM KOPPECIIOHICHIINHY;

- OCHOBHBIE TPEOOBAHUS K CO3JJaHUIO JICTTOBOU
MIPE3CHTALINH;

- KYJIbTYPY, CTHJIb )KM3HU, HAITMOHATBHBIN
MEHTAJIUTET HOCUTEJIEH s3bIKa JIJIs
MPEAOTBPAIICHUS HETIOHUMAHUS Ha
MEXKIIMIHOCTHOM U TTPO(HECCUOHATTLHOM YPOBHE;

- HHOCTPAHHBIH A3bIK B 00bEMe, HEOOXOIUMOM IS
MoJTydeHust HHPOpMaIuu MPodheCCUOHATHLHOTO
COJIepXaHUs U3 UHTEPHET-UCTOYHUKOB: DbC
ZNANIUM.COM, HOMKOH, 5BC TAY, 3bC
IPRbooKSs.

Ymern:

- IOHUMATh pe4b HOCUTESI/TIeH sI3pIKa B YCTHOM U
UCbMEHHOU (hopMax;

- aJIEKBaTHO BOCITPOU3BOJIUTH HEOOXOANMBIN HAOOP
KOHCTPYKIHIA U TEPMUHOB B MOHOJIOTMYECKOU U
JINaJOTUYECKON peun;

- IOHUMAaTh AyTEeHTUYHBIE MMChbMEHHBIE TEKCTHI,
MCIIOJIb3YS Pa3HbIE TEXHUKU YTCHHUS;

- U3BJIEKaTh HEOOXOIUMYI0 HH(POPMAIIUIO U3
OPUTMHAILHOTO TEKCTa HA MHOCTPAHHOM SI3bIKE,
aHaJM3UPOBaTh, 0000IIATh, /IeJIaTh BHIBOJIBI;

- BECTH JIETIOBYIO0 KOPPECTIOHIEHLIUIO;

- IOHUMATh Ha CIyX pedb HOCUTENIEH S3bIKa,

- UCTIIOJIb30BaTh NH(POPMAIMOHHO-
KOMMYHUKATUBHBIE TEXHOJIOTUHU TIPU TOUCKE
Heo0XouMoi HH(OPMALIUY C TPUMEHEHUEM
OpaysepoB Google, Yandex B mpoiiecce perieHus
KOMMYHUKATHUBHBIX 33/1a4 HA TOCYAapCTBEHHOM H
MHOCTPAHHOM SI3bIKaX.

Baanersn:

- HaOOPOM SI3BIKOBBIX CPE/ICTB, HEOOXOIUMBIX JITIS
peanu3anuy yCrenHo KOMMYHHUKAITUK B KOMaHIE;
- HaBBIKaMU pabOTHI CO CIIPABOYHOM JIUTEPATYPOr U
CJIOBapsIMH;

- TEXHUKaMU apryMEHTallM1 BEJIEHUS TUCKYCCUH B
YCTHOM U IMCbMEHHOM BU/JIE, OJIB3YsICh 3HAKOMBIM
JIEKCUYECKUMU U TPAMMaTHUYE€CKUMU CPEICTBAMU
A3BIKA;

- TEXHOJIOTHEN CO3/IaHMS JEJI0BOM NPE3CHTALIMU HA




UHOCTPAHHOM S3BIKE;

- HaBbIKaMU (PUKCUPOBAHUS OCHOBHOM UJIEH U
BTOPOCTEIICHHBIX JIeTajlel B yCTHOW U MUCbMEHHOU
KOMMYHHKAaIWH,

- UHOCTPaHHBIM S3bIKOM B 00beMe, HE0OX0AUMOM
JUI OJy4YeHUs HHPOpPMALUU U3 3apyOeKHbIX
HUCTOYHUKOB.

YK-4.3.
OcyuiecTBisieT
JIEJIOBYIO
KOMMYHHKAIUIO B
ndpoBoi cpere,
MIPUMEHSISI B TOM YHCTIe
CpeacTBa
BUJICOKOH(EPEHIICBAZH
Y KOJUIEKTUBHOM
CETEBOM pabOTHI

3HaTh!

- CTWJIb JIEJIOBOTO OOIICHUSI, OCHOBBI IyOJINYHON
pedu, TOJrOTOBKY MPE3CHTAIUHN, B T.4. C ITOMOIIIBIO
ITIT: PowerPoint, Google Slides; mpaBsuia
0o(OpMIICHHS JICIIOBOI MEPENUCKH, B T.U. C
nomonipio: Grammarly, Beewriter.

Ymern:

- HCIIOJIb30BAaTh MHOCTPAHHBIN S3bIK B
MEXJIMYHOCTHOM OOIIEHUU U TPOPECCHOHATIBHON
JESITEIbHOCTH, B T.4. C MPUMEHEHUEM I1aThopM
JUTSI TIPOBEJICHUST BUICOKOH(DEepeHINiT 1
OpraHu3aiuu coBMecTHo paboTsl Google Meet,
Microsoft Teams, Zoom, Sugexc TeaemocT.
Baagers:

- HaBbIKaMHu paboTel B GOOgle-mokymenTax st
obmeHa npodeccuoHaIbHON HHGOPMAIHEH Ha
WHOCTPAHHOM SI3BIKE; HAaBBIKAMH IEPEBO/IA
TEKCTOB, B T.4. C TOMOIIbIO OHJIAH-CIIOBAPEN:

English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JUCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yueOHo# padoThI

K . IIpomexy ®opma
OHTAKTHasd paoorTa TEeK r
Paznen P CamocrosiTesibHasi padoTa TOHAsA CKYIEro Dopmupy
Mot .m: Ioapasaen, Tema (B vacax) aTTecTa KOHTPOJIst emMble
¥ nus B KOMIIeTeHI[HH
IIpakT aca
Jek yeckne | KCP B ®opMBI OPraHu3annu Jacax
10071 yacax |caMoCTOSITeJIbHOW padoThI
3aHATHS
Tema 1.1. Globalization HosTopenue npoiennoro YcTHBII ompoc,
(TIpakTUKyM) Marcepuaia, noAroTosKka MMHUCbMEHHBIE
Kynemypro-meopueckoe MHIMBUYaIbHOTO OMAIITHHE VK-4.2
efz}cnunfgnue' 2 - 14 - 6  |[BokaOymsipa 1o MpOIEHHON - sajanns VK-4.3
SN Teme, pabora co o
COYUATbHASL 3HAYUMOCHID 9 .
. CIPaBOYHOMU JINTEPATYPOH U
UHOA3BLIYHOL KYIbMYPbl CTOBADEM
p YcTHBIN ompoc,
Paznen 1. [ToBTOpEHME MTPONIEHHOTO [THCEMCHHBIC
GIOba}I Tema 1.2. Global Marketin Matephara, HoAroToska U YK-4-2
Marketing L g ) 14 ) 6 HHIMBHIYaTBHOTO ) 3a/1aHus VK-4.3
in a Design |(mpaKkTHKyM™) y . d
BOKaOyJIsipa 1o NpoiAeHHON
sphere Teme, paboTa co v .
CTHBII OTIpoC
[ToBTOpEHME PONIEHHOTO MHCEMEHHEIE ’
Marepuaia, moJroToBKa JOMAIITHHE
Tewma 1.3. Design promotion 6 MHIMBUAYANBHOTO 3aTaHHs yK-A42
(npaKxTHKyM) - 14 - BOKaOyJIsipa 1o NpoiIeHHON - VK-4.3.

Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

clIoBapem




Tema 1.4. Global Advertising

IToBTOpEHNE IPONIEHHOTO
MaTepuaia, OAroOTOBKA
HHJIMBU1yaJIbHOTO

(npaxTaKym) 14 BOKaOyJIsipa 1Mo IponIeHHOM
p Y Teme, paboTa co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeEM
. [ToBTOpEHME MPONIEHHOTO
Tema 1.5. Branding (mpaktukym) MATepUATTa, MOArOTOBKA
Kynomypno-meopueckoe I/IH,Z[I/IBI/I,I,[yaJ'ILHOFO
socnumatue: . .
e 14 BOKaOyJIsipa 1o MpoiieHHOM
MENCKyRomypHoe Teme, paboTa co
npogeccuonanvroe % .
pog g CIPaBOYHOU JIUTEPATYPOH H
g3aumooeticmeaue crioBapem
IToBTOpEHME TTPOKIEHHOTO
MaTepuaia, oAroToBKa
Tema 1.6. Global advertising 14 MHAUBUAYAIBHOIO
campaigns (mpaxTukym) BOKaOyJIsipa 1Mo MpouIeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
IToBTOpEHME IPONIEHHOTO
Matepuaia, MoAroToBKa
i ) WHAMBHUIYaIBHOTO
Tema 1.7. Business Media N .
8 BOKaOyJIIsipa 1Mo MponIeHHOM

(MpakTUKYM)

Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeEM

YcrHblit onpoc,
MUCbMEHHbBIE
JOMaIIHKe
3a/laHus

YceTHbIi onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YceTHBII onpoc,
IIMCbMEHHBIE
JIOMaIlHHE
3alaHus

YcTHBIN ompoc,
IIMCBbMCHHBIC
JOMAILHHAE
3a/laHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToaroroBka k
MIPOMEKYTOYHOM
3aver - - - 6 aTTecTanuu B popme - -
WH]IUBUY IbHOM
MPE3eHTALUN
- 92 4 48 -
Hroro

144

Cemectp uzyuenus: 2

Buabl yueOHol padoTsl
KonrakTHast pa6ora (B Hpomesiy
Paznen p CamocrosiTesibHasi padoTa TOYHAA Dopmbl ®opmupyem
M0)1y.111: Ioxpasnen, Tema acax) arrecTamusi | TEKYIIEro bie
IIpakTn (opMBbI Opranuzanumn yacax KOHTPO/Id | KOMIICTCHIINM
Jlexkun B .
YyecKue KCP CaAaMOCTOSITEJIbHOM
u yacax
3aHATHS padoThbI
Tema 2.1. Employment . } .
[ToBTOpEHME MPONAECHHOTO YcTHbI
(mpakTUKyM)
MaTepuaia, MoAr0TOBKa orpoc, VK-4.2
Kynomypno-meopueckoe :
. WHINBUIYTHBHOTO MUChMEHHBIC
gocnumaHue: VK-4.3
- 10 4 BOKaOyJIsipa 1o JOMalIHUe -
0CO3HAHUe C80e20 MeCmd U . v
Pasnen 2. . MPOMICHHON TeMe, paboTa 3aJaHus
. ponu 6 6yoyweu o
Business . CO CIPaBOYHOMI
Organiza |2 opeccuonatono JMTEPATyPO U CIIOBApEM
’rga oesimenbHOCmU
tion In
a Design [ToBTOpEHHNE MPOUIEHHOTO -
sphere MaTepuana, MoAroToBKa .
WHIUBUTyTBHOTO Yernblit ompoc, VK-4.2
Tema 2.2. Trade . NMCbMEHHBIE
10 4 BOKaOyIsipa 1o K-4.3
(TIpaKTUKYM) . 2 5 JIOMAITHHAE YK-4.3.
NpofizieH ot Teme, pabota S —
- CO CITPAaBOYHOM
JUTEPATYPO U CIOBapeM




Tema 2.3. Organization

[ToBTOpEHME POIACHHOTO

(mpakTUKyM) Marepuania, oAroToBKa
Kynomypno-meopueckoe MHIUBUAYATBHOTO
gocnumatue: 10 BOKaOyJIsipa 1mo
MEIHCKYIbMYPHOE npoieHHON Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmaue JUTEpaTypOi U CIIOBapeM
[ToBTOpEHME TPOIACHHOTO
MaTepuaia, oAroToBKa
Tema 2.4. Money HHAMBAAYATBHOTO
10 BOKaOysipa 1o
(mpakTUKYM) . 2
npoieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPaTypOil U CIOBapeM
Tema 3.1. Ethics [ToBTOpEHME MPOWICHHOTO
(mpakTUKYM) MaTepuaia, MOAroTOBKa
Kynomypno-meopueckoe VH/IUBUYTBHOTO
gocnumaHue: 10 BOKaOyJIsipa 1o
MeAHCKYIbMYpHOEe MPOMICHHON TeMe, paboTa
npogeccuonanvrHoe CO CIIPaBOYHOM
Paznen 3. |gzaumodeiicmeue JUTEPATYPOM U CIOBAPEM
Marketing TosTo .
Strategies pEeHUE MPOMIEHHOTO
MaTepuaia, MoAr0TOBKa
Tema 3.2. Change in a HHAHBAAYAIHHOTO
10 BOKaOyJIsipa 1o

Design sphere (mpaktukym)

MpolIeHHO! Teme, paboTa
CO CIIPaBOYHOMN
JUTEPATypOil U CIOBapEM

YcTHBIM ompoc,
MUCHMEHHBIE
JIOMAaITHIe
3aJIaHus

YeTHBI onpoc,
MUCHbMEHHBIE
JIOMAIlTHUE
3alaHus

YcTHBI onpoc,
MUCbMEHHbBIE
JIOMaIlTHUe
3aJjaHus

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.




Tema 3.3. Marketing
Strategies (mpakTHKyM)
Kynomyprno-meopueckoe
gocnumanue. 0CoO3HAaHUe

IToBTOpEHME MPONHAEHHOTO
MaTepuaia, OAr0OTOBKA
WHJUBHTyJIbHOTO

10 BOKaOyspa 1mo
c80€20 Mecma u ponu 8 . z 5
y MPOUICHHON TEM T
Gyoyuess pofinenHoli Teme, pabora
o CO CIIPaBOYHOM
npogheccuonanbHoll -
UTEPATypOH U cIIoBapeM
oesimenbHoCmu /TUTCPATYPOH 1 CIIOBAPC
[ToBTOpPEHME PONAEHHOTO
Tema 4.1. Cultures P poua
MaTepuaia, MoAroToBKa
(mpakTUKyM)
WHUBUIYTBHOTO
Kynomypno-meopueckoe
10 BOKaOysIpa 1o
gocnumanue: . :
IpoNJeHHON Teme, paboTa
COYUANBHASL 3HAYUMOCMb o
. CO CIIPaBOYHOM
UHOA3bIYHOU KYbMYPbl .
JUTEPATYPO U CIOBAPEM
Tema 4.2. Leadership [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) MaTepuaa, MOArOTOBKA
Kynomypno-meopueckoe WHIUBUAYATBHOTO
Paznen 4-_ socnumanue: 10 BOKaOyJIsipa 1o
Leadership | yieorckyromyproe npoiiIeHHoM TeMe, paboTta
npogeccuonanvrHoe CO CIPaBOYHOMU
83aumooeticmsue JUTEPATypOil U CIOBApPEM
IToBTOpEHME MPONAEHHOTO
MaTepHaa, moJroToBKa
P WHIUBUAYATHHOTO
Tema 4.3. Competition in AHBIILY
10 BOKaOyJIsipa 1mo

Design sphere (mpaktukym)

MpoiIeHHO! Teme, paboTa
CO CIIPaBOYHOMN
JUTEPATypOil U CIOBapEM

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3a1aHus

YeTHBIH onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

YcTHBIM ompoc,
IIMCbMCHHBIC
JIOMAaITHIE
3aJlaHus

YcTHBI onpoc,
MMMCHMEHHEBIE
JIOMAIlHHE
3a1aHU,
BBIINOJIHEHHE
KOHTPOJBHBIX
3aJIaHAI

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.




3a4deT ¢ OLEeHKOI

IToaroroBka k
MIPOMEKYTOYHOU
aTTecTanuu B (hopme

5 VHIUBUyaIbHON
MpEe3EHTAalINH,
BBIIIOJITHCHHUE

KOHTPOJIbHBIX 3a/IaHUI

Hrtoro

100

40 -

144

Cemectp uzyuenus: 3

Buabl yueoHoii padoThI

KonrakTnasi paGora Ipome:x ®opmupyem
Pasnen P CamocrosiTe1bHasi paboTa P Y ®opmbl BIC
’ Hoapasaes, Tema (B yacax) o4 TeKyIero
MOAYJIb IpakTu dopmbI opranusanuu Hast KoHTposg | oMmeTeHu
Jlexnu B . Y -
yecKue KCP CaMOCTOATEIbHOM aTTecTanmu
| yacax
3aHATHA padoThI 1 (B
[ToBTOpEHME MPOIIEHHOTO - . YK-4.2
MaTepuaa, moJroToBKa ¥ CTHEIH onpoc,
P ’ MCHMEHHbIE VK-4.3.
Paznen 5. i i WHUBUTyJTBHOTO
. Tema 5.1. Innovations in JIOMaInTHue
Business . - 8 - 2 BOKaOyJIsipa 1o
. Design sphere (mpaktukym) . z 3aJJaHus
vision MpoICHHON TeMe, paboTa
CO CIIPaBOYHOMN
JUTEPATypOil U CIOBApPEM




Tema 5.2. Business and
environment (mpakTHKyM)
Kynemyprno-meopueckoe
gocnumanue: 0Co3HaHue

[ToBTOpEHME POIACHHOTO
MaTepuaia, oAroToBKa
MHIUBUAYATBHOTO

10 BOKaOyJIsipa 1o
c60€20 Mecma u ponu 6 . >
. npoiIeHHON Teme, paboTa
0yoywetl .
. CO CIPaBOYHOMU
npogheccuonanvHou .
JUTEpaTypOi U CIIOBapeM
desmenvbHOCMU
[ToBTOpEHME POIACHHOTO
Marepuana, moJAroToBKa
- WHIUBUAYATBHOTO
Tema 5.3. Franchising AHBIILY
10 BOKaOysipa 1o
(paKkTUKYM) . 5
npoieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEpaTypOil U CIOBapeM
Tema 5.4. Business .
S IToBTOpEHME NPOHAEHHOTO
communication
MaTepuaia, MoAroToBKa
(MIpaKTUKyM)
WHUBUIYTBHOTO
Kynomypno-meopueckoe
10 BOKaOyJIsipa 1o
socnumatue: . z
—_— MpoIeHHON TeMe, paboTa
MeAHCKYTbmYpHOe o
CO CIPaBOYHOMU
npogeccuonanvroe .
g JUTEPATYpPOH U CIIOBApEM
g3aumooeticmaue
[ToBTOpEHME TPONAEHHOTO
MaTepuaia, MoAroToBKa
Pa3nen 6. |Tewma 6.1. The nature of WHIUBHLy aJIbHOTO
Insights Into |marketing (design) 10 BOKaOyJIsipa 1mo
Marketing |(mpakTukym) npoiiieHHo# Teme, paboTa

CO CIIPaBOYHOMN
JUTEPATypOil U CIOBapEM

YerHbI onpoc,
IIMCbMEHHBIE
JIOMaIIHUE
3alaHus

YerHbI onpoc,
IIMCbMEHHBIE
JIOMaIIHUE
3alaHus

VYcrHblii onpoc,
MMCbMEHHBIC
JIOMAaIIH1E
3a/1aHus

YeTHBI onpoc,
IMMCbMCHHBIC
JIOMaIIH1E
3a1aHus

YK-4.2
VYK-4.3.

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 6.2. Customer service

[ToBTOpPEHME POIACHHOTO

(mpakTUKyM) Marepualia, MoAroToBKa
Kynomypno-meopueckoe MHIUBUAYATBHOTO
socnumanue: 10 BOKaOyJIsipa 1o
MeHCKYIbMYpHOe npoiIeHHON Teme, paboTa
npogheccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEpaTypOi U CIIOBapeM
- [ToBTOpEHME MPOIIEHHOTO
Tema 6.3. Team Building p oM
MaTepuaia, oAroToBKa
(mpakTUKyM)
WHIUBUAYATBHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1o
gocnumanue: . >
npoieHHON Teme, paboTa
COYUANbHASL 3HAYUMOCb o
. CO CIIPaBOYHOM
UHOSI3bIYHOUL K)IbIYpbl .
JUTEpaTypOil U CIOBapeM
[ToBTOpEHME MPOIIEHHOTO
MaTepuaia, oAroToBKa
- . WHIUBUAYATBHOTO
Tema 6.4. Risk in a Design AHBIILY
8 BOKaOyJsipa 1mo
sphere (mpakThKyMm) . ¥
npoiineHHo# Teme, pabota
CO CIIPaBOYHOM
JUTEPATYpPOU U CIOBAPEM
IToBTOpEHME MPONAEHHOTO
MaTepuaa, oAroToBKa
. . WHJUBUTyaJIbHOTO
Tema 6.5. Crisis in a Design JHBHILY
8 BOKaOyJIsipa 1mo

sphere (mpakTHKyM)

npoiineHHo#i Teme, pabota
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YerHbI onpoc,
IIMCbMEHHBIE
JIOMaIIHUE
3alaHus

YerHbI onpoc,
IIMCbMEHHBIE
JIOMAIIHUE
3alaHus

YerHbI onpoc,
IIMCbMEHHBIE
JIOMAaIIHUE
3a1aHUsA

VYerHbI onpoc,
IIUCBMEHHBIE
JIOMaIIHUE
3a1aHUsA

YK-4.2
VYK-4.3.

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.
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VHIUBUyaIbHON
MPE3CHTAIINU
84 4 20 -
Hroro
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Cemectp nzyuenus: 4

Buabl yueOHoii padoThI

K . ITpomexy ®opma
OHTAKTHas padoTa
Paznen P CamocrosiTesibHasi padoTa ToyHasd TEKYINEro | @opmupyembl
’ Moxnpa3ne, Tema (B uacax) arrecta | KOHTpOJS o
MOIYJIb
T uus B KOMIIETEeHIIUH
aKTH
Jlexkun P B @®opMbl OPraHu3auNK Jacax
1 yeckue | KCP P prafmizan
U yacax |caMOCTOfITeJLHOH padoThI
3aHATHUS
Tewma 7.1. Globalization and llosTOperne mpoizieHHOro . YK-4.2
Global Marketing (mpaxTiicyw) MaTepuaia, MoAr0TOBKa YcTHBIN ompoc, VK-4.3.
Ky lbmypHO-MEopHueckoe ] » ] A WHIMBHAYQTBHOTO ] MMUCbMEHHBIC
> S |socnumane: BOKaOyJIsipa Mo MpoiIeHHOM JOMaIITHHe
ME:rII[(eeJtIiné COYUANLHAS 3HAYUMOCNTb Teme, pabotaco SaiaHH
- CIIPaBOYHOU JTUTEPATYpPOr U
UHOSI3BIYHOLL KYIbINYPbl
for Global ) P cTIARANAM
Companies [ToBTOpEHME TPONAEHHOTO YcTHbIi onpoc, VK-4.2
. MaTepuaia, MoAroTOBKa MUCbMEHHBIC
Tema 7.2. Marketing for Coca P A YK-4.3.
- 14 - 4 WHIMBUIYAJTBHOTO - JIOMAIITHUE
Cola Company (npaktukym) N .
BOKaOyJIsipa 1Mo MpoiAeHHON 3a/laHus

Teme, paboTa co




Tema 7.3. Success in a Design
sphere (mpakTukym)

14

IToBTOpEHNE IPONIEHHOTO
MaTepuaia, MoAroToBKa
WHJIMBUIyAJIbHOTO
BOKaOyJIsipa 1o mponIeHHOM
Teme, paboTa co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeEM

Tema 7.4. Marketing for General
Motors Company (mpakTukym)

14

IToBTOpEHNE IPONIEHHOTO
MaTepHuaa, MoAroTOBKa
WHUBUTyJIBHOTO
BOKaOyJIsIpa 1o IpOonIeHHOM
Teme, paboTa co
CIIPaBOYHOMU JINTEPATYPOH U
CJI0BapeM

Tema 7.5. Failures in a Design
sphere (mpakThKyMm)

12

[ToBTOpEHME IPONIEHHOTO
MaTepuaia, oAroTOBKa
VHJIMBU1yaJIbHOTO
BOKaOyJIsipa 1o MpoiieHHON
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

IToBTOpEHME IPONIEHHOTO
Marepuaia, oJAroToBKa
VHAWBHUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U

CIOODANONT

YcrHblit onpoc,
MUCbMEHHbBIE
JOMaIIHKe
3a/laHus

YcrHblit onpoc,
MMHCbMEHHBIC
JOMaITHHe
3a/laHus

YcTHBIN onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3a1aHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3a/1aHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IToBTOpEHME IPONIEHHOTO

YcrHblit onpoc,

YK-4.2

MaTepuaia, MoAroToOBKa VK-4.3.
MUCbMEHHBIC
. . WHIUBUAYaTHHOTO
Tema 7.7. Marketing for Virgin 4 AIHBHLYaJTbHC . J—
Group Company (mpaxTuKyM) 12 - BOKaOyJIsIpa 1o IporIeHHOM -
P pany ip Y Teme, paboTa co 3ananus
CIIPABOYHOM JIUTEPATYPOU U
clIoOBapeM
. [ToBTOpEHME MPONIEHHOTO o
Tema 7.8. Future of Design sphere p POHIL o YeTHblii ompoc,
(mpakTHKyM) MatcpHaia, HoAroToska MMUCbMEHHBIC VK-4.2
4 WHAMBHUIYaIbHOTO -
Rynomypro-meopueckoe 12 2 BOKaOyJIsipa 1o MpOorIeHHOM AOMALIHHe
gocnumanue: }ll“eMIZ N 601T)a cil) 3a/1aHus, YK-4.3.
COYUANbHASL 3HAYUMOCHb o aBquo’ﬁpnme ATVDOM 1 BBITNIOJTHEHHE
UHOA3BLIYHOU KYIbMYPbl p patyp KOHTPOJIBHBIX
CJIOBapeM IS—
IloxaroroBska k
IIPOMEKYTOYHOM
aTTectauuu B hopme -
9K3aMeH - - - H (op 36 -
IPYNIIOBOM TPE3CHTAINH,
BBITMIOJTHEHHE KOHTPOJIBHBIX
3a1aHUI
104 4 36 - 36
Hroro
180
380 16 144 - 36
Bcero

576




6. COJEPXAHUE JUCIUIIJINHbI

Pasnen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OO6yuaromuecss uszy4aror temy [moOamuzamms. CrnocoObl M METOJbI, NPHUBOMASIINE K
FJ’I06aJ'II/I3aI_II/II/I. I/ISY‘IaIOT JICKCUKY IIO TEMCE. IlomoxxurenpHBIE U OTpHULATCIBHBIC ITOCICACTBUA
mporecca riodanusanuu, ocobeHHO B cdepe am3aiiHa. M3y4aroT TEPMHUHOJIOTHIO IMPOBEICHUS
TGJIG(l)OHHBIX NEepEroBopoB, B TOM YHUCJIC C UCITIOJIb30BAHHUEM LII/I(l)pOBBIX CCPBUCOB.

Kynomypno-meopueckoe socnumarnue: noHuMaHue COYUANbHOU 3HAYUMOCIU UHOS3LIYHOL
KYIbmMypbl RPOUCXO0UM ) 00YYAIOWUXCS NOCPEOCMBOM AHANU3A U OdlbHeliue20 00CyHcOeHUs: Ha
UHOCMPAHHOM 53bIKe MeMbl 2N00aIU3ayuY, ee 3aKOH08, d MAaKdIce OCODEHHOCMU Be0eHUs.
MeHCOYHAPOOHBIX NEPEe208OPO8.

Tema 1.2. Global Marketing

OOyuaroniyecs: U3y4aroT 3aKOHbI MEXIyHapOJHOI0 MAPKETHHTa; 3aKOHOMEPHOCTH Pa3BUTHS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaronyecss 3HaKOMATCS € METOJAaMM M CpPEACTBaMHU IPOJIBMKEHHUS PA3HOIO poja
JU3aiiHa JJIs Pa3JIMYHBIX LIEJIEBbIX ay JMTOPUH, a TAK)KE PHIHKOB Pa3JIMYHBIX CTPAH.

Tema 1.4. Global Advertising

OOyyaromuecs 3HaKOMATCS C Pa3IMYHbIMHU BUJAMH PEKJIaMbl, METOJIAMH PEKIaMHUPOBAHMUS.
VYuyarcs, Kak NpaBWIbHO MPOBOJMTH PEKJIIAMHYIO KaMmIaHuio. M3y4aroT ¢pa3sl, He0OX01uMbIE A
IIOCTPOEHHUS YCIEIHON Npe3eHTanuy. HauBuayanpHas Ipe3eHTanus 1o TeMeE.

Tema 1.5. Branding

OOyuaromyiecsi 3HaKOMSTCS ¢ TeMoW Ha mpuMepe MupoBbix mapok: IBM, Coca-Cola,
Disney. OOcyxnarT mpoOlieMbl, CBS3aHHbIE C MUPATCTBOM M HyTH HMX pelieHus. M3ydeHue
TEPMUHOJIOTHM, HEOOXOAMMOW JuId TpPOBEACHUS JEJOBBIX IEPEroBOPOB M  coOpaHMid
MEXTyHapOJAHOIO YPOBHSI.

Kynomypno-meopueckoe gocnumanue: nonumanue O0COOEHHOCMEU MENCKYIbIMYPHOO
npogheccuonanbHo20 83auMo0eucmeus NPOUCXOOUM Y 00VUaArOuWUXcs NOCPeOCm8oM KOMMYHUKAYUU
Ha UHOCMPAHHOM 53bIKe C Yeabl0 00CYIHCOeHUs NPODTIeM, CEA3AHHBIX C UMEHAMU pAod 2100ATbHbIX
KOMNAHUU, U Nymeu ux peuleHus.

Tema 1.6. Global Advertising Campaigns

O6y‘{aIOH_[I/ICCSI 3HAKOMITCA C paSJ'II/I‘-IHLIMI/I BUaamMun peKJ’IaMHBIX KaMHaHHfL PaCCManI/IBaIOT
HpI/IMepLI ycr[e]J_IHBIX n Hey,[[a‘lHBIX peKJ’IaMHBIX KaMHaHI/Iﬁ 110 BCCMy MI/Ipy.
Tema 1.7. Business Media

OOyuaronyecs 3HAKOMATCS C Pa3IMYHBIMU BHJAMHU CPEJICTB MAaccoBOMl HH(popMaluu.
AHaIU3UPYIOT U ONIPEAETSAIOT CaMbl€ YCIIEIIHbIE U HEYJaUHBbIE.



Paznen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaromuecss M3y4aloT HauOojee BaKHbIE (DAKTOPBI, HEOOXOJUMBIC IS TONYYCHHS
paboThel. M3y4aroT crocoObl yCIENTHOTO MPOXOXKISHUS U MPOBEACHUS coOeceqoBaHus. M3ygaror
TEPMHUHOJIOTUIO, H606XO,Z[I/IMYIO AJIs1 IMIPOBEACHUA COBeH_IaHI/Iﬁ BHYTPU KOMIIAHUH. BI/I,Z[I)I pE3rOME.
OO0yuaromuecs y4aTcsi COCTaBJISITh PE3IOME.

Kynomyprno-meopueckoe ocnumanue: O0CO3HAHUE CB0e20 Mecma U poiu 6 6)/0)/%{4611
I’lp0¢€CCu0HClﬂbHOIZ oesamenbHOCmu ocywecmeudaemcsa nymem aHaiu3a ocobennocmell noucka

pa60mbl, 6e()euuﬂ nepeeoeopoe HAa MHOCI’I’lpaHHOM A3bIKeE, npoeedenuﬂ CO@@M/;GHML?.
Tema 2.2. Trade

OOyuaromuecs 3HAKOMSTCS C Pa3IMYHBIMU BHUJaMH Toprosiu. M3ydaroT ocoOeHHocTH
BHCIITHEW W BHYTPCHHEW TOPTOBIHM. 3HAKOMATCSA C TpaBmwiIaMd O(OPMIICHUS aKKPEIUTHBA.
CoBepILIEHCTBYIOT HABBIKM BEJIEHUSI NIEPETOBOPOB, U3YYAIOT PA3IUYHbBIC MPUEMBI IS JOCTHUKECHUS
HanOonee 3(pdeKTUBHOrO pe3ynabTaTta, B TOM YHCIE C MOMoInso Zoom, Google-mokymMeHTOB,

Yandex- 10KyMEHTOB, 3JICKTPOHHBIX OUOIHOTEK.

Tema 2.3. Organization

OOyuaromyecss 3HaKOMATCA C BHJAMU KoMmaHui. M3yuaioT mpuémsl, crocoOCTBYOIME
CO3/1aHMIO OnaronpusTHOW pabouell cpeapl. 3HAKOMATCS C NMPaBUIIAMU U CTPYKTypaMu OOILEHUs B
cthepe O6uzHeca.

Kynomypno-meopueckoe  socnumanue:  ¢opmuposanue  noHuManus — 0cobeHHocmell
MEJHCKYIbMYPHO2O NPOPDECCUOHATLHO20 B3AUMOOCUCMEUS NPOUCXOOUM  NOCPEOCMBOM AHANU3A
PA3IUYHBIX MUNOE KOMNAHUL, OCOOEHHOCMel BbICMPAUSAHUS NPABUL U CMPYKMYPbl 0€108020
0OweHus 6 npogheccuonanbHolU cepe.

Tema 2.4. Money

3HaKOMCTBO ¢ ()MHAHCOBBIMU OTHOIICHUSMHU B SKOHOMHKE U UX IpaUUECKUM OTPAKEHHUEM.
OOyueHue COCTaBJICHUIO U HATMCAHHUIO OTYETOB.

Pasgen 3. Marketing Strategies

Tema 3.1. Ethics

3HAaKOMCTBO C 3THKOW B cepe OM3HEca M pa3IMYHBIMH HOpMamH 3THKeTa. OOCyXkIeHue
npobaeM Koppymnuuud U 60pb0bI ¢ Hell. O0yuaromuyecs U3y4aroT TEPMHUHOJIOTHIO TI0 JTAHHON TeMe,
JUTS HAXOKJICHUS BBIXOJIA M3 CJIOKHBIX YKOHOMHUYECKUX CUTYaIHH.

Kynomypno-meopueckoe socnumanue: MENHCKYIbMYPHOE npogeccuonanvroe
83auUMOoOelicmsue nNpoucxooum 6 CO3HAHUU o0yuarowuxcs 01a200aps aHaIu3y U OalbHeueMmy
00CyHCOeHUI0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUSL, IKOHOMUYECKASI CUMYayus U cnocoowl ee
VAYUUEHUSL.

Tema 3.2. Change in a Design sphere




OOyuaromuecs y4arcs BbIpaXaTh CBOM MBICIH MO TeMe u3MeHeHHus. Kak B moBcenHEBHOI
JKU3HU, TaKk U B chepe Ou3Heca. YdaTcs MpaBuiIaM HAmMCcaHUs OTYETOB. COBEPIICHCTBYIOT HABBIKU

IIPOBE/ICHUS COBEILIAHMIA.

Tema 3.3. Marketing Strategies

OOyuaromiuecs: 3HAaKOMATCS ¢ TepMHUHOM «CTpaTerusi» B 1eiaoM. VM3ydaioT BHIBI CTpaTETHit
U TaKTHK, HCO6XOI[I/IMBIX JJIA JOCTUXKCHMUA, IOCTaBJICHHOHU eJu. I/I3yanOT pasiimuusg MCKIAY
TEPMHUHOM CTPATECrusd MW TaKTHKa. PazButne YMCHI/Iﬁ W HABBIKOB IIPUHATHA pemeHI/Iﬁ.
PaCCManI/IBaI-OT Pa3IMYHBIC BUABI MAPKECTUHI'OBBIX CTpaTeFHﬁ.

Kynomypno-meopueckoe eocnumanue: ocosHanue ceoeco mecma u poau 8 0yoyweu
npogeccuonanvbHoll oesmenbHoCmu Gopmupyemcs y 00yuanowuxca uepes NOHUMAaHue U pasiuyeHue
NOHAMUU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUS 6 OMHOWEHUU NPOPECCUOHANbHOU chepbl
O0essmenbHOCIU, OCO3HAHUIO CILOXCHOCIU NPOYECca NPUHAMUS peuleHUl.

Paznen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyIbTypaMd pa3HBIX CTpaH, MOBEIEHUEM IIIOJIeH, MX TpaJulUsiIMU U
oObryasmu. OIleHKa W aHAIM3 MX BIMSHHAS Ha BeIcHHE Om3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMU
BeJICHUs] OM3HEca ¢ BOCTOYHBIMU JIEJIOBBIMM MapTHepaMu. Pa3paboTka COOCTBEHHBIX CTpaTeruii B
JaHHOM cdepe.

Kynomypno-meopueckoe socnumarnue: coyuanvHas 3HAUUMOCHb UHOS3LIYHOU KYIbMYpbl
Gdopmupyemcsa 6 cos3Hanuu oobyuarowe2ocs 01a200aps aHAIU3y U OalbHeUeMy 00CYHCOeHUIO
0cobeHHoCmel KyIbmyp PA3HbIX CIMPAH, Ux paziudull u NONbImMKe CAMOCMOsMeNbHO paspabomams
C8010 cmpamezuio 8edeHus: OU3Heca 8 UHOA3BIYHOM NPOCPAHCEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMHU JIMACpAaMU B IIOJUTHUKC W SKOHOMUKE. O6cy>1<neH1/1e Ka4deCTB
Juacpa, pacliupCHUC JICKCUKHW 110 TCME. CTYI[CHTI)I MMOJIydaroT TMPEACTABIICHUEC O HaBBIKAX
YHOpaBJICHUA KPYIIHBIMU, MUPOBBIMHU KOMITAHUSIMU.

KVﬂbMVDHO-mGODlt€CKO€ eocnumaHue. qbopMupoeaHue NORUMAHUSA O MEJNCKYIbNTYPHOM
npoGhecCUOHAIbHOM 83AUMOOCUCMBUU  OCYUWeCmesemcs: 01a2o00aps aHaiu3y HA UHOCMPAHHOM
A3bIKE ycneuHocmu Mupoesblx ﬂudepoe U 2100aIbHBIX KOMIAHUU.

Tema 4.3. Competition in a Design sphere

OOyuaromyecss 3HaKOMATCS ¢ SKOHOMHYECKUM TEPMHUHOM «KOHKYPEHIHS» U €€ BHJAMH.
N3yyaloT BIMsSHUE KOHKYPEHIIMM Ha COCTOSIHHE PA3IMUYHBIX PHIHKOB. PaccMaTpuBaroT OCHOBHBIE
CTpaTeruu JIOCTH)KEHHUS KOHKypeHTocnocoOHocTH. OOyuaromuecss pa3pabaThlBalOT  CBOU
COOCTBEHHBIE CTpaTerMyecKkue JEWCTBUS S TPEOJIOJIEHUs TMPENsATCTBUH B pElICHUU
IIOCTABJICHHBIX 3aJa4.

Pa3gea 5. Business vision

Tema 5.1. Innovations in a Design sphere



OO6yuaromuecst 3HaKOMSTCS C Pa3IMYHBIMH U300PETCHUSIMH, IPEUMYIIIECTBEHHO B chepe
nu3aitaa. O0CyKat0T HEOOBIYHbIE H300PETEHNUS, UCTIONB3YsSI ICKCHKY MO JAHHOM TeMe.
PaccmarpuBaroT nmperMyIiecTBa MHHOBAIM B cepe pblHKa. M3ydaioT METO/IbI YCIIEUTHOTO
npeacTaBieHus nHGopmaruu B opme npe3eHTanui, B ToMm uncie ¢ momoiisio I1I1: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronuecss M3y4yarOT MOHATHE OKpY’)Kaollas Cpeda BO B3aMMOCBS3U C BEICHUEM
OusHeca. BiusHMe pa3iIWyHBIX KOMIAHUI Ha COCTOSHUE OKpYXaromieil cpelbl. 3HAKOMSTCS C
Pa3IMYHBIMU KOMITAHUSMU, KOTOPbIE BHOCST BKJIAJ] B COXpPAaHEHUE OKPYKAIOIIEH CPeIbl.

Kynomypno-meopueckoe eocnumanue: ocosHanue ceoeco mecma u poau 8 0yoyweu
NPOGheccuOHanbHOU OessimeNbHOCIU NPOUCXO0OUM NOCPeOCE8OM AHANU3A UBMEHEHUll 8 Ou3Hec-
cghepe noo ozoeticmsuem UsMEeHeHUll, NPOUCXOOAUWUX 8 OKPYIHcalouell cpeoe.

Tema 5.3. Franchising

O6yqa}0mnec;1 3HAKOMSTCA C TCPMUHOM «(bpaHH_II/ISI/IHI‘: BblIa4ya KOMITaHUEN JIMIICH3WMHU Ha
MIPOU3BOJICTBO WJIM TIPOAAXy TOBapa moa e€ Mapkoil (dpaHmmssl)y. M3ydaroT HEOOXOAUMYIO
TepMI/IHOJIOI‘I/IIO Ha HpI/IMean paSJII/I‘-IHI)IX Me)KI[yHaPOIIHLIX KOMH&HI/IIZ. HaXOI[ﬂT HpI/IMepI)I Ha
Poccuiickom pbIHKE.

Tema 5.4. Business communication

OOyuaromuecst 3HAKOMSTCS C TEPMUHOJIOTHEH M TOHSATHEM OHW3HEC DTHKETA, IS BEICHHS
JIETIOBBIX TIEPETOBOPOB. YTyUIIalOT CBOM HABBIKH OOIIECHHS B JCIIOBOM Cpeie.

KVJZbI’I’ZVDHO-mGODHeCKOQ eocnumanue. qbopMupoeaHue NOHRUMAHUS O MEJNCKYIbNYPHOM
npOQbQCCMOHaJZbHOM 83auUMooetcmeuu npoucxodum HA npumepe COoBEPpULEeHCMBO6AHUSL HABbLIKO6
KOMMYHUKaAyuu Ha UHOCMpPAHHOM A3blKe C YEJbio YCNeuHoco geoeHUst 0eN06bIX nepecoeopos.

Pa3znen 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

OOyuaromyecss 3HaKOMSTCS C IMOHATHEM MEHEIKMEHTa, ero 3HadeHueM. OOyuarommecs
3HAKOMSATCSI C TEPMHHOJOTHEH, HEOOXOIUMOW [UIs ONHUCAHMUSA YepT IMOJIOKUTENBHOIO U
OTPHULIATENILHOTO YIIpaBJIeHIIA.

Tema 6.2. Customer Service

OOyuaromuecss paccMaTpUBAIOT CHCTEMY OOCIIY)KMBaHUSI TOKyHareied. AHaTU3UPYIOT
pasHUIly MEXIY TEPMUHAMH «IIOKYIATEINby, «IOTPEOUTENbY, «KIUEHT». M3ydaloT pa3HUIly CUCTEM
oOciy»uBaHus nokymnareneld B Poccun u 3arpanuien.

Kynomypno-meopueckoe  eocnumanue:  ocosnanue  YCHeUHOCHU  MeNCKYIbMYPHO2O0
npogheccuoHanbHo20 83auMo0elucmeus NPOUCXoOUm yepes YCmHulil 0OMeH Ha UHOCIMPAHHOM S3blKe
uoesMU U MbICIAMU NO NOBOOY cmuiell NpoghecCUOHATbHO20 U ObIMOB02O 0OWeHUs O PeuleHUs.
npoobiem KOMMYHUKAYUU.

Tema 6.3. Team Building



http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyuaromuecss U3y4aroT CIocoObl padOThl B KOMaHJE, OOCYXKITAIOT HJCH, KaK CO31aTh
yCHENHy 0 KoManay. M3y4aroT JIGKCHKY 0 TeMe.

Kynomypno-meopueckoe  ocnumanue:  opmuposanue  coyuanvbHol — 3HAYUMOCHU
UHOSA3LIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoell Gopmuposanus KOMAaHo, OnpeoeieHus
poaell 8 Komaunoe, YCNeWHOCmuU U pe3yibmamueHOCmu KOMAHObL U Kaxrco02o ee 4ieHd.

Tema 6.4. Risk in Marketing

O6y‘IaI-OH_II/ICC${ 06cy>1<z[a}0T BHUAbI ITOBCCAHCBHOI'O pUCKa U PHCKaA B 6I/ISHCC€, da UMCHHO B
MapKeTUHTOBO# cdepe. Puck, KOTOpbIii MOXKET OBITH MOJYYEH B XOJ€ Mpolecca IIodanu3anuu, a
TAKXKE MMpoueccca JIOKaJInu3aluu.

Tema 6.5. Crisis in a Design sphere

O6yqafoumec;1 O6CY)K,Z[aI-OT BOIIPOCKHI 110 TEME KPHU3HUC B CUCTEMC MApPKCTHUHTIA. 3HAKOMATCS C
Pa3JINYHbIMU CUTYALUSAMHU, BBI3bIBAIOIIUMHU KPU3UC. HSy‘IaIOT IIYTHU PpCHICHUA BbIXOJa U3 KpHU3HUCA.
HSyanOT IMPpUEMBbI 3allpallinBaHWA I/IH(l)OpMaIII/II/I B CJOXHBIX OJKOHOMHUYCCKHX CUTyallUsdX U

T'paMOTHO OTBCYATh HA IMOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

Ob6yuaromuecst n3ydaroT temy «lmobammzarus». CrnocoObl U METObI, TMPUBOISAIINE K
I'nobanuzamuu. M3ydaror jekcuky mo Teme. [1ooKUTEnbHBIE M OTPHUIATEIBHBIC IOCIEIACTBUS
nporiecca riodanu3au. MeTo bl BXOXKICHUS B MUPOBOM PBHIHOK.

Kynomypno-meopueckoe  socnumanue:  ¢opmuposanue  NOHUMAHUA____COYUATBHOU
BHAYUMOCIU  UHOS3LIYHOU  KYIbMYPbl  HPOUCXOOUM 6 Npoyecce auamuza u  00CyHcOoeHus
nociedcmasuil npoyecca 2i100aiu3ayuu, 0CoOeHHOCmen MeXCOYHApOOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6y‘{aIOH_[I/ICCSI 3HAKOMATCA C PICTOpPIGfI CO31aHusd KOMIIaHHMH, C €€ OCHOBATCIAMMU.
OOCyX1ar0T MPEUMYIIECTBA U HEJOCTATKU ITOW KOMITAHUH; €€ MAPKETUHTOBYIO TIOJUTHUKY.

Tema 7.3. Success in a Design sphere

I/I3yan0T JICKCUKY II0 TCMC «Ycnoex». 3HaKOMITCA C TepMHHOHOFHeﬁ Ha TIIpUMEpe
YCIICHIHBIX KOMIIAaHUU H JIIOI[Cf/i. COBepH_IeHCTByIOT HaBBIKK BCICHHUA IICPETOBOPOB. I/I3yanOT
Ka4ueCTBa, KOTOPBIMU 06J1a)1aeT YCHeHIHBIfl YCJIOBCK.

Tema 7.4. Marketing for General Motors Company

I/I3yan0T HCTOPUIO KOMIIaHHUH, 3aHUMAacMoO€C MECTO Ha MHpOBOfI apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha PBhIHKE M (QOpMyIy yclexa, MecTo, 3aHuMaeMoe Ha Poccuiickom
PBIHKE; €€ MAapKETUHIOBYIO IIOJIUTUKY.

Tema 7.5. Failures in a Design sphere



OOyuaromuecss M3y4arOT MPUYUHBI Kpaxa KommaHuid. I[lyT BbIXOJa U3  CIOXKHBIX
HKOHOMHYECKUX cUTyarid. O030p PHIHKOB, KOTOPbIEe 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company

I/I3yqa10T HCTOPHUIO KOMIIaHHUH, 3aHUMAaEMOEC MECTO Ha  MHPOBOM  PBIHKE, €e
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE W (GOpMyJly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHT'OBYIO ITOJIUTHKY.

Tema 7.7. Marketing for Virgin Group Company

I/I3yqa10T HUCTOPHUIO KOMIIaHHUH, 3aHUMaeMoO€ MECTO Ha MHpOBOfI apcCHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE W (GopMyny ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTHHI'OBYIO ITIOJIUTUKY.

Tema 7.8. Future of Design sphere

O6yqafoumec51 HU3Yy4ar0T NPHUYUHBI, 10 KOTOPBIM KOMIIAHHWU CTAaHOBATCA rJ100aIbHBIMH.
HYTI/I HX paCIIuPCHUA. IIpITarorcsa CIIPOrHO3UPOBATb 9KOHOMHYCCKOC U MAPKECTUHI'OBOC COCTOAHHEC
CTpaHbl B OyayIIeM.

Kynomyprno-meopueckoe nanpasienue 80CnUmMamenbHoll Da60mbl: 4cpe3 NMOHUMAHUEC CyTHU

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, 00MeEH HACAMU U MBICIIIMHA HAa HHOCTPAHHOM A3bIKE, Y 06yqa101u14xc;1

MMPOUCXOAUT OCO3HAHUEC CBOCTO MECTA U POJIN B UX 6y,uyu1e171 HpO(I)CCCHOHaHLHOﬁ ACATCIIBHOCTH.

7. CAMOCTOSATEJBHASA PABOTA OBYYAIOIIIUXCHA

B pamkax ngaHHOW y4ueOHOW AMCHUIUIMHBI OOYYAIOUIUECS BBIMNOJHAIOT CaMOCTOSTEIbHYIO
paboTy B BUJE MOBTOPEHHS MPOMIEHHOTO MaTepuasa 1Mo BCEM M3y4aeMbIM Te€MaM CEMHU pa3JelioB,
YCTHO ¥ MMUCHbMEHHO (ITMCHMEHHBIC JIOMAITHAE PA0OTHI) OTBEYAOT HA BOMPOCHI JIJISl TIOJITOTOBKU K
TEKYIIEeMy KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, & TAK)KE TOTOBITCS K WHIWBHYyAJTbHBIM WIIN
TPYNIOBBIM TPE3EHTAIUAM ISl MPOXOKICHUS MPOMEKYTOUYHOM aTTECTAllMM IO AUCIMILTHHE C
UCTIOJIb30BaHUEM ITU(PPOBBIX TEXHOJOTHI, B ToM umcie ¢ momoiipio [II1: PowerPoint, Google
Slides, slidesgo.co. IToMmumo 3TOr0, 0OYYArOIIUICS OCYIIECTBISET MOATOTOBKY WHIAMBH/IYaTbHOIO
BOKaOyJIsipa 1Mo MPOUIEHHON Teme; padoTy CO CIPaBOYHOM JIMTEPATypOr U ClIOBapeM; paboTy Han
OIIMOKaMU C HCIOJIb30BaHUEM IU(POBBIX MHCTPYMEHTOB. (Multitran.ru, DIeKTpOHHBINH cIOBaph
#ABBYY Lingvo 11 cnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snektporHo-0mOimoteyHas cuctema. HOUKOH:

apXHB HAYYHBIX KYPHAJIOB.



8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHN

Ha xaxoM 3aHATUN K0 TEMBbI BCEX pa3AesioB HAPSLy C TPATUIMOHHBIMHU IIPUMEHSETCS
TEXHOJOTHS TPOOJIEMHOTO OOyYeHHs, a HMEHHO KaXJ0€ 3aHATHE TNPOBOAUTCA B (dopMme
NPaKTUKyMa C UCIOJIb30BaHUEM IU(POBBIX HHCTPYMEHTOB M CKBO3HBIX TEXHOJIOTHH JUIS PEIICHUS
MOCTABJICHHOW 3a/a4yd. HMHTEIUIEKTyalbHbIX KapT FreeMind.com, mporpaMMHBIX MPOIYKTOB H
obnaunbix cepBucoB PowerPoint, Google Slides, slidesgo.co.

[Ipn wu3ydyeHWH JAHHOW IUCIUIUIMHBI WCIOJB3YIOTCS CIEIYIOIHEe 00pa3oBaTeIbHBIC

TCXHOJIOTHH:

Tema 3ausaTus

Bup o6pa3zoBaTesbHOI

dopma npoBeaeHus1 3aHATHS

TEXHOJIOTHH

Paznen 1. Global Marketing in a Humepaxmusnast Henosas | ponesas uepa

Design sphere MexHON02Us.

Tema 1.1. Globalization

Kyiemyprno-meopueckoe

gocnumanue:

CcoyuUanbHast SHAYUMOCTD

UHOSI3bIYHOTL KYJIbIYPbl

Tema 1.2. Global Marketing Humepaxmuenast Case Study (pazbop
MEXHONI02USL KOHKDEMHbIX CUmyayuii)

Tema 1.3. Design Promotion

Tpaduuuonﬂaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

Tema 1.4. Global Advertising Hnmepaxmuenas Henosas | poresas uepa
MexXHON02Us. Case Study (paz6op

KOHKDEmHbLX cumyayuii)

Tema 1.5. Branding Humepaxmusnast Henosas | ponesas uepa
Kynomypuo-meopueckoe MexXHON02Us. Case Study (paszbop

socnumanue:
MEJCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

KOHKDEMHbIX CUmyayuii)

Tema 1.6. Global Advertising
Campaigns

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3anamue

Tema 1.7. Business Media

Tpac)uuuomtaﬂ MEeXHOJ02UA

HpakmuquKoe 3arsamue

Paznen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynemypno-meopueckoe
socnumanue:

0CO3HAHUE C80€20 MeCmda U poiu
8 Oyoywell npogeccuoHaIbHOU
desimenbHOCMU

Hnmepaxmusrnas
MexHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpac)uuuomtaﬂ MEeXHON102UA

HpakmuquKoe 3ansamue

Tema 2.3. Organization
lebmypno-meopqemoe
eocnumanue.

HUnmepaxmusnas
MexXHOoN02Us.

Case Study (paz6op
KOHKDEMHbIX CUmyayuii)




MeACKYIbmypHoe

npogheccuonanibHoe

g3aumooeticmeaue

Tema 2.4. Money Hnmepaxmusnas Case Study (paz6op
MexXHOI02Us. KOHKPEmHbIX CUMyayuti)

Paznen 3. Marketing Strategies Humepaxmusnast Case Study (paz6op

Tema 3.1. Ethics MexHOI02Us. KOHKPEMHbIX CUMYayuil)

Kynomyprno-meopueckoe
gocnumanue:
MENCKYTIbMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

Tema 3.2. Change in a Design
sphere

TpaduquOHHaﬂ MexXHOo102UA

Hpaxmuuecxoe 3anamue

Tema 3.3. Marketing Strategies
Kynemypno-meopueckoe
sOCnUmMAaHue. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoywetl

Tpaduuuonﬂaﬂ mMexHoI0cuUAl

HpaKmuquKoe 3aHAamue

npogpeccuonanrbrol

desmenvbHoCmu

Paznen 4. Leadership Humepaxmusnas enosas / poresas uepa

Tema 4.1. Cultures MEexXHON02Us. Case Study (pazbop

Kyiomypro-meopueckoe KOHKDEMHbIX CUmyayuii)

gocnumanue:

coyuUanbHast SHAYUMOCD

UHOSI3bIYHOUL KYIbMYPbl

Tema 4.2. Leadership Hnmepaxmuenas Case Study (paszbop
MEXHONI02USL KOHKDEMHbIX cumyayuii)

Tema 4.3. Competition in a Humepaxmusnast Henosas / poresas uepa

Design sphere MexXHON02Us. Case Study (paszbop

KOHKPEMHbIX cCumyayuii)

Pasnmea 5. Business vision
Tema 5.1.
Design sphere

Innovations in a

Tpaduuuomtaﬂ MexXHOoI02UA

HpaKmuquKoe 3aHAamue

Tema  5.2. Business  and
environment
KVJmeVDHO-m@ODQ@CKO@
socnumaHrue. OCO3HaHue ceoeco
Mecma u ponu 8 6yoywetl
npogheccuonHanbHoll

oesamenbHoCcmu

Tpac)uuuomtaﬂ MEeXHO102UA

HpakmuquKoe 3ansamue

Tema 5.3. Franchising

Tpa()ub;uomtaﬂ mMexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 5.4. Business
communication
KVJZbMVDHO-WlGODH@CKoe
esocnumanrue.
MENCKYIbMYPHOE
npogeccuonanvroe

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEmHbIX CUmyayuii)




gzaumooeticmeue

Paznex 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Tema 6.2. Customer service
Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
zaumooericmeue

Hnmepaxmusnasn
MexXHON02Us.

Case Study (paz6op
KOHKPEMHbIX CUMYayuil)

Tema 6.3. Team Building
KVJZbI’I’lVDHO-WlGODlleCKOQ
eocnumarnue.
COYUAIbHAS 3HAYUMOCMb
UHOS3bIYHOU KYbIMYPbl

Tpaduuuonﬂaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

Tema 6.4. Risk in a Design
sphere

HUnmepaxmusnasn
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUmyayui)

Tema 6.5. Crisis in a Design
sphere

Tpaduuuonﬂaﬂ mexHoI0cuA

HpaKmuquKoe 3aHAamue

Pasnen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
KVJZleVDHO-I’I’lGODHéCKOe
eocnumarnue.

coyuailibHad SHAYUMOCHb
UHOSA3bIYHOU KYIbMYPbl

TpaduquOHHaﬂ mexXHo102UA

Hpaxmuuecxoe 3anamue

Tema 7.2. Marketing for Coca
Cola Company

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 7.3. Success in Design
sphere

Hnmepaxmusnasn
MexHON02Us.

Case Study (paszbop
KOHKDEmHbIX cumyayuii)

Tema 7.4. Marketing for General
Motors Company

Tpac)uuuomtaﬂ MeXHON102UA

HpakmuquKoe 3ansamue

Tema 7.5. Failures in a Design
sphere

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 7.6. Marketing for
Microsoft Company

Tpac)uuuomtaﬂ MeXHO102UA

HpakmuquKoe 3ansamue

Tema 7.7. Marketing for Virgin
Group Company

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 7.8. Future of Design
sphere

KVJZbMVDHO-I’I’lGODH@CKOé
eocnumanue.

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKPEmMHbIX CUmyayuii)




coyuanvHas 3HAYUMOCTD
UHOSI3bIYHOLL KYIbINYpbl

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHA U TIPOMEKYTOYHAS ATTECTAIIUS
MO AMCIUIIVIMHE

9.1. ®opMbI KOHTPOJISI 10 TUCIHUTIIHHE

Texkymuii KOHTPOJIb.

B mpornecce uzyuenust yaueOHON AUCHUILTHHBI 00YYalOIIUecs YIaCTBYIOT B YCTHBIX OIPOCaXx,
BBITMOJHSIOT MUChbMEHHBIC JOMAIIHUE U KOHTPOJIbHBIC 3aaHusl. Pe3ynbTaThl BHIIOJHEHUS JAHHBIX
BUJIOB PalOT SIBJISIOTCS OCHOBAHMEM JIJISl BBICTABJIICHUS OLIEHOK TEKYIIEro KOHTPOJSl MO y4yeOHOM
TUCHUTUTMHE. BhIomHeHne Bcex 3aaHui SBISAETCS O0SM3aTENBHBIM IS BCEX OOYYarOIIUXCs.
OOyuatomniyiecs, He BBINOJHHMBIINE B IOJHOM OOBEME BCe 3aJaHHWs, HE IOIMYCKAIOTCA K Clave
9K3aMEHOB, 3aYETOB U 3aYE€TOB C OLICHKOW MO JaHHOW y4eOHO! JUCIUILITHHE.

IIpomekyTOUHAs aTTEeCTALMS.

st KOHTpOJIsE yCBOEHHUS OOYYaIOMIMMHCS JAHHOW AUCHUIUIMHBI YYEOHBIM IIAaHOM
perycMOTpeH 3adeT B 1 u 3 cemecTtpax oOydeHHs U 3a4eT C OLEHKON BO 2 cemectpe,
pOBOANMBIE B (hopMe MHAMBUAYATbHBIX MPE3CHTAIMM 0 U3YYSHHBIM TeMaM, U SK3aMeH B 4
ceMecTpe, MPOBOAUMBINA B (hopMe HEMOATOTOBIEHHOI'O MOHOJIOIMYECKOI'O BBICKA3bIBAHUS I10
OJIHOI M3 MpEeNJIo’KEHHBIX TEM, OTBETOB Ha BOMPOCHI MapTHEpa WM MPEnojaBaTelis MOcCie
MPEJCTABICHHOTO MOHOJIOTA, TPYIIIOBOM JIETOBOM Mpe3eHTaluu. [Ipy BbICTaBIEHUHA UTOTOBBIX
OTMETOK YYHTBIBAETCSI AKTMBHOCTh OOYy4YaroLIerocs B paMKaX KyJbTypHO-TBOPYECKOTO

HaIlTpaBJICHUA BOCIIMTATEIbHOM pa6OTLI.

9.2. OueHouyHble MaTepPUAJbI (OLEHOYHBIE CPEACTBA) AJs TEKYIEro KOHTPOJIA

ycneBaeMoCTu 1 l'lpOMe)KyTO‘-IHOﬁ aTrTeCTallui 1Mo JMCHMIIJIMHE

Texkymmii KOHTPOJIb.

OneHouHble MaTepuanbl A TEKYLIEro KOHTPOJsA MO AWCLUIUIMHE: B TEUYEHHE
CeMEeCTpa OCYILECTBIISAETCS OYPOUHBIH KOHTPOJIb YCTHBIX OTBETOB (IMAJIOrOB M MOHOJIOTOB),
ayJIMpOBaHUs, YTEHHS U MMCbMEHHBIX (ayIUTOPHBIX U JOMAIIHUX) paboT (3axanuii). OneHka
BBICTABIIIETCS 3a pabOTy Ha KaXIOM 3aHATHUH, YYHUTHIBAIOTCS BCE BHJIBI PEUYEBOIl
NeSITebHOCTH (ayIMpOBaHUe, TOBOPEHUE, YTEHUE, MIUCbMO), a TAKXKE YMEHUE aJIeKBAaTHO, MO
TEME, OTBETUThH HA BOMIPOCHl B paMKax YCTHOT'O OIPOCA, BOIPOCHI KOTOPOIO MPEACTABIEHBI

HHWXKE. OHGHKa BBICTABJIAICTCA COOTBECTCTBCHHO KPUTCPHAM OLICHUBAHMA.

Crnncok BONPOCOB /1Jisl MOATOTOBKH K TeKylIeMy KOHTPOJIIO B 1 cemecTpe:




@opMyIuUpOBKa BOMPOCOB K TEKyLIEMY KOHTPOJIO B 1 cemecTpe MOIHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnucok BONPOCOB /ISl MOATOTOBKH K TeKYIIeMY KOHTPOJIIO BO 2 ceMecTpe:
®opMyJIMpOBKa BOIPOCOB K TEKYIIEMY KOHTPOJI BO 2 CeMeCTpe MOJHOCThIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paznen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
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What methods of advertising are more effective in each case?



9. What are the most efficient methods of advertising?

10.
11.
12.
13.
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10.

What are the least efficient methods of advertising?
What makes a good advertising?
What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pasnen 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcok BONPOCOB /sl MOATOTOBKY K TeKyIIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyIUpOBKa BOMNPOCOB K TEKYLIEMY KOHTPOJIIO B 3 CEMECTPE IOJIHOCTBIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.



Pa3pgen 5. Business vision
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What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

M wnp e
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11.

Paspean 6. Insights Into Marketing

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Cnucok BONPOCOB /IJisl MOATOTOBKH K TeKYIIEMY KOHTPOJIIO B 4 ceMecTpe:

@®opMyJIMpOBKa BOINPOCOB K TEKYLIEMYy KOHTPOIIO B 4 ceMecTpe IOJIHOCTBIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paznen 7. Marketing for Global Companies

1. Who is responsible for mistakes in companies?



2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?
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Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTrecTauys N0 JUCHUILINHE.

Jlisi OLUEHKH pe3ysbTaToB OOY4YeHHS MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM B TIEPBOM
ceMecTpe MPEeAyCMOTPEH 3aueT, MPOBOAUMBIN B (opMEe WHIAMBUAYAIbHON MPE3EHTAIMH IO
teme: “Company History”.

st onleHKH pe3ysbTaToB OOYYEHHS MO JAMCIMIUIMHE YYE€OHBIM IIJIAHOM BO BTOPOM
CEMECTpe MPEeIyCMOTPEH 3a4eT C OLEHKOM, MpPOBOJUMBIA B (opMe HHIMBUIYAIbHOU
npe3eHTanuu 1o teme: “Product Presentation”.

Jl7is OLIEHKHM pe3yNbTaToB OOyYeHHS MO AUCIHUIUIMHE Y4eOHBIM IUIAHOM B TPEThEM
CceMecTpe MpeayCMOTPEH 3aueT, IPOBOAUMBIN B (OpME HMHIAMBUAYAIbHOM MPE3EHTAIMHU IO
teme: “Bank Presentation (Finance)”.

Jl7is OlleHKH pe3yJbTaToB OOYYEHHS MO AMCIHIUTUHE y4eOHBIM IJIAHOM B YETBEPTOM
ceMecTpe NPeayCMOTPEH IK3aMeH, TPOBOIUMBIN B (popme

1) HemoAroTOBJIEHHOTO  MOHOJOTMYECKOIO  BBICKAa3bIBaHUSA IO  OJHOM U3
MPEIOKEHHBIX TEM TPOAOIIKUTEITHHOCTHIO 1-2 MUHYTHI;

2) oTrBeTa Ha BOIpOCH (3-5) mapTHepa WM MpenojaBaTeis Mociie MPeaCTaBICHHOTO
MOHOJIOT'a;

3) rpymnmoBoil nenoBoil mpeseHTanuu 1o Teme “Multinational Company” (3-5

YEJIOBEK).

10. PECYPCHAS COCTABJIAIOLIASA

Jlis mpoBeneHUs 3aHATHM CeMUHApCKOro Tuma (IpaKTHYECKUX 3aHATHI) Mo JaHHOU
JTUCIUTIIINHE UCTIONB3YIOTCS ayIUTOPUH ¢ yueOHOM MeOenbio U MeIna-o00pynoBaHueM (TIpOeKTop,
9KpaH, HOYTOYK).

Jlnst  caMoCTOATENbHOM  paboThl  OOy4aromuXcs  HCIOJIB3YeTCS — MOMEIIEHHE s

CaMOCTOSITEIbHOW pabOThl  OOyYaroIIMXCs, OCHAIICHHOE KOMIBIOTEpaMH C HEOOXOJIMMBIM



POrpaMMHBIM OOecrieyeHueM M JocTynoM B HHTEepHET U 3NEKTPOHHYI0 HH(POPMAIOHHO-

00pa3oBaTeNbHYIO Cpe/ly By3a.

Jlns  mpoBeneHuss  KOHTPOJA

CaMOCTOSITENIbHOW ~ paboThI

00 JaHHOM JUCLMILJIMHE

WCIIONIB3YIOTCS ayAUTOPUU C Meaua-o0opyAoBaHUEM (MPOEKTOP, SKpaH, HOYTOYK) M y4uyeOHOU

MeOeIbI0.

I[HSI MMPOBCACHUA TCKYILICTO KOHTPOJA YCIICBACMOCTH U HpOMe)KYTO‘lHOfI arrecraiguu I10

JAHHOW JNUCIUIUTMHE WCIIONB3YIOTCS ayJIUTOPUU C Y4eOHOW MeOenbio M Meaua-o0opyaI0BaHHEM

(poekTop, 3KpaH, HOYTOYK).

IlepeyeHnb JMIEH3HOHHOTO TPOrPAMMHOI0 00ecTeYeHus!

HaunmenoBanue

Tun pecypca

1 Microsoft Office

2 Microsoft Windows

Jlunensuonnoe cornamenne Microsoft - Open
Value Subscription ms pemenuii Education
Solutions NeV8265046

Cyb6nunensunonnsiit forosop AO «CodtJlaitn
Tpeiim» Ne /131 ot 10.07.2020. Cpox neicTBust
JIOTOBOpA - OeCCPOUHBIi

OnexTpoHHBbIN cnoBaps #ABBY'Y
Lingvo 11 cnoBaps 6 s361k0B Volume

00O "ABHU Codteep" TIT OOO" [Iporpam-e
texHosioruu" Ne88 ot 31.10.2005 (mocTostHHO-

3 License Concurent (21-50) #ABBYY neiicTBytoras Juien3us). Cpok neicTBus
Lingvo 11 cioBaps 6 s3bIKOB JIMILIEH3UU - OecCPOUHBIH
JII OO0 "Koncynesrautllntoc TonbsTT"
Koncynprantlntoc cnpaBouyHO-
noroBop Ne251 ot 01.01.2024 (exerogHo
4 IIPaBOBasi CUCTEMA OTEYECTBEHHOIO . .
npojuieBaemMblil). Cpok aelcTBUS JTUIECH3UH -
MIPOU3BOJICTBA .
OeccpouHbId
CJI AO «CodtJlaitn Tpetia» noroBop
5 AnTtusnpyc Kacniepckoro NeTr000840657 ot 04.12.2023, nuuensus Ne
OTEYECTBEHHOTO TIPOU3BO/ICTBA 17E0-231207-081245-920-2920. Cpok
JeiictBus gorosopa o 11.02.2026
Ilepeyenn ¢cB00OIHO PACIIPOCTPAHSIEMOI0 IPOrPAMMHOIO0 00ecIeYeHUs1
N HaunmeHoBaHue
n/n

1 Mynemumeoua 10

# Windows Media Player

# IrfanView

# Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind

# Mind Meister

# Miro.com.

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter




# Grammarly

2 Ipocmompwux (viewer) # Foxit Reader - Russian

# SeaMonkey
# Google Chrome

3 bpayzep

B coorerctBum ¢ [lonoxeHnem o CO3/1aHUU CTIEHUATBHBIX YCIOBUH JUIsi MHBAIHUJIOB U JIUIL C
OB3 wundopmanmoHHO-TEXHOJIOTHYECKass 0a3a 00pa3oBaTelIbHOrO Mpolecca MpeaycMaTpuBacT
UCMOJIb30BaHUE MaTEPUATbHO-TEXHUYECKHX CPEICTB C YUETOM PA3JIUYHBIX HO30JIOTUH HMHBAJIUIOB U

st ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JuTEpaTypa

KoanyectB
N Bbubauorpaguyeckoe onucanue Tun 0B
n/n onodIHMoTEK
(Y
Cotton, D. Market Leader: Intermediate Business English
1 [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd T — 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
9 | [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueGHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommu1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YueOHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
ManbkoBckas, 3. B. JlenoBoi aHTIIHICKHN S3BIK:
YCKOPEHHBIH Kypc : yuel. mocobue / 3. B. ManbKkoBcKas. - yuebHoe
4 | Mocksa : Mudpa-M, 2022. - 159 c. - 3BC Znanium. - ISBN 9BC
978-5-16-100395-4 (online). - URL: mocooue
https://znanium.com/catalog/document?id=399977
ManbkoBcKast, 3. B. AHMIMICKUN A3BIK B CUTYyaIUsAX
MMOBCETHEBHOTO JIETIOBOTO 001IeHus : yueObHoe mocodue / 3.B. | yuebHoe
S | ManbkoBckas. - Mockea : Hudpa-M, 2023. - 223. - 3BC 9bC
Znanium. - Tekcr : anekrpoHHbIiA. - URL: nocotue
https://znanium.com/catalog/document?id=422429

11.2 lonotHuTE/ILHAS IUTEPATYPA

Ne

u/n bubanorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u np.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=422429

Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

Vkpaunen, 1. A. THOCTpaHHBIN A3BIK (aHTJTUHCKHI) B PO eCCHOHATBHOM

5 | AesarenbHOCTH : ydeOHoe nocobue / M. A. Vkpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
OBbC Znanium. - ISBN 978-5-93916-769-7. - URL.:
https://znanium.com/catalog/document?id=364544

Munbsp-benopyuesa, A. I1. AHTIniicKuii A3bIK : y4e0. mocoOue s CTyISHTOB, 00yY.
6 | 1o nHamp. noarorosku "Mcropus uckyccrs" / A. I1. Munbsap-benopyuesa. - 3-¢ usn.,
nor. - Mocksa : Uadpa-M, 2023. - 191 c. - OBC Znanium. - ISBN 978-5-16-103270-1
(online). - URL.: https://znanium.com/catalog/document?id=420282

Hepuozmqecmle N31aHUA.

1. AKTyaJ'ILHbIe HpO6J’IeMBI (I)I/IJ'IOJ'IOFI/II/I U MCTOAUKH IIPCIIOJaBaHUA HMHOCTPAHHBIX A3BIKOB :
HayuHbIi xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HNuoctpanHbie SA3BIKU B BBICIIIEH LIKOJIE: HAy4HBIN JKypHaI. -
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMCHHbIe HCCIICA0OBaHUA B o0OJactu npernogaBaHvd HWHOCTPAHHBIX S3BIKOB B
HESI3IKOBOM By3€: HAyYHBIN JKypHaI. —
URL.: https://wwwe.elibrary.ru/contents.asp?titleid=53404

4. Teopus M IPAaKTHMKAa WHOCTPAHHOI'O A3bIKA B BBICHICH IIKOJIC: HAay4YHBIM JKypHAI. —
URL.: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus sA3bIKa U MEXKKYJIbTYpHas KOMMYHHUKAILUS: HAYYHbIH U IPO(ECCUOHATIbHBIN KypHAIL.
— URL.: https://wwwe.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHHbIe Tpo(eccHoHaIbHBIC 0a3bl JAHHBIX, HH(POPMALHOHHBIE

CmpaBoO4YHbI€ CUCTEMbI, 3JICKTPOHHBLIC 0HO0JIMOTEeYHbIE CHCTEMBI.

1. ZNANIUM.COM: snekTpoHHO-OnbmHoTeynas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hayunbix xypHanoB. — URL: http://neicon.ru.

3. OBC TAY: snextpoHHas OubnnoTeka [DneKTpoHHbIH pecypc]. — Pexxum qocryna:
http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHUE YKA3ZAHUA JJIA OBYUYAIOLIUXCA 11O OCBOEHUIO
JUCIHUIIVINHBI

OcBoeHne 00yyaroIUMCsl TUCHUIUIMHBI MPEANOIaraeT MoCeleHne NPaKTUYECKUX 3aHATUH,
BBITMIOJTHEHNE MPAKTUYECKUX 3aJlaHUl, BBIMOJIHEHHUE 3aJaHUM 17 caMOCTOSTeNbHOU paboThl. [lpu
HNOJArOTOBKE K MPAKTUYECKOMY 3aHATHIO OOydarolieMycs HEOOXOIUMO IOBTOPUTH IMPOMHIEHHBIN
MaTepHal o U3y4aeMoi TeMe, C IebI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, @ TaK)Ke MPeI0CTaBUTh

BHITIOJTHEHHBIE TMHCHMEHHBIE [OMAlllHUE 3adaHus. B pamkax [OaHHOW y4eOHOW AMCIMILINHBI


https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=420282
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

BBIJIEJIAETCSl 0c00ast posib M 3HAUEHUE CAMOCTOSITENIbHON NESTEIbHOCTH 00y4Yarolerocs B nporecce
oBnaieHus sA3bIkoM. Ha Beex sTamax oOyueHus: oOpamaercss BHUMaHuEe Ha 00ydeHue 00yqaroniuxcs
METOAMKE CcaMooOpa3oBaHUs, KOTOpas MO3BOJSIET UM OBJAJETh IPUEMaMH H3BIICUYCHUS
uHpOpMaLlMM U3 TEKCTOB, 3HAKOMHUT CO cHoco0aMu ee Imepelaud Kak B YCTHOM, Tak M B
NUCbMEHHOM BHJE, a Takke B (opMe AEI0BOro NHMCbMA, YCTHBIX JOKJIAJO0B, COOOLICHUH U
NPE3CHTAIM C UCIIOJIb30BaHUEM IIH(PPOBBIX HHCTPYMEHTOB ISl PELICHHUS TIOCTaBICHHOMN 3a1a4H.

OcBoeHME TUCHUILIMHBI [IPEAINONATAET BHIIOJIHEHUE IPAKTUYECKUX 3aJaHUM (IIPAKTUKH) BO
BpeMsl KOHTakTHOM paloThl C mpenojaBaTeieM JMOO B 4achl CaMOCTOATENBbHOM paboThl. Bcee
IIPAKTUYECKHUE 3allaHUs JUCLUIUIMHBI MPEJOCTaBIAIOTCSA IPENoAaBaTe/IIMU BO BpPEMs 3aHATUH U
pa3MeImaioTcs B JOKAJIbHON CeTH AKaJIeMHH U 3JEKTPOHHOW MH(POPMALMOHHO-00pa30BaTEIbHON
cpene. BrimonHeHHBIE TpakTHYecKHe pabOThI CHAIOTCS HA MPOBEPKY IPEMOJABATEN0 OIHUM M3
CJIEAYIOUIMX CIIOCOOOB: IPEIOCTaBICHUE BBIIOJHEHHOTO JOMAIIHEr0 3aJaHus JUYHO B PYKHU
IIpenoaaBaTeso, OTIpaBKa IPENOAABATEI0 Ha MOYTOBBIM AmuK. IIpu ormpaBke mpenopasaresnto
BBINTOJIHEHHON Pa0OTHI MO MOYTe 00yJaromeMycs clieayeT 00eceunTh JINIHYI0 HISHTH()UKALHIO.
Kak mpaBuio, B TeMe WIH TEKCTE MUChbMa yKasbiBaeTcst Kypc, DO oOyuaromerocs, TUCIUILINHA,
TeMa, [0 KOTOPOH BBINOJIHEHA paboThl. OT/ENbHbIE IPAKTUYECKUE PAOOTHI MOTYT OBITh IPOBEPEHBI
IIpenoaaBaTesieM HEOCPEICTBEHHO B ayAUTOPHH.

JUia  3aKkperuieHusT NpUOOPETEeHHBIX 3HAHWM, YMEHUH M HaBBIKOB, JUIs pPa3BUTHUSA
CIIOCOOHOCTEN K CcamMOOOY4YeHHIO B JUCHMIUIMHE MPEIyCMOTpPEHa CcaMoCTosITeNbHas padora.
CamocrosTenbHas paboTa MOXKET BBIMOJHATBCS OOyyarolMMCS JoMa WIH B ayAUTOPHSIX
AkaneMuu, CHEIHMaJbHO OTBEJIEHHBIX ISl CaMOCTOSTENbHOW paboThl W OCHAIIEHHBIX
HEOOXOJUMBIM TEXHUYECKUM U MporpamMmHbIM oOecnedeHueM, noctynom k OMOC u OBC. [lna
YCHEIIHOTO BBINOJHEHUS] CaMOCTOSITENIbHOM paboThl 0OyyaroleMycsi PeKOMEHJIyeTCs 3apaHee
O3HAKOMUTBCS C MEPEYHEM 3aJlaHuil U rpadukoM ee BbIMOJHEHHs. [IoAroToBKa K MpaKTHUYECKUM
3aHATHSIM C MTOCIEAYIOIUM YYaCTHEM B YCTHOM OIPOCE MPEATIONATacT: CHCTEMAaTHYECKOE U3YUEHHE
ayTEeHTUYHOIO0 MaTepuajga M3 YUYeOHMKOB M HCTOYHUKOB JIOMOJIHUTEIBHOW JIMTEPaTyphl;
MOJATOTOBKY HWHAMBHAYAJIbHOTO BOKaOyJsipa MO MNPOHIEHHONW Teme; padoTy €O CIpaBOYHOMN
JUTEpaTypoil U cioBapeM; paboTy Haja omuOKkamu. B pamkax naHHOM y4eOHOW AMCHUIUIMHBI
oOyyaromuecs: BBIIOJIHIIOT CaMOCTOATENbHYI0 paboTy B BHJE TOBTOPEHUS NPOHIEHHOTO
MaTepuaia MO BCEM H3y4yaeMbIM TeMaM JECSTH pa3JesioB, YCTHO M NMHCbMEHHO (TMHCbMEHHbIE
JIOMAallTHUE paboThl) OTBEYAIOT HA BOIMPOCHI JJS MOJITOTOBKM K TEKyHIEMY KOHTPOIIO B
COOTBETCTBYIOIIEM CEMECTPE, a TaKXKE TOTOBATCS K WHAMBUAYAIBHBIM WJIH T'PYNIIOBBIM
IPE3EHTALMSM JUISl IPOXOKAEHUS IIPOMEXKYTOUHOW aTTECTALIMU IO TUCLUILINHE.

JInsi  BBIMOJTHEHUS TPAKTUYECKHX 3aJlaHWi  CaMOCTOSITEIbHOW paboThl 1O  JTaHHOU

JTUCIUIJIMHE B JOMAIIHUX YCIOBUAX (3a mpenenamu AxaneMun) oOydaromemMycss HEOoOXOIuM



MePCOHANIbHBINA KoMMbIOoTep (TUTaHIIeT) W mporpaMMHbId makeT Microsoft Office ne Huxke 10
Bepcun. CaMocTosATeIbHas padoTa COMMPOBOXKIACTCS METOIMICCKUMH YKa3aHUSMU, Pa3MEIICHHBIMU
B JIOKaTBbHOW CeTM AKaJIeMUW U DICKTPOHHOW WH(GOPMAMOHHO-00pa30BaTEILHON cpeje.
Metoauueckre yKazaHus —coaepkKar (OPMYJIHMPOBKY 3a/laHds, HPUMEPHYIO TEXHOJIOTHIO
BBIMIOJIHEHMs, (QopMaT clauyu BBIIOJHEHHOH paboTel. [IpenonaBarens BO BpeMs ayAUTOPHBIX
3aHATUH 3apaHee 00CYKIaeT ¢ O0yJaroIUMHUCS 3a/laHue CaMOCTOATEIBHON paboThl M MOPSAIOK ee
cnaun. KoHCynbTalMM 1O BBHIMOTHCHHIO CAMOCTOSTEIBHBIX pPa0OT, 00CYXKIEHHE OTMETOK U
JOTIYIICHHBIX OIIMOOK, 3aIllUTa OTIEIbHBIX BHJIOB CaAMOCTOSITENLHBIX PadOT OCYIIECTBISIETCS BO
Bpems KCP na xadenpe nmuzaitHa wim B ayIuTOpud 10 pacnucaHuro. KoHCylbranuu
MIPENO/IaBaTelIs 1O BBIMOJHEHUIO CAMOCTOATEIIbHON PabOThl MOTYT OCYIIECTBIISTHCS MOCPEICTBOM
acuHxpoHHoro (mouta, OWOC) u CHHXpOHHOTO (zZOOmM, CETH) KOMMYHHUKAIMOHHOTO
B3aMMOJICHCTBHS 10 MPEIBAPUTENHHON JOTOBOPEHHOCTH C TMpemnojaBaTesiieM. BhINoaHseMbIe
caMoOCTOsITeNIbHbIE PabOThl SBISIOTCS DJIEMEHTAMH TEKYIIero KOHTPOJS U  OICHUBAIOTCS
npernogaBareneM. [lodydeHHBIE OTMETKHM YYUTHIBAIOTCS TIPH BBICTABJICHUM 3adeTa, 3adeTa ¢
OIICHKOM, DK3aMcHa.

DopMoii TPOMEKYTOUHOTO KOHTPOJISI BHICTYIIAET 3a4eT, 3a4eT C OLIEHKOH, K3aMeH. 3ayer,
MPOBOAMMBIN B (hOopMe HHAMBHUIYATbHOM MpPE3eHTAlMH 10 W3YYEHHOH TeMe, BBICTAaBISETCA B
MIEPBOM M TPEThEM ceMecTpax oOydeHwus. {7 ONEHKH pe3ysIbTaTOB OOYYCHHUS 1O JUCIUTUINHE
y4eOHBIM TUTAHOM BO BTOPOM CEMECTpE MPEIyCMOTPEH 3a4eT C OIECHKOM, MPOBOJAMMEIN B (opMme
WHAVBUAYAIbHONH TIpPE3eHTAllMd 10 U3y4YeHHOW Teme. B ueTBeproM cemectpe oOydeHUs
MPEeIyCMOTPEH JK3aMeH, NPOBOAMMBIAE B (opMe HEMOATOTOBICHHOTO MOHOJIOTHYECKOTO
BBICKA3bIBAHUS TI0 OJHON M3 MPEIIOKEHHBIX TeM MPOJOHKHTEIHLHOCTRIO 1-2 MUHYTHI; OTBETAa Ha
BOmpochkl (3-5) mapTHepa WM TpenojaBaTelNisi MOCNe MPEICTABIEHHOTO MOHOJOTa; TPYNIOBOM
JIEJIOBOM Mpe3eHTAIluK M0 M3yuyeHHOW Teme. Kpurepuu BBICTaBIEHHS 3aueTa, 3a4eTa C OIEHKOM,

9K3aMCHa O3BYYHUBAIOTCA IMPEIOAABATCIICM Ha IICPBLIX 3aHATUAX 11O JUCHUIIIINHC.
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